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Wirz Tubes rate high in the three 
essentials of a good container— 
protection, convenience and eye-appeal. 
Wirz Tubes preserve the quality of 
your product; are strong, easy to use. 
Their long-lasting finishes increase 
the appeal of your package, add an 
extra zip to your sales message. 


Write today for sample tubes and a 


copy of our booklet, ‘“Wirz Tubes— 
—— Metal Tubes 


S > 
— Ideal Containers’’ for creams, pastes, 


f Wax Linings \ powders, greases and semi-liquids. 
Westite Closures 

B Soft Metal Tubing 

Household Can Spouts 

Applicator Pipes 


; 
me Compression and Injection 
Molding 
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MYSORE 
SANDALWOOD OIL 


Since 1913, when the Mysore Department of One of the most famous of Mysore’s many prod- 
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Industries was instituted. the industrial ucts is Sandalwood—Santalum Album 


and agricultural development of My- (Linné). Obtained from selected My- 
I sore has gone steadily ahead. Plans to sore heartwood, Genuine Mysore 


Sandalwood Oil, distilled’ at our 





develop Mysore’s vast resources will con- 
0) é tinue a record of progress that has earned for My- Linden, N. J., plant, is the chosen standard 


sore its proud title of “The model state of India.” of purest quality by all leading Perfumers. 
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PRODUCED AT OUR BROOKLYN FACTORY 


OILS 


CLOVE BALSAM PERU OPOPONAX 
NUTMEG CELERY PIMENTO 
ORRIS LIQUID, Conc. GERANIOL OLIBANUM 
STYRAX CITRONELLOL SANDALWOOD 
CASCARILLA PATCHOULY 


also 


LINALOOL CITRAL EUGENOL 
RHODINOL 











RESIN LIQUIDS 


OLIBANUM STYRAX 
LABDANUM BALSAM PERU 
OPOPONAX BALSAM TOLU 
ORRIS TONKA 
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FE. you and for your product alone 
a distinctive fragrance with virtuosity and 
personality. D&O original scents are 
composed with irresistible subtleties to ) 
create olfactory impressions that coax and 
cajole attention to your product. Yet, 
surprisingly enough, D&O originals are 
modest in cost. D&O offers you more than 
150 years’ experience, vast research and } 
manufacturing laboratories and a staff of 
master perfumers to help solve your 
perfuming problems. Consult D&O. 


ROR DODGE & OLCOTT, INC. 


ESTABLISHED 1798 . 

180 Varick Street « New York 14, N.Y. 
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tie You Looking 
ee Cian As Sewell 
| As Your ar 


Synfleur's Perfume Laboratories have de- 
veloped and fully tested many new aro- 
matics for use in creams. The results are the 


harmoniously blended: 


Rose CR-10 for Cream $12.00 Lb. 
Jasmine CR-10 for Cream 10.00 Lb. 
Bouquet CR-10 for Cream 18.00 Lb. 


True to tonal quality. Pretested for use in all 
} types of creams. Free from irritation and dis- 


coloration. 


Are you looking for new smooth cream 


odors? If so, order trial samples today. 
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| Si yntleur-Scientiic Laboratories hne MonticelloN-Y. 


REG J U.S. PAT. OFF. 


FOUNDED '689 BY ALOIS VON ISAKOVICS 


ATLANTA =: DETROIT + HAVANA - RIO DE JANEIRO - MEXICO, D.F, 


CHICAGO + MELBOURNE a BURMA - HONG KONG ” BOGOTA ° SAN JOSE 
CIUDAD TRUJILLO . GUAYAQUIL ’ GUATEMALA CITY ° CALCUTTA ” WELLINGTON 
MANAGUA o PANAMA * ASUNCION a MANILA - SAN SALVADOR 8 MONTEVIDEO 
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Founded in the glamorous 

period preceding the French 
Revolution, the House of Antoine 
Chiris has, since 1768, stood for 

high quality standards in the 
Essential Oil and Aromatic Indus- 


tries. Cngraving hi hleenth. conlury 


Its exclusive occupation since its 
inception is producing of 
Essential Oils, Floral Absolutes 
and Aromatic Specialties—from 


GRASSE PARIS NEW YORK LONDON SAO PAULO 


materials garnered the wide world 
over, many grown on Chiris’ own In each city there is a Chiris 
plantations. organization pooling all 

the experience and technical We regard it as a privilege to 
THE INTEGRITY OF CHIRIS resources of nearly 200 years of consult on your aromatic problems. 
PRODUCTS HAS WITHSTOOD activity in the world’s Essential Oil | Our creative laboratories are at 


THE TEST OF TIME. and Aromatic Industries. your service. 


ANTOIN E es CE. ee. a ae oe 


119 WEST 57th STREET, NEW YORK 19, N. Y. 
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Get a good grip on sales with easy-to-grip Duraglas containers 





i 


’ 


PUT HE-MAN HANDINESS IN YOUR BATHROOM PRODUCTS 


Pick one of the 1400 Duraglas containers 


‘functioneered’’ for good looks and good grip 


W hen you put your “he-man”’ 
product in a good-looking con- 
tainer that’s easy to use, you have a 
combination that’s strong for sales! 


You get this selling combination 
in any one of more than 1400 func- 
tioneered Duraglas bottles. They're 
made to your customers’ prefer- 
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: - sik ‘ P 


OWENS-ILLINOIS GLASS COMPANY 


& Essential Oil Review 


ences, yet meet the practical needs 
of your filling-line. Easily individ- 
ualized by distinctive closure and 
label treatment, they are also low 
in Cost. 


If you should prefer a custom- 
made container, Duraglas Center 
specialists are ready to create a sales- 


appealing design, produce it with 
the most advanced technical skill. 
It will have the strength, tough- 
ness and durability that mark a// 
Duraglas containers. 


For everything from bottles to 
closures to shipping cartons, call 
your local Owens-Illinois office. 


* TOLEDO I, OHIO + BRANCHES IN PRINCIPAL CITIES 
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8 out of 10 say it’s best for 


FLAVOR 
CLARITY 
UNIFORMITY 


| Yes, more than 80% of all 
the lemon oil used in the 


United States is Exchange 
Lemon Oil! 


This overwhelming endorse- 
ment by the trade is your 
guarantee that Exchange 
Lemon Oil delivers quality... 
quality in the form of superior 
flavor and unmatched clarity 
and uniformity. 


Always specify it by the brand 
name when you order— 
Exchange Oil of Lemon. 

For complete satisfaction, 
accept no other brand. 


( 


Distributed in the United States exclusively by 


FRITZSCHE BROTHERS, INC. 
76 Ninth Avenue, New York 11, N.Y. 


DODGE & OLCOTT, INC. 
180 Varick Street, New York 14, N.Y. 
Distributors for: 

CALIFORNIA FRUIT GROWERS EXCHANGE 
Products Department, Ontario, Calif. 
Producing Plant: 

Exchange Lemon Products Co., Corona, Calif. 
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The responsibility for quality is one of the obligations we assume when we take 
order for perfume oils or compounded aromatics. And what an important function 
today when the threat of short supplies beckons forth, in mounting array, raw ma 
of dubious quality. Invariably, an aggravated sellers’ market brings the harassed 
face to face with this hazard . . . a hazard he can avoid by depending upon pr« 
identified by the FRITZSCHE label. For all such products undergo a process of screé 


before their acceptance for stock that enables us to detect and reject any lot tha 


not fully comply with established FRITZSCHE standards. Today, more than ever, it's go 
surance to BUY FRITZSCHE and to enjoy the protection and satisfaction that is in 
in every product so labeled. 


PHOTOS COURTESY THE NEW YORK PORT A 





ALDEHYDE MODIFIER 429219 
MODIFIER #20219 


For Use In: Perfumes and 
stf vse In: 


toilet waters, 


Odor Type: An aldehyde 


top note with soft, vel- 
vety effect, 


Remarks; If your perfume 

or toilet water is lacking 
& strong, diffusive lift, 

the addition of 5% of this 
Modifier will usually pro. 
duce the desired effect, 
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A PRODUCT 


OF SCOVILL 
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A ways 


to pack appea 


in low-cost containers! 


These fourteen container ideas give you a hint 
of how Scovill’s vast production facilities can 
solve your container problem with utmost 
beauty and utility - -- atno sacrifice of economy: 

We're geared to quickly adapt to your spe- 
cial design needs this wide range of ready- 
made items - + ° in plain, satin, OF highly- 
finished metals. If you do not see an answer 
to your problem here, our engineering staff 
will create unique, new effects for yous -° yet 
keep a close eye OF cost. 

Just mail the coupon, checking the number 
or numbers of interest to you, OF stating your 


problem, and leave the rest to us! 


sCOVILL M ANUFACT 

Drug and Cosmetic Container D 

62 Mill Street, Waterbury 20, Conn. 

Please send full details of your design and manufacturing facilities. 
| am interested in: 
1&20 Perfume Holder 90 Shaving Brush Container 
Se) Bobby Pin Holder 10 O Lotion Pump 

4 DL Cigarette Lighter 11 (J Lotion Dispenser 

5 (J Powder Dispenser 120 Concealed Thread 

6 Oo Powder Pencil Jar Cap 

7 () Powder Box me) Concealed Thread 


80 Toothbrush Bottle Cap 
Container 14 (J Serum Clamp 


My problem is none of the above, but 
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510 NORTH DEARBORN ST. 


December, 1950 


WE HAVE DEVELOPED A SERIES OF COMPOUNDS 


THAT ACT AS A MASKING ODOR ror 






PERMANENT WAVE PREPARATIONS 


ASK FOR SAMPLES OF OUR 


CONCENTRATES P.W. P. 





ROURE-DUPONT, INC. 


ESSENTIAL OILS, AROMATIC CHEMICALS AND PERFUME BASES 
GENERAL OFFICES 
366 MADISON AVENUE, NEW YORK 17, N. Y. 


CHICAGO BRANCH LOS ANGELES BRANCH 


SOLE AGENTS IN UNITED STATES AND CANADA FOR 


ROURE-BERTRAND FILS et JUSTIN DUPONT 
GRASSE (A. M.) FRANCE ARGENTEUIL (S. & ©.) FRANCE 





5517 SUNSET BOULEVARD, HOLLYWOOD 
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FLORASYNTH LABORATORIES, Inc. 


MID-WEST DIVISION MAMUPACTURING CHEMISTS PACIFIC COAST DIVISION 
CHICAGO DALLAS DETROIT MEMPHIS MINNEAPOLIS NEW ORLEANS ST LOUIS NEW YORK 61, N. Y. LOS ANGELES SAN FRANCISCO SAN BERNARDINO 





















Aromatic Chemicals 
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DALLAS 1 + DETROIT 2 - MEMPHIS 1 + NEW ORLEANS 13 
ST. LOUIS 2 + SAN BERNARDINO + SAN FRANCISCO 11 
Florasynth Labs. (Canada Ltd.) 
L A a 0 a A T 0 4 | e S | N C Montreal + Toronto + Vancouver + Winnipeg 
8 _ Florusynth Laboratories de Mexico $. A. — Mexico City 
CHICAGO 6+ NEW YORK 61 - LOS ANGELES 13 
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Your Product will be in good company at the 


Private Brand Division of Avon Allied Products, Ine. 


The good companions will be those well-estab- 
lished brands of fine cosmetics and toiletries that 
are forging ahead, steadily building regular repeat 
sales . . . quality products whose manufacture is 
confidently entrusted to the skilled care of an ex- 
perienced staff of workers under the direction of 
cosmetic technicians of renowned ability. Avon 
Allied’s executive staff includes specialists in every 
branch of cosmetic and toiletries production. 





Avon Allied’s laboratories have had more than 
60 years of experience in the manufacture of qual- 
ity cosmetics and toiletries . . . experience for 
which there is no quick substitute. And it is that 
experienced treatment that keeps a quality prod- 
uct in the best company at the point of sale. 

If your plans call for increased volume, why not 
at least explore the possibility of improving your 
quality ! 


30 Rockefeller Plaza, New York 20, New York 


STRATEGICALLY LOCATED PLANTS & LABORATORIES 


Suffern, New York ¢ Pasadena, California * Montreal, Canada 
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NEW YORK * CHICAGO + LOS ANGELES » TORONTO 
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PERFUMERY SPECIALTIES - ESSENTIAL OILS - AROMATIC CHEMICALS 
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Perfume is the one touch that completes the picture. She buys the perfume that provides 
the effect she seeks, complements her mood, her personality. This mood, this effect, this 
personality ... the accomplished perfume chemist forsees her wants and, with 


his touch of genius, and innate skill builds them into his creation. 


Kee undh Coudh 


The French touch is not foreign to us. 

van Ameringen-Haebler S. A. R. L. is developing and 
producing perfume materials in our plant in Puteaux, 
just outside of Paris. This European operation ex- 
pands our ability and experience and, consequently, 


our usefulness to American perfume manufacturers. 


The van Ameringen-Haebler perfume chemists can help YOU create, 


for HER, the fragrance .... the effect, the touch she wants. 


MANUFACTURERS AND CREATORS OF THE FINEST 


aw 


Gimeringen ° aebler, inc. 


MEMBER © FRAGRANCE FOUNDATION 


Sivisujzailvw 


$21 west $7th STREET 


N E W Yq@e eg 8 § 9, N. We 
















THE RECURRENT SHORTAGE OF ALCOHOL 


has again focused attention on 


ORBIS ALCOH-SOLS 


for the manufacture of 


COLOGNES, TONICS, LOTIONS, DEODORANTS, etc. 


} 

} 

This | 
UNce 





UNRETOUCHED PHOTO 


BECAUSE—Alcoh-sols are perfume oils that have nating troublesome filtration. Important because 
been especially “solubilized” to facilitate their time and money saving. 
ready solution in low proof alcohol. | 


BECAUSE —Alcoh-sols are entirely free from all 
sulphonates or sulphonated products, thus avoid- 
ing decomposition of the perfumes. They are 
nonreactive with other ingredients in tonics, 


BECAUSE—Alcoh-sols are ideal for the perfuming 
of colognes, toilet waters, tonics, lotions, barber 
supply specialties, deodorants, etc. 





BECAUSE—Alcoh-sols will incorporate in 15 to lotions, deodorants, etc. 
35% alcohol the same amount of perfume that . - ; 4 . } 
cae - ane P : BECAUSE—Alcoh-sols are available in a wide 
would normally require 50 to 90%, thereby stretch- 
: a : range of floral and bouquet odors to meet most 
ing your supply of this vital material. : : ; 

. demands. Odor list, prices and samples available 
BECAUSE—Alcoh-sols_ dissolve clearly, elimi- to interested manufacturers only. 


ORBIS 


PRODUCTS 
CORPORATION 


215 PEARL STREET, NEW YORK 
FACTORY AND LABORATORY: 
NEWARK, N. J. 
























COSMETIC RAW MATERIAL PERFUME BASES QUINCE SEED 
WATER SOLUBLE GUMS ESSENTIAL OILS OLEO RESINS 
FOOD COLORS FRUIT FLAVORS STEARIC ACID 


AROMATICS 
THYMOL 
WAXES 






















CHICAGO PHILADELPHIA BOSTON LOS ANGELES MEMPHIS, TENN. 
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* A lilting tune, a delightful 
fragrance...each depends on 
the harmony of its notes. The 
purity and fineness of Verona 
aromatic chemicals will help 
you achieve harmony in your 
products and add a fresh note 
of distinction to them. 
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MASTERPIECES OF 
, | Le | 
SAMA Vd 


AROMATICS DIVISION 


VERONA CHEMICAL 
COMPANY 


26 VERONA AVENUE 
NEWARK, N. J. 
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AROMATIC PRODUCTS, INC. 











esiderata 


by MAISON 


Soap Shampoo Concentrate 


Few people realize that the tri- 
ethanolamine derivative of coco- 
nut alcohol sulphates is available in 
some 75 per cent strength as a thick 
paste. By buying the Material this 
way and reducing it to proper con- 
centration you can cut down on 
freight. 

At this time it seems to be a moot 
question as to the preference be 
tween triethanolamine and _ the 
ammonium derivatives. It is the un- 
derstanding of this department that 
some tests are being made to estab- 
lish this point beyond a shadow of 
a doubt. 


New Higher Alcohol 


One of the chemical companies 
doing a lot of work on “Oxo” de- 
rivatives produced a liquid steary] 
alcohol. It is a branched chain com 
pound and it deserves some exami- 
nation for possible usefulness in 
cosmetic preparations as a soltener, 
anti-foaming agent, coupling agent 
and solublizer for dyestuffs. 


Polyethylene Containers 


Neilsen and Parliman have just 
published the results of another 
series of tests on the relationship of 
wall thickness to permeability rates 
of polyethylene bottles. Four ounce 
Boston Round, blow molded _ bot- 
tles were divided into four weight 
groups filled: 1) full, 2) three quar- 
ters, 3) half, 4) quarter-full. Also 
used were standard heat sealed 
polyethylene bags of twenty square 
inches surface area and of two dif- 
ferent wall thicknesses. 

The liquids used were water, 
ethyl acetate and toluene. Other 
liquids that should be tested are 
methyl alcohol and _ turpentine 
which have permeability rates sev- 
eral times that of water and ethyl 
acetate. The tests show that percent 
of liquid phase had a lot to do with 


G. pbENAVARRE 


the percentage of loss. In all cases 
actual losses reported were below so 
called “ideal” losses excepting in 
the case of ethyl acetate. 

For practical purposes experi- 
ments establish that for actual shelf 
testing, bottles should be approxi- 
mately full. The actual liquid level 
is the important factor in_ losses 
since the polyethylene is more 
readily penetrated (softened or dis- 
solved) by the liquid than by the 
vapor. However, the original paper 
should be consulted for complete 
data on the tests. 


Sodium Cellulose Sulphate 


A new cellulose derivative with 
excellent compatibility to electro- 
lytes is now available in the form of 
sodium cellulose sulphate. In a one 
per cent solution the gel is approx-- 
mately neutral. Currently it is 
available in a low and medium vis- 
cosity with maximum compatibility 
in the low viscosity type. Only am- 
monium and zirconium salts pre- 
cipitate the substance in concentra- 
tions of five per cent or less. High 
concentrations of alcohol and ace- 
tone will cause gelation. It is very 
compatible with polyols as well as 
water soluble gums and gelatine. 

While the material is currently 
— in research quantities 
only, it can be made on a produc- 
tion ba isis if required. The material 
is completely inert and shown to be 
non-toxic. 


Home Hair Dyeing 


The dyeing of hair at its origin 
was a home function largely because 
of the secrecy that had to surround 
it. However in recent times it has 
become principally a beauty shop 
service. As it was pri acticed, the 
beauty shop was the natural place 
to have the work done. 

But a new system of hair dyeing 
is rapidly making progress because 


Vl. G. deNavarre at work in his laboratory 


it is designed again to do the work 
at home. So called color shampoos 
are gaining in sales volume all out 
of proportion to expectations. The 
hair color rinse business appears to 
be increasing as well. It would pay 
every manufacturer to watch this 
new development. 


Water Hardness 


There is an interesting inexpen- 
sive water hardness tester that sells 
for between $10.00 and $15.00 that 
makes the job of determining total 
hardness much easier and more 
accurate than the old method us- 
ing soap solutions. 

fo make the test you simply 
measure out a sample, add some 
of the indicator and buffer and ti- 
trate with the hardness reagent un- 
til the color disappears. It is quite 
simple. 

Another hardness tester 
mines calcium ions alone. Magne- 
sium Hardness is determined by 
difference of calcium hardness 
from total hardness. The method 
is likewise colorimetric. 


cleter- 


Cleaning Filling Equipment 


From time to time we get inquir- 
ies as to the best method of cleaning 
perfume or toilet water filling equip- 
ment after use. Some companies go 
in for flushing with an oxidizing 
agent after cleaning, but in our 
opinion this is unnecessary. The 
equipment should be flushed clean 
with alcohol, either denatured or 
isopropyl, then flushed again with 
water containing a neutral 
thetic detergent, and finally rinsed 
one or more times with alcohol. 


syn- 
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Sheffield —first to put tooth- 
paste in tubes, in 1892—has 
served packagers for over half 
@ century in producing billions 
of tubes for — 

MEDICINAL ointments— 


salves — jellies — extracts. 


DRUG AND COSMETIC 
pastes — creams — shaving 
preparations — deodorants — 
depilatories. 

INDUSTRIAL AND HOUSE- 
HOLD cements — adhesives — 
compounds — greases — paints 
—fillers—food pastes, syrups, 
and creams. 















Your Reliable Source for Collapsible Tubes 


Through periods of ready supply and shortages alike, hun- 
dreds of leading firms have relied solely on The Sheffield 
Tube Corporation to furnish all their tube requirements. 
Why not place your confidence in Sheffield’s century-long 
record of service! 


=) You can depend on Sheffield’s continuity of manufacturing 
XY fj 


experience to produce value all the way. Call on the Sheffield 
representative nearest you for information and assistance. 


All types of tin, tin-coated, aluminum, lead, and Sheffalloy 
tubes. Free samples and catalog. Remember, packaging in 


- Sheffield Tubes gives your product a container that is... 


HOME OFFICES - 


W. K. SHEFFIELD, V. P 


NEW YORK 18, N. Y., 500 5th AVE 


Sturdy * Safe * Sanitary © Smart © Convenient. 


THE SHEFFIELD TUBE CORPORATION 


NEW LONDON, CONN. 


eo en T. C. SHEFFIELD 


CHICAGO 16, ILL 


3132 CANAL ST LOS ANGELES 38, CAL., 7024 MELROSE AVE 


EXPORT: 500 FIFTH AVE., N. Y. CABLE “DENTIFRICE”, NEW YORK 
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Questions and Answers 


licriaihciacsictinsietsimnmmninaiemniccnind ne 


834: Wave Solution 


Q. I would be much obliged to you, 
if you could send me a good for- 
mula for emulsified permanent 
wave solution. A.O.T. Sweden 


A. A good formula for an emulsi- 
fied permanent wave solution is as 
follows: 
A, 
Diglycol Stearate, 


Self Emulsifying 9.4 lbs. 
Lanolin 1.7 lbs. 
Wate) 87.0 lbs. 

B. 
Ammonia (28°Bé) 11.0 lbs. 
4mmonium Carbonate 7.2 lbs. 
Water 35.0 lbs. 
Sodium Sulfite 15.0 lbs. 


Procedure: (A) Melt the Diglycol 
Stearate self emulsifying and lano- 
lin together to 160°F. Heat the 
water to 160°F. and add to the oil 
phase. Stir until cool. (B) Dissolve 
the ammonium carbonate in the 
water, allowing to stand overnight 
if necessary for complete solution, 
Add the ammonia, then add the 
complete mixture cold to (A) and 
stir until homogeneous. 


835: Air Conditioner 


Q. We would be much obliged to 
you for a formula regarding Glyco- 
lized Air Conditioner. We under- 
stand that same have Triethylene 
Glycol, Propylene Glycol, Isopropyl 
Alcohol, water and perfumes and 
perhaps some other chemicals, but 
we do not know the oa 
D.A. Sweden 


A. Regarding a glycolized air con- 
ditioner, all we can tell you about 
them is to confirm what you have 
said, namely, that they contain 
triethylene glycol, propylene glycol 
and isopropyl alcohol together with 
a little perfume. We are not aware 
that they contain water. It is our 
belief that the product consists 
principally of triethylene glycol 
Since it has greater air sterilizing 
properties than the other glycols. 


836: Vanishing Cream 


Q. We are looking for some good 
detergents or foam agents for our 
toothpaste. If you happen to know 
the suppliers, please ask them to 
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send representative samples for our 
tests and choice. As for making van- 
ishing cream, we like to have your 
instruction on this subject—a full 
direction for the manufacture of 
vanishing cream with suggestion 
ol apparatus. 

D.AJI. Formosa, China 


A. In making vanishing cream, 
please try the following formula. 
The consistency can be made more 
firm by increasing the stearic acid 
content. 
Stearic Acid Triple 
Pressed 
Alkali 
Glycerin on 
Propylene Glycol 
Light Mineral Oil 
Water to make 100 parts 


Bring the stearic acid and mineral 
oil to 75°C. Mix the alkali, glycerin 
or propylene glycol with the water 
to the same temperature. Add the 
water to the fats slowly on a Pony 
mixer having approximately 25 
R.P.M. The product should be per- 
fumed about 55°C. and if possible 
filled immediately. Firm structure 
sets up on cooling and pearliness 
develops in from 24-96 hours de- 
pending upon the nature of the 
stearic acid. The alkali consists of 
90 per cent potassium hydroxide 
and 10 per cent sodium hydroxide. 
We are mailing a cut of a pony 
mixer which is the ideal type of 
equipment for making vanishing 
cream, At the same time we are en- 
closing some advertising on a book 
recently published which we are 
sure you would find most useful. 


837: Hair Cream 


J. We would be grateful for hav- 
ing a formula on a hair cream simi- 
lar to Suave from Helen Curtis 
Ind., “Directions for perfect hai 
grooming: Spread a few drops on 
palms; apply to dry or wet hair.” 

T.S.L. Sweden 
1. We are not acquainted with the 
composition of Suave, but suggest 
the following 
trial: 


15 parts 
I part 


10 parts 
I part 


Lanolin (anhydrous) 34 Ib. 
White Sanna Oil 57 lb. 
Stearic Acid 25 Ib. 
Quince Seed Mucilage 19 lb. 
Propylene Glycol 75 lbs. 


formula to you for 





Triethanolamine 9.5 lbs. 
Terpineol 0.35 lb. 
Water 315 lb. 


Procedure: 1. Melt the stearic acid 
in the mineral oil, add the lanolin 
and terpineol, and bring the tem- 
perature of the solution to 70°C. 
2. In a separate container, bring 
the solution of the triethanolamine 
water to 70°C. 3. Add the hot oil 
mixture to the heated amine solu- 
tion, stir vigorously until a good 
emulsion is formed. 4. Add 25 lbs. 
propylene glycol and the quince 
seed mucilage. The quince seed 
mucilage is made by adding 9.5 
ounces of quince seed to 20 lbs. of 
water at 80°C.C., soaking overnight, 
and then straining through a cloth, 
A suitable preservative should be 
added to the quince seed mucilage 
to prevent its molding over a period 
of time. The mucilage can then be 
stored for use as needed. 5. Mix the 
perfume in the remaining propy- 
lene glycol and stir this solution 
into the cream when it has cooled 
to about 50°C. The stirring should 
be fast enough to keep the cream 
well mixed but not to aerate it. 6. 
The stirring should be continued 
at slow speed until the emulsion 
has cooled to room temperature. 
If the cream is allowed to cool with- 
out stirring, it will thicken upon 
standing a few days. 


838: Cream Make-Up 


Q. We intend to manufacture a 
cream make up base. We would 
very much appreciate it if you 
could assist us in the formulation 
of the same. We will use plastic 
containers for the product. There 
are several products on the market 
like Revlon’s “Fashion Plate.” 

D.S.L. New York 
A, Our knowledge of cream make- 
up bases is very limited. We do 
know that they contain essentially 
35 per cent pigments and 65 per 
cent fats. The fats consist in part 
of synthetic esters such as isopropyl 
palmitate. The balance is composed 
of light mineral oil and waxes to 
give “the necessary melting point. 
The whole mixture is finely milled 
and poured hot into pans. 


839: Dry Dog Shampoo 


Q. Please advise if you have a 
formula for dry shampoo for dogs. 
S.C.P. Oregon 


A. We have never seen a dry sham- 
poo for dogs but if we can take a 
leaf from the information on 
humans, finely powdered Fuller's 
Earth slightly perfumed can be 
sprinkled into the hair and then 
thoroughly brushed out. 
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Please send us 
ested in: 


Name 
Company 
Street 
City 


December, 1950 


for Holiday 
Toiletry Promotions. 


P. R. Dreyer Co., Inc. 
119 West 19th Street, New York 11, N. Y. 
Catalog “B”. 


synthetic 


¢ 
4 


We are inter- 


for 






. Perfumes 
Toilet Waters 


Colognes 


Let’s face the facts! Profitable toiletry sales 


demand more product ingenuity. That’s where 
DREYER enters YOUR sales picture . . . the 


dependable resource for new and unusual 


fragrances . 


..or for wonderful essences that 


rival famous name odors. So, when planning 


your new toiletry promotions, have DREYER 
in mind. Whatever you need, a DREYER 


synthetic essence is a happy solution ... and 


as most leading toiletry manufacturers have 


found.. 


. MOST ECONOMICAL too. 


Zone..... State PLR. Dreyer INC. + 119 WEST 19th STREET - NEW YORK, N.Y. 
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Dr. Jolin A. Shanks, a chemist in the duPont Technical Laboratory, specializes in the 
development of application information for customers of the Fine Chemicals Division. 


How to Compound 


Liquid and Solid Cream Shampoos 


Original formulations for cream shampoo of the paste type, 


liquid cream and milky liquid type and clear liquid shampoos 


developed in laboratories of E. 1. duPont de Nemours & Co. 


DR. JOHN A. SHANKS* 


HE three principal types of shampoo based upon 
synthetic detergents are: 
1. Cream Shampoo—Paste type 
2. Cream Shampoo—Liquid cream and milky liquid 
type 
3. Clear Liquid Shampoo 
The paste type cream shampoo generally consists of 
coconut alcohol sulfate with a gelling or thickening 
agent to set it to a paste. 
The liquid and milky cream types vary mainly in 
viscosity, the liquid cream being more viscous than the 
milky liquid. Both are emulsion types, fluid and opaque. 


8 I 


_® Technical Laboratory, Organic Chemicals Department, E. 
Nemours & Co. 
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They usually consist of alcohol sulfate with opacifiers 
and emulsifying assistants or thickening agents which 
help to keep the product homogeneous and control the 


Viscosity. 


Hair Conditioners 


Both the cream shampoos, paste type and liquid 
cream and milky liquid type, are usually compounded 
with so-called hair conditioners, fatty materials which 
tend to cling to the hair during the rinsing operation 
and lessen the drying of hair and scalp. 

Che clear liquid type shampoo has never reached the 
volume of the other types because it is difficult to in- 
corporate lanolin or other hair conditioners into an 


1 
1 
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aqueous solution of a detergent and retain the clarity of 
the product. Therefore this type of shampoo tends to be 
more nearly pure detergent, exerting greater cleaning 
and emulsifying power, and removing more oil from the 
hair and scalp. 

Long experience in the trade has indicated that 
sodium stearate is the most commonly used thickener or 
gelling agent for the cream shampoo, paste type, since 
some agent of this sort must be used because sodium 
coconut alcohol sulfate paste, by itself, becomes soft and 
liquefies at a temperature of about 70° F. 

An original formulation developed in the Du Pont 
Laboratory is as follows: 

Formula I 

(by weight) 


See 6650s nuee Sodium Coconut Alcohol Sulfate Paste (1) 
RED bscacsvssneneeahaaiewesashe nae Sodium Stearate 
PEE Avan rchcGebid vasmacasamennovend Lanolin (hydrous) 


SPUD: iv aik-s ain no eae tet ee bos nes eee dees eens Water 


It was found that this formulation would give soft 
creams at temperatures of 90° to 120° F. Addition of 
inorganic salts, whiéh thicken mixtures of this kind un- 
der certain conditigniyy ‘did not prevent this softening. 
It was found that oily, an increase in soap content 
would correct the softening point. Therefore the sodium 
stearate content was increased to 8.0% and such formu- 
lation resulted im a product which remained stiff and 
non-pourable at 100° to 120° F. 

In the compounding of liquid cream shampoo, the 
following formulation has been found satisfactory: 

Formula II 

(by weight) 


PID Saanccanee Sodium Coconut Alcohol Sulfate Paste (1) 
BD QctadeydineeanesRcaenaes eee Ammonium Chloride 
DE Sitwketsacthsananphenapenceave Magnesium Stearate 
DEE skiekGudaddessmepaeetesesacnaaeenekas Stearic Acid 

ED ie cnkabiniee wee a eeeie sexe sdank seek Water 


Of all the inorganic salts tried in the formulation of 
shampoo the ammonium salts showed the greatest thick- 
ening effect. The chloride was the most effective anion. 
The quantity needed for thickening depends upon the 
concentration of sodium coconut alcohol sulfate paste 
used. In the formulation just mentioned, 1.0% and 
3.0% ammonium chloride will make a thinner product 
than 2.0% ammonium chloride. In the case of a formu- 
lation containing only 25°% sodium coconut alcohol sul- 
fate paste, a lower viscosity is attained, but the maxi- 
mum which can be attained is with 3.0% ammonium 
chloride. This gives some idea of the sensitivity of for- 
mulations toward one ingredient thereof. When am- 
monium chloride or other ammonium salts are used 
with sodium coconut alcohol sulfate paste there will be 
an odor of ammonia, but it is believed that it can be 
masked by appropriate perfuming. 

The ammonium chloride formulation, using mag- 
nesium stearate as opacifier, develops a beautiful satin 
sheen within a few hours after its preparation. It is quite 
thick at room temperature. It retains opacity at 120 
to 130° F. It will still flow at 40° F. after immersion in 
ice water. Samples standing for 2 to 3 months have 
shown no signs of separation. 

It is believed that this type of formula is much more 
satisfactory than one using polyvinyl alcohol or soap as 
a thickener. 

When investigating organic thickeners, a great many 
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aor all 
Lanolin lowers the viscosity of a shampoo, but ag. much as one per 
cent in a high viscosity formula will still insure adequate stability. 


compounds were tried. Of those tried, polyethylene 
glycol 400 distearate gave the greatest thickening effect 
on 25% and 50% solutions of sodium coconut alcohol 
sulfate paste. A suitable formulation developed is as 
follows: 

Formula III 

(by weight) 


WO Salstctweens Sodium Coconut Alcohol Sulfate Paste (1) 
ieee er re Magnesium Stearate 
BD esi Ss Nene es Polyethylene Glycol 400 Distearate 

BP Cais Fv Dee i aa Ow ee MHOC mR ONE ee eRe RSD Water 


The advantage of this formulation over the inorganic 
salt type is the fact that the polyglycol ester acts as a 
hair conditioner. While it tends to reduce the sudsing 
somewhat in quantity, the quality of the lather is as 
good or better than that from the other type. 

It is well to mention that the incorporation of lanolin 
in general has a depressing effect on the viscosity of the 
shampoo. However, with very viscous formulations it 
has been possible to add as much as 1.0% anhydrous 
lanolin and still maintain a viscosity which will insure 
stability and a pleasing appearance. 


Clear Type Shampoos 

The third class of shampoos, namely the clear type, 
may be of the concentrated type sold to beauty parlors 
where they are diluted before use. Others are sold to the 
retail trade and are used undiluted. The triethan- 
olamine salts of alcohol sulfates show some advantage 
over the sodium salts for the retail product whereas the 
concentrated material to be diluted before use can be 
made from pastes of the sodium salt. 

The biggest problem of the clear type shampoo is to 
gain viscosity and maintain a low cloud point as the 
following formulations will illustrate: 

Formula IV 

(by weight) 


50.0% .. Sodium Coconut Alcohol Sulfate 30% Solution (2) 
RIOD nic teeseceancrcreseosanseeues Ammonium Chloride 
MO cc tinaen senna’ keenaseeebeeeaaaeee eee Water 
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Formula V 
(by weight) 


FOBT ccccce Triethanolamine Coconut Alcohol Sulfate (3) 
EE Sakshenseunesues Polyethylene Glycol 400 Distearate 
EE Margurehciias a kncais bee OARS eee Water 


Formula VI 
(by weight) 


BR ba actin hhinin ea Triethanolamine Lauryl Sulfate (4) 
MED. povcewcvevens . Polyethylene Glycol 400 Distearate 
SE ora acc Grag eae Owe heen ewe ata a ae eae Water 


The viscosities of these products were compared with 
one another and they are relative as follows: 


Ee ee ee ae a .. 95 
Ts ns cabs cia ast eeweevoes as . 26 
I Sc naan uid 6 oc Weed whee ace nie Ceawiekiurares 106 


Proper dilution can make a more viscous product less 
viscous and this can also be accomplished by adjusting 
the concentration of the thickening agent. The cloud 
points of the formulations just mentioned are as fol- 
lows: 


0 ee eee yiNtewnes teneare eee 42° F. 
MOE A che cwvaw ew eee e es below 40° F 
85s beeen die xan ébévnvviacadeseecwadas 68° F. 


It is felt that the above are not the best formulations 
that may be obtained for clear type shampoo, but are 
given as examples which may serve as a starting point 
for development work. 

A clear type concentrated shampoo can be prepared 


from sodium coconut alcohol sulfate paste using the 


following formulations: 


Formula VII 
(by weight) 


eee Sodium Coconut Alcohol Sulfate (1) 
EE Soy ve eke demeNDaees ...... Ammonium Chloride 

GE Ne vecvn , Water 

Formula VIII 

(by weight) 

Ec. 00s ca wna ads Sodium Coconut Alcohol Sulfate (1) 
WD i veseviwancve Polyethylene Glycol 40€ Distearate 
CRG deecccceeusecuudecce Water 
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These formulas have a high cloud point of about 70° F. 
They can easily be diluted to give clear shampoo ma- 
terial, such dilution usually being about one pint to a 
gallon. 

Where a clear shampoo of fairly low concentration of 
alcohol sulfate, but still having a viscosity, is 
desired, a formula as follows is suggested: 

Formula 1X 

(by weight) 


20.0% ...... Triethanolamine Coconut Alcohol Sulfate (3) 
EE cca neneecnauwwndadennsceuneneene Polyvinyl Alcohol 
POE Bc bSRREG EDR TedaC ee endeweRe ee rae ad eats Water 


Sodium alginate has been used also to thicken such 
solutions. These thickeners function somewhat differ- 
ently than the thickeners for higher concentration al- 
cohol sulfates. The action in this latter case is more 
like that of a true gelling effect and that is what must 
be avoided at low temperatures when the entire sham- 
poo may “‘set up.’ 

Many shampoo manufacturers use gums, proteins 
and cellulose derivatives as thickeners for their products. 
In general this type of thickener is subject to bacterial 
attack which results in loss of viscosity and development 
of color and odor. Esters of hydroxybenzoic acid are 
used to preserve such mixtures. A successful liquid cream 
shampoo, using a mixture of sodium coconut alcohol 
sulfate paste and triethanolamine lauryl sulfate, which 
has a reasonable viscosity and good stability toward 
temperature changes, can be formulated as follows: 

Formula X 

(by weight) 


25.0% ..... ... Sodium Coconut Alcohol Sulfate Paste (1) 
GEE ve ctvlcnscuwess Triethanolamine Lauryl Sulfate (4) 
CE cc Gavagcovedesaeckesscaeauens Magnesium Stearate 
WMG Gccccsacsaivadaceeebsasemenes Ammonium Chloride 
GG eee ceuwecdesanekenedcewescencnvecnel Stearic Acid 
GEE Wawexcideunddnwddeedduseeetevekcaucauneens Water 


This formula produces a product with a good pearles- 
cence and has a tan color due to the color of the trie- 
thanolamine derivative (4). 


) “Duponol” WA Paste 

) “Duponol” SN 

) “Duponol” ST 

) “Duponol” WAT 
“‘Duponol” is Du Pont’s registered trade-mark for its line of fatty al 
cohol sulfates. 


Keep an Eye on Details 


HE man at the top in any business or profession 

if he has earned his place, reached it through 
knowing more about its details than anyone else. 

The fellow who is too big for the little job will al- 
ways be too little for the big one. 

Its the little things that count. There are a lot of 
businesses that haven’t a thing wrong with them but 
are still languishing for lack of the genius to see that 
every little thing is as right as it ought to be.—R. O. 
Eastman. 


What we resist most of all is truth. Not error, but 
truth! We resist it because truth is disillusionment. And 
disillusionment, at best, is a painful process: destroy- 
ing hopes, beliefs, theories, and childish illusions.—Hig- 
don. 
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How to Make Solid Colognes—Addena 
MAISON G. deNAVARRE 


N REVIEWING two of Moore's patents, in an article 

in the October American Perfumer, the author was 
not aware of the existence of U.S. Patent No. 2,054,989, 
also in the name of Moore. 

The teachings of the patentee further disclose ways ol 
modifying a gelled alcohol. In the patent to be quoted 
below, a softer mass, free of syneresis, is described. Some 
of the art will carry over into stick colognes and will add 
to the general knowledge of the subject. 

“An object of the invention is to provide a semi- 
solid mass which comprises principally alcohol and 
which is well adapted for massage and rubbing purposes. 
Another object is to provide a kind of alcoholic composi- 
tion which is an advantageous base adapted to carry vari- 
ous medicaments and other beneficial additions, up to 
considerable quantities. . 


Alkogels 

“It has long been known that “alcogels” can be made 
which contain 4 or 5 per cent of the gel-former by weight. 
Such salts as calcium acetate, and various soaps, as so- 
dium stearate, were successfully used to “solidify” alco- 
hol many years ago. More recently various other com- 
pounds have been proposed for such purposes, notably 
the sodium salt of B fructose diacetone sulfonic acid. . . 

“Alcogels having soap or other gel-former concentra- 
tion of as high as 4—5 per cent by weight are a jelly-like 
semi-solid with definite elastic or rubber-like character- 
istics; and if the soap concentration is low (around 2 per 
cent), they have little mechanical strength and are highly 
syneretic. . . This syneresis can be controlled somewhat, 
by adjusting the hydrogen-ion concentration to a definite 
optimum value which will depend in turn on the nature 
of the alcohol used, its concentration, and the concentra- 
tion and kind of the gelling agent. In general, it can also 
be controlled somewhat by increasing the concentration 
of the soap or other gel-former used, but an alcogel of 
soap in ethyl alcohol, if firm mechanically, would con- 
tain so much soap that if it were possible to spread it on 
the skin it would leave the latter feeling soapy and dis- 
reeable. 


ag 


Wax in Mixture 

“The objects sought in this invention have, in brief, 
been accomplished by incorporating in a mixture of an 
alcoholic menstruum and a little of a gel-forming agent 
a small but sufficient amount of a solid true wax; a mix- 
ture of various of these waxes; a wax or mixture of such 
waxes with paraffin; or a solid wax or mixture of such 
waxes with or without paraflin, with anhydrous lanolin 
and /or a glyceride fat, or with combinations of such addi- 
Lions. . 

“Various natural true waxes, such as beeswax, car- 
nauba wax, candelilla wax, spermaceti, and Chinese in- 
sect wax, and certain synthetic waxes, as “Rilan” wax, 
for example, may be used for the purpose of the inven- 
tion. Naturally each wax has some distinguishing char- 
acteristics, and an appropriate selection of the wax or 
combinations of waxes may be made for different spe- 
cific formulae. 

“Paraffin or an equivalent mineral oil exerts an anti- 
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syneretic influence, which may be made use of in reduc- 
tion of the amount of gel-former or wax or both. 

“Lanolin and cocoanut oil have two functions when 
they are included in the compositions, namely: they 
bring the melting point, or more properly the softening 
point of the composition nearer the body temperature, 
and they have a cosmetic value in that they tend to keep 
the skin soft and pliable. Other glyceride fats, as for in- 
stance palm oil, olive oil, tallow, etc., can be used instead 
of cocoanut oil. Glycerine, linseed oil or China-wood oil 
may be used, as also other ingredients. 

“Example 1.—1.81 parts of high grade stearic acid and 
2.42 parts of best quality white beeswax are dissolved in 
85.58 parts of boiling absolute ethyl alcohol. The acid is 
neutralized by adding to the alcoholic mixture, sodium 
hydroxide dissolved in water, until the reaction is de- 
cidedly alkaline. For this purpose 3.73 parts of a solution 
made by dissolving 10 parts of the base in 100 parts of 
distilled water is used, giving a pH value of 9.4 in the 
hot mixture by the indicator thymol blue. Finally, there 
is added to the hot solution 6.46 parts of water, after 
which the solution is allowed to cool and set up. In a 
short while it sets to a fine-grained, non-elastic, substan- 
tially non-syneretic mass of even texture, which can be 
spread thinly on the skin and which liquefies readily 
with rubbing. The parts referred to throughout the 
specification are parts by weight. This product contains 
substantially 2.0 per cent sodium stearate, 2.40 per cent 
beeswax, 10.0 per cent water and 85.6 per cent alcohol. 


Use Several Waxes 


“The amounts of gel-former, or soap, and of wax in 
such a composition can be reduced, and also the sensa- 
tion on the skin after rubbing can be improved, by em- 
ploying a combination of two or more waxes and by 
including certain other constituents 

“When soap as a gel-former is formed in the prepara- 
tion of the compositions, the alkali, such as sodium 
hydroxide, may be added dissolved, not in water, but 
in part of the alcohol. Water may or may not be added. 
If used, it is one of the factors controlling softness of 
the compositions 

“Various soaps and the like may be used as gel-form- 
ers, as may also other agents for gelling alcohol. Cellu- 
lose esters, such as cellulose nitrate, are not suitable for 
the purposes of this invention. If oleic acid is used in 
place of stearic acid softer gels result. Soap, if the gel- 
former, need not be formed in the compounding of the 
product, but may be added as such.” 


Buy as You Would Sell 


OME manufacturers have two policies. One under 

which they buy, the other under which they sell. They 
will chisel a salesman out of his gold fillings when they 
buy. But when they sell, they pull a long face and strike 
an angelic pose at the slightest suggestion of a reduction 
in price. Buy as you would sell . . . give and obtain a fair 
profit. It is to the best interests of business and of the pub- 
lic to patronize those firms that render service at a price 
which includes a fair profit.—Dart Smith in Phoenix 
Flame. 
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How to Make Sales Contests Pay 





Seven practical suggestions to help make salesgirls’ contests 


produce worth while sales results. . . . Properly con- 


ducted such contests are an important part of merchandising 


JILL JESSEE* 


NE OF ‘THE most popular answers to that recur- 

rent question, “How can we get more sales,” is 

“Let’s have a salesgirl contest!’” Once that mo- 
mentous decision is made, somebody is appointed to 
handle the details, and the meeting is adjourned. Well, 
we've been running all kinds of salesgirl contests for a 
good many years; and if we were absolutely frank with 
ourselves, we'd have to admit that many of them have 
been pretty disappointing. Shall we analyze the reasons 
for our failures as well as the success principles that 
should guide us in the conduct of future contests? 


Contests that Seldom Miss 


There is one type of contest that seldom misses, al- 
though in the strict sense of the word it isn’t really a 
contest. That’s a plan to pay an extra commission pret- 
erably on some good-profit, well-established item—or it 
might be on some new, promotion-type of item. It 
should be a generous commission, and if there are two 
or more sizes, the commission should be graduated to a 
higher percentage as the size increases. For example, the 
$1.50 size would get an extra 5%, the $3.00 size an extra 
10%, the $5.00 size an extra 15°%, etc. Then, piled on 
top of the extra commission—and this is the only facton 
that justifies calling the plan a contest—is a bonus to 
those who have sold the most in a given period or have 
shown the highest percentage of increase in sales if it’s 
an established item. 

In such a plan, no salesgirl can lose. No matter how 
many jars or bottles or boxes she sells, she can count on 
so many extra dollars. She may, or may not, have the 
ambition to make super-eflorts lor the big stakes—but if 
she’s the lucky bonus-winner, so much the better. Let us 
face it, that’s salesgirl psychology. This is a security-rid- 
den age. It’s a cynical age. ‘here are very few people 
who understand the sheer joy of competing, the thrill- 
ing possibility of winning. The days of the spelling bee 
type of rivalry are dead. 

But while there’s life, there’s hope. We, for one, 
believe that contests are stimulating affairs, and if we 
don’t expect too much, and if we keep certain principles 
in mind, contests can continue to be an important part 
of our sales operation even though they can’t be a cure- 


all. 


® Consultant. Formerly promotion expert for Lentheric, Inc. 
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Contests for salesgirls will pay dividends through increased selling 


efficiency even in pre-holiday times when stores are crowded. 


Not all manufacturers for reasons of policy or other- 
wise can conduct the type of plan outlined above. Or 
even those who do may wish to amplify: it with other 
types of contests. These, then, are the points to be con- 
sidered in setting up a contest plan: 

(1) Define your own purpose. What do you want to 
get out of it? Do you need a name for a new product? 
Do you need a new advertising slogan? Would “extra 
uses” for a product give you a sales springboard? Are 
you eager to have a concerted effort on good display of 
your products? Would it be helpful to discover success- 
ful selling techniques that can be passed on to all sales- 
girls? Do you want to check on how well salesgirls are 
making use of materials and information you have 
already supplied? Is your purpose immediate sales in- 
crease? 

(2) Give every salesgirl an equal chance of winning. 
If it’s a sales contest, divide your stores into four or 
more groups of similar volume possibilities with prizes 
for each group. If it’s a display contest, take into con- 
sideration the facilities available to each girl. If some 
stores do not permit the salesgirls to take any part in 
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the actual setting up of a display, those salesgirls should 
be given credit for suggestions made to the Display De- 
partment that are carried out. If it’s a name or a slogan 
or selling ideas that you're after, ingenuity is not limited 
by locale. 

(3) Not more elaborate prizes, but more prizes for 
more entrants. ‘Vhere has been no lack of glamour in 
the prizes offered by cosmetic companies to salesgirls— 
all-expense trips to all kinds of places, fur coats, tele- 
vision sets, what not. Perhaps the many give-away radio 
programs with their sensational prize offers have taken 
the edge off. And we know that cash—cold, hard cash— 
has the greatest appeal to salesgirls, even though it has 
certain drawbacks. Money can’t be given the glamorous 
build-up that an exciting trip has, for instance. One way 
of getting around this problem is to offer the prize or its 
cash equivalent if the winner prefers. But no matter 
what the Grand Prize, lots of other prizes should be 
offered so that every salesgirl will feel she has a chance 
of winning something. At least, part or all of the smaller 
prizes can be cash. 

(4) Make your rules as simple and clear as possible. 
If a salesgirl has to work over the interpretation of the 
rules, she’s discouraged before she starts. 

(5) Be prepared for delayed returns and for lots of 
follow-up. It’s human nature to read the first notice 
casually, make a mental note, but to postpone getting 
started. Keep sending reminders, giving a big build-up 
to entries already received as a stimulus to the others. 
Dangle the deadline in front of everyone. Know that 
the last mail before the deadline expires will be 
crammed, so don’t get discouraged too soon. 

(6) Acknowledge all entries. Non-winners as well as 
winners should receive a letter of congratulation and 
appreciation. 

(7) Exploit the contest to the fullest. Pass along all 
the good ideas garnered from the entries. Use your con- 
test to build morale, get publicity, build sales. 

The salesgirl spark may seem to us to be at an all-time 
low, but who is to keep that spark going at all if it 
isn’t the manufacturer who can never stop trying. Ex- 
citing, idea-producing contests, properly conducted are 
one good way! 


Production of Citrals from Linalool 
DR. Y. R. NAVES* 


T has been known for more than half a century that 

linalool can be transformed into citrals, for various 
purposes, by the action of chromic mixtures. 

In commenting on the operating method published 
by Stoll and Commarmont [(Helvetica Chimica Acta, 
32, p. 1354 (1949)]| for the conversion of linalool into 
citrals and of 3-methyl linalool into 3-methyl citrals, I 
called attention to the fact in the next immediate issue 
published [(Helvetica Chimica Acta, 32, p. 1799 (1949)} 
that this operating method includes the characteristic 
of a process patented by Meyer and Karlov, namely the 
dilution of the organic phase in benzene in the presence 
of the chromic mixture. 

Stoll and Commarmont then saw fit to attack the 
comment I made in an inexcusably malicious manner 


© L. Givaudan & Cie., S. A., Vernier-Genéve, Switzerland. Reprinted from 
the Perfumery and Essential Oil Record by courtesy of the editor. 
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[(Helvetica Chimica Acta, 32, p. 2240 (1949)] and what 
is more, as in other instances of the same kind, the 
editorial committee of the Helvetica Chimica Acta are 
now preventing me from making a reply in confirma- 
tion of my views which would record in this same peri- 
odical the error of Stoll and Commarmont. I feel there- 
fore that this point in the history of citrals should be 
placed beyond discussion, and I am publishing the fol- 
lowing translation of the text of the Russian Patent, by 
Meyer and Karlovy (No. 35833) made from the photo- 
static copy of the original which is in my possession. | 
do this as it is unlikely that many chemists have had an 
opportunity of seeing it and I must admit that I myself 
encountered considerable difficulty in procuring a copy 
of this patent. An examination of the following transla- 
tion will show that the denials of Stoll and Commar- 
mont are valueless. 

“Patent No. 35,835, Class 12 0, 19.—Certificate of 
author of invention. Description of a method of ob- 
taining citral.—Complement to the certificate of author 
of V. K. Meyer and A. A. Karlov, registered July 15, 
1933 (No, 132131). The delivery of the present certifi- 
cate of author has been made public on April 30th, 
1934. 

“Ordinarily, abstraction being made of the extraction 
of citral contained in natural essential oils, this product 
is prepared artificially by the oxidation of linalool or of 
essential oils containing linalool by a chromic mixture. 

“In the conditions existing in the U.S.S.R. the ma- 
terial under consideration is oil of coriander. By oxidiz- 
ing this oil under the usual conditions by a chromic 
mixture, a citral yield of approximately 40°% of the 
theory is obtained. When pure linalool is oxidized, the 
yields are slightly lower. 

“According to the present invention, it has been found 
that if an inert solvent, and especially an organic sol- 
vent, for example, benzene, toluene, etc., is introduced, 
the yields of citral are considerably increased and reach 
75% or even, in the case of careful work, 80°% of the 
theory. Particularly favourable results are obtained 
with benzene. 

“Example: 10 kgs. of crude oil of coriander are oxi- 
dized under the usual reaction conditions by a chromic 
mixture and sulphuric acid, and after separation of the 
oil layer at the top of the aqueous solution of chromic 
alum, 7.7 kgs. of crude citral are obtained, yielding 35% 
of citral or, in other words, 2.75 kgs. of 100°% citral, or 
109% of the theoretical yield, assuming 70°% 
content of oil of coriander. 

“In carrying out the oxidation following the above 
indicated method, that is to say, utilising the same 
quantity of oil of coriander, of chromic mixture, of 
sulphuric acid, etc., under the same temperature condi- 
tions, but in the presence of 20 kgs. of benzene, a yield 
of 8.6 kgs. of 100% citral, or 75% of the theory, is ob- 
tained after the end of the reaction and after separa- 
tion of the benzene present in the upper layer. 

“In both cases the citral is extracted from the crude 
product by the usual methods. 

“Object of the invention: Method of obtaining 
citral by oxidation of linalool or of essential oils con- 
taining linalool with the aid of a chromic mixture char- 
acterised by the following: the oxidation is carried out 
in the presence of an inert solvent, for example, ben- 
zene.” 


linalool 
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Naturalness in Synthetic Perfumes 


How perfumers may use traces of naturals with their synthetics to im- 


prove the quality of their perfumes. . . . High cost and limited supply 


of natural flower oils emphasizes importance of extraneous substances 


FRANK PULL* 


For years perfumers have used traces of naturals with their syn- 
thetics. Thus, at least twenty-five years ago, rose absolute was added 
to phenylethyl alcohol and geraniol to enhance the quality. The 
author shows how to get natural odors with synthetic perfumes. 


LTHOUGH the vogue changes, practically every 

perfume of outstanding success has its basis in 

a floral note. In high class compositions it is axio- 
matic that a fair proportion of natural flower oils be 
added. Due, however, to the high cost and limited sup- 
ply of natural flower oils, it would be impossible for all 
the various and sundry perfumes, colognes and toilet 
waters to be furnished with effective amounts of nat- 
urals and continue to sell at present prices. Yet it is 
impossible to produce a perfume of outstanding merit 
by the use of synthetics’alone. Bearing in mind that all 
synthetic bases, including those to receive additions of 
natural flower oils, must be natural and well rounded; 
how then can we avoid artificiality of foreign notes 
and produce naturalness in synthetic compositions? 


Seiection of Material 


There can be no doubt that the prime consideration 
in this respect is the careful selection of materials for 
use in perfumery products. The importance of using 
high grade materials or special fractions is recognized, 
when it is realized that any impurities or diluents in 
synthetic aromatics or isolates may be definitely dissimi- 
lar to any impurities or diluents that may exist when 
the aromatics in question are in a natural state or con- 
dition of natural oils. Origins are also matters of con- 
siderable importance regardless of the fact that chemi- 
cally no difference may appear between the aromatics. 

The extra costs of high grade materials are not as 
important as may at first appear. The additional tariff 
for finest quality materials would have no real signifi- 
cance when they are used in combination with natural 
flower oils, yet compositions would be considerably im- 
proved by their use. Addition of costly oils or synthetics 


‘to inferior bases is unsatisfactory and a disappointing 


procedure. 

Because of difficulties of analysis, it has not been pos- 
sible to determine all the constituents of natural flowei 
extracts and bring perfumery to an exact science, but 


® Perfumer, Van Dyk & Co, 
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In creating new odors the element of time is an important factor as 


il is sometimes only after several months of blending that the desired 


note is obtained. The author about to begin an odor experiment. 


were they known, some might very well appear even 
to the experts, as extraneous substances. It is well 
known that the marvellous odoriferous creations of 
rature are influenced by soil, climate and cultivation. 


Perfumery an Art 


Perfumery, endeavoring as it does to duplicate na- 
ture, leans more to art than science; consequently, al- 
though a scientific attitude to perfumery ingredients is 
to be highly recommended, it might conceivably be a 
handicap in the creation of finished compositions, if 
carried too far. Upon the olfactic ability, experience 
and memory of the perfumer alone and not upon chem- 
ical analysis, must rest the selection of suitable aro- 
matic materials for use in perfume compositions. 

There has been a marked tendency in recent years 
towards greater strength in perfumes. Apart from the 
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increase in volume of oil used, much of the increased 
strength can be laid to the combinations of many of the 
new materials made available through the work of the 
aromatic chemist. With the increasing use of powerful 
synthetics, the covering of artificiality and harshness 
grows more Important. 

In the production of isolates and some esters, certain 
characteristics are removed, which may result in in- 
creased solubility and volatility, yet reduce bouquet, 
body and lasting quality. 


Essential Oils 


The usefulness of essential oils in overcoming arti- 
ficiality, giving body and rounding off synthetic per- 
fumes, should not be overlooked by the modern per- 
fumer. The addition of essential oils, even in small 
quantities, will do much to improve any composition. 
A simple procedure in this respect is to add to the com- 
position small quantities of those essential oils which 
contain, naturally, one or more of the important in- 
gredicnts making up the composition, 

The following are a few suggestions of possible use- 
fulness along these lines: 


Formula Contains Add Quantities of any of these Oils 


Citral from Lemongrass ... Bay, Ginger, Grapefruit, Lemon, Limes, 
Orange. 
Eugenol Sevaribicele ut . Anise, Bay, Calamus, Cananga, Cas 
carilla, Cinnamon, (Ceylon) Cinnamon 
Leaf, Cloves, Ho, Nutmeg, Patchouli, 
Pimento, Sassafras, Yarrow, Ylang. 
SE ib nigkadnn sadn eeeakeasaeee Sasil, Bergamot, Bois de Rose, Buchu, 
Cananga, Clary Sage, Coriander, Gin- 
ger, Ho, Lavender, Limes, Nutmeg, Or- 
ange, Petitgrain, Snake Root, Spike, 
Thyme, Ylang. 
SNE SUNIOD 6:6045u0sSdcsvsuxeusen 3ergamot, Clary Sage, Ho, Lavender, 
Limes, Petitgrain, Ylang. 
Methyl! Anthranilate ..Cananga, Grapefruit, Orange, Man- 
darin, Petitgrain, Ylang. 
Terpineol .. pede ets -Anise, Bois de Rose, Niaruli, Nutmeg, 


Orange, Petitgrain, Snake Root, Spike. 


Another method of rounding off synthetic composi- 
tions is to add small quantities of those essential oils 
known to blend well with the important constituents of 
the composition, examples of which follow: 


Amy! Salicylate -Anise, Bergamot, Cananga, Clary Sage, 

Clove, Geranium, Lavender, Ylang. 

Benzyl Acetate Bois de Rose, Cananga, Lavender, Or 

ange, Petitgrain, Ylang. 

Hydroxy Citronellal Ambrette, Bergamot, Bois de Rose, Ger- 

anium, Guaiacwood, Orris, Palmarosa, 

Ylang. 

lonone ere ere Tere Ambrette, Bergamot, Bois de Rose, 
Clove, Costus, Guaiacwood, Sandal- 


wood, Vetivert, Ylang. 


As an example, a Jasmin base composed of the fol- 
lowing ingredients: 
Benzyl! Acetate 
Linalyl Acetate 
Hydroxy Citronellal 
Terpineol 


Methyl Anthranilate 


would be improved without changing the basic jasmin 


character by adding bois de rose, orange, cananga or 


ylang ylang, bergamot or petitgrain. 
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Benzoin is undoubtedly the best natural resin for 
softening the harshness of residual odors and quite 
large quantities can be used without changing the char- 
acter of the composition. Balsam Peru and Balsam 
Tolu are useful but for general purposes need to be 
used in lesser amounts. Labdanum, which might well 
be termed the poor man’s ambergris, will be found el- 
fective in compositions containing aldehydes. 


Animal Products 


Ambergris, Castor, Civet and Musk, when aged in 
alcoholic solutions, are perhaps the finest materials for 
softening chemical effects but their use should be con- 
fined to compounds of the finer quality where subtlety 
of odor is important. 

Although many excellent duplications of essential 
oils have been developed, it would defeat the purpose 
of their use if other than natural oils were added. ‘The 
immediate effect of small additions of natural materials 
may be negligible but after about 24 hours their ad- 
dition should show marked effect. In creating new odors 
and testing new materials, the element of time is an 
important factor as it is sometimes only after several 
months of blending that the desired note is obtained. 





’ . . “ . 
Cosmetic Excise Tax Collections 
. following chart shows graphically the sums col- 

lected during 1949 and 1950 in 20% excise taxes on 
cosmetics. Below the graph are figures showing the tax 
collections for the years 1948-1950 to the nearest dollar. 


Millions 
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Jan, Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. 


1950 1949 1948 


January $ 9,836,052 $ 9,648,063 = $10,371,512 
February 11,654,681 12,984,776 12,290,714 
March | 6,811,063 6,796,181 6,927,991 
April 6,985,099 6,913,884 6,927,991 
May 8,316,993 6,983,445 6,660,851 
June 8,136,742 7,625,450 7,283,509 
July 7,965,373 6,776,881 7,332,070 
August 9,671,335 7,807,221 7,506,518 
September 7,942,472 6,859,446 6,890,757 
October 7,900,314 6,760,409 6,335,804 


November 7,738,779 
December 7,312,007 


6,872,541 
8,079,746 

68 per cent of all retail sales are made in the 608 
principal trading centers of the U.S. 
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A Package for Each Type of Outlet 





How a package should be designed for cosmetics sold in super markets. . . . 


Why a simple package is best for house-to-house selling . . . Substitutes 


for scarce packaging materials. . . . Recent trends in cosmetic packaging 


ANNE MOORE 


N THE hectic push for business many of the old 

first principles are currently being overlooked. Now 

is a good time to re-examine every facet of the sales 
approach. The package is the first sales hurdle. Are you 
trying to do a specialty store and drug-store selling job 
with the same package? 

Walk through the average drug-store and sce what 
competition your package has. Does your package stand 
out sufficiently or is it too similar in appearance to a 
dozen others? Is the theme of your whole line tied in so 
that the customer won't forget the motif? 

When packed in glass is the color appealing? If you 
have a solid cologne in the line, is the stick invitingly 
wrapped or have you just a plain foil around it? Plain 
foil looks dingy through glass. Tie bright tulle bows on 
such a display to brighten up the appearance. 


Window Displays of Special Packages 

Do you check on window displays in small specialty 
shops and drug stores? A display below the eye level is 
equal to no display at all, for the customers simply do 
not see it. I am making some tests of windows where 
special packages are on display and can report unusu- 
ally good results. Ihe designers have made large boxes 
duplicating the motifs of the small boxes in the line and 
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The package itself is what determines a sale with supermarket cus- 


tomers. Bright colors and short descriptive names make for success. 
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House-to-house salespeople sell the contents more than package; 


a descriptive name sells more easily and increases repeat orders. 


the comments of passers-by are much more frequent 
than on the ordinary window display. 

High fashion tie-ins are necessary to the trade. But 
too many forget the bread-and-butter does not come 
from high fashion. In cutting down your Tine to essen- 
tials, mark your boxes plainly with names like Rose- 
Rachel, Old Rose, etc., which stay the same from year 
to year. Out-of-town customers are disturbed by not 
being able to find the identical shade which basically 
can be relied on to go with black or light blue. Adopt 
a basic color chart and stick to it. Plug these colors 
month in and month out. You'll be surprised at the 
results. 


Packaging Cosmetics for Super Markets 

Hearing of super-market sales of cosmetics, I tried to 
establish a pattern of package handling but was unable 
to do so. It will be some months before enough tests are 
available from which one can draw conclusions. The 
place to start is to regard your cosmetic sales as being 
in the same category as a package of crackers. Seal the 
package so carefully that it can not be opened. Have the 
shade of rouge, nail-polish or powder plainly marked 
with standardized names like Rose. Don’t use a name 
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like ‘Summer Lily’ which doesn’t mean anything. The 
standard names for shades will help you by lessening 
customer confusion. By sealing the carton of nail polish, 
you will avoid handling and breakage. Whatever city 
you try super-marketing tests in, don’t skimp on news- 
paper advertising. Put demonstrators in ten-cent stores 
and specialty and department stores the week you go 
into the super-market. Don’t kill off your best market 
while you try a new field. But if you co-ordinate your 
sales effort, each outlet will increase sales in the other 
outlets. 


Packages for Each Type of Outlet 


Why should you try and do all these varied jobs with 
one package? You shouldn’t. Have different packages 
designed for each type of outlet, yet co-ordinating the 
theme of your house in each package. 

In these days of rising prices, it came as a shock to 
have a big house build an advertising campaign around 
“no package.” It has happened before and will happen 
again in a few years. Everyone will wish he could have 
cashed in on the advertising, then will turn to the usual 
task of promoting a good package. If every house were 
to abandon unusual packages, no one would have a vis- 
ual advantage at the counter. Then what a fall-off in 
sales the trade would see, according to Milton J. Levy, 
president of Herb Farm Shop, Ltd., New York. 

The last three weeks of the Christmas season consti- 
tute the bulk of perfume sales. Men buy 70% of the gift 
packages and price is secondary to the appearance. Wo- 
men want a gay package for even the least important 
name on the list. 

For the balance of the year, the line needs a thread of 
package continuity. Restyling is the greatest hazard, Mr. 
Levy feels. Preserving a theme which the public has 
come to associate with the firm’s line and adapting that 
theme to less or more ornate packaging is the designer’s 
greatest challenge. And, next to picking a good name, 
the executive's correct selection of the designer’s adapta- 
tions is the executive’s hardest task. 


What Father’s Day Sales Indicate 

If you think that tying in a new set of packages with 
a definite day or promotion is too much work, did you 
happen to see the final figures on the Father’s Day sales? 
$112,000,000 was the retail sales volume for 1950 
Father's Day, the largest since 1910 when it started. This 
was attained at a promotion cost of $103,000. Retailers’ 
advertising costs are not included in the figures. 

Another campaign for the industry to study carefully 
is the Hadacol campaign. There, newspaper advertising 
built a sales volume in one month which equalled the 
total volume of the previous year’s sales! 

The moral of these two tales is simple. Appropriate 
enough money for a hard-hitting advertising and pro- 
motion campaign! Don’t try and make one campaign 
do for a year. When advertising a new package remem- 
ber that consistent advertising pays off. When four dif- 
ferent classes of stores in a city are going to push a new 
package, have separate ads prepared for the customers 
of each store. One ad can’t appeal both to a sophisti- 
cate and a schoolgirl, or purses running from $75 to 17¢. 

Miss Alice Jones of Bourjois works gaiety into powder 
and cologne packages. But perfume needs greater dig- 
nity because the container is apt to stand on a dressing- 
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table for several years. When the trade drive to teach 
American women to use perfume catches on a little 
more, the perfume package might then approach the 
cologne package in feeling. 


Packages for House-to-House Selling 


s 

Packages to be sold in the home presents another 
problem. M. Rogers of Avon has plastic, glass and metal 
alternates on his board. A simple gay package is the pri- 
mary objective for house-to-house selling. 

Future possibilities are tying up more closely with 
table decorations. Hallowe’en, Easter Bunnies, Santa 
Claus decorations as place settings to be ordered from 
the home office will carry festivities into the hinterlands 
for other days besides Thanksgiving. 

Lapel-pins for flowers, perfume glass bottles for wrist 
and throat are other tie-in suggestions for Mother’s Day 
and Valentine’s Day. 

As you try out super-market ideas, you can adapt some 
of the house-to-house merchandising methods to the new 
field. The effect of serenity is the distinguishing charac- 
teristic of the house-to-house package. The reason be- 
hind it being, I imagine, that the average buyer is not 
too youthful nor is the seller too young. An uncluttered 
package, therefore, has more appeal to both. The use of 
pink, white, gold and green have been arrived at 
through a long period of trial and error in building 
sales. 


Color Balance 

The recurrent use of forest green reminds me of a 
conversation with a young paper salesman. In previous 
years several houses were careless in their selection of 
the proper shade and now won't allow any green to be 
used. No color is bad unless poorly used in combination, 
the salesman pointed out. Sometimes a package which 
is fine in the model turns sour in production because 
another tone of paper is substituted for the original. If 
one color is changed, all other colors must be changed 
to preserve the original color balance. Where a designer 
is part of the executive staff and has some authority, this 
works out all right. In a small house where the executive 
does the adapting, the designer should be called back 
to do the color corrections with currently available ma- 
terials. 

The package line should be developed as a whole and 
not be a hodge-podge of miscellaneous packages. Novel- 
ties will always be bought but the executives should 
work with the free-lancers to suggest lines along which 
novelties can be developed which will fit in with other 
items and not be just isolated packages. 


Trends in Packaging Cosmetics 

There is a trend to papers which can be wiped off 
with a damp cloth. Inquiries are again starting on paper 
lipstick containers, made to a close tolerance. All plas- 
tics are taking to the new embossed processes which give 
expanded design possibilities. Ramie is the newest pack- 
aging interest. Made by Sea Island Mills, this Chinese 
grass cloth is 100°; if needed for long wearing ability 
or made with rayon in a pebbly weave for less durability 
and more flexibility. It is available in a range of pack- 
aging colors. Ribbon and flower tie-ins may well be 
played to the hilt for spring and summer. 
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Dr. Eric C. Kunz Medalist of S.C.C. 


Growing importance of Society of Cosmetic Chemists as a 


force in developing the industry along scientific lines 


demonstrated at record meeting in New York December 5 


{ i growing importance of the 
Society of Cosmetic Chemists as 
a force in the development of the 
industry along sound lines was dem- 
onstrated by the program of papers 
and the discussions which followed 
by leading chemists of the industry 
at the annual meeting in the Bilt- 
more hotel, New York, N. Y., De 





Dr. E.G. McDonough 


cember 5. The meeting was well at 
tended and the annual banquet was 
a highlight of the meeting. 

It was notable because the third 
award made by the association was 
presented to Dr. Eric C. Kunz. In 
the absence of President Rider who 
was unable to be present Dr. Everett 
McDonough presided and Maison 





The final touch to the tributes paid to Dr. Eric Kunz by the toast 
master M. G. deNavarre, Dr. Curt P. Wimmer, Valentine H. Fischer 
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Society for the honor 


G. deNavarre was toastmaster, a task 
he fulfilled with skill and much good 
humor. 

Dr. Curt P. Wimmer explained 
how the medal is awarded and Val- 
entine H. Fischer of Dodge & Olcott, 
Inc., expressed the sentiments of the 
association in his address “Eric C. 
Kunz, an Appreciation” and Ed- 
ward Sagarin followed with an in 
formative address “Eric C. Kunz, 
Medalist” in which he sketched the 
career of the recipient. Dr. McDon 
ough then presented the medal to 
Dr. Kunz who accepted the honor 
with his usual modesty. 

\t the conclusion of the banquet 
the following officers for 1951 were 
installed: 


President, Everett G. McDon 
ough, Ph.D. 
Vice President, S. D. 
Ph.D. 
Secretary, Robert A. Kramer. 
lreasurer, Moody L. Crowder. 
Directors: Emery A. Emerson and 


Paul G. I. Lauffer, Ph.D. 


Gershon, 


The technical sessions proved to 
be of unusual interest and covered 
a variety of relevant subjects. 

Che use of colloidal magnesium 
aluminum silicate in cosmetics was 
discussed in an informative way by 
Mrs. Betty Tarnoff of the R. T. Van 


derbilt Co. It is a highly refined, 
thickening, emulsifying and sus- 
pending agent and forms high vis- 
cosity white gels at low solids due 
to its high magnesium content. At 
t°% solids dispersions prepared at 
room temperature have an immedi 
ate viscosity reading of about 300 
cp.; at 5% solids about 1000 cp. Its 





Dr. Eric C. Kunz 


function as an emulsion stabilize 
is based on its protective colloid 
activity, its strong hydrophilic 
nature and its ability to thicken the 
external phase of the emulsion. Its 
addition to liquid o/w emulsions in- 
creases their immediate viscosity but 
does not cause emulsions to increase 
in viscosity on aging. It forms gels 





Old friendships were renewed at informal gatherings before the ban 
quet. Pierre Rougny, Mrs. Eric Kunz and Mrs. Stephen Karas, Dr. 
and Edward Sagarin came when Dr. Everett G. McDonough pre E. G. Klarmann, Mr. and Mrs, George Cadgene and Dr. Stephen 
sented the medal. Dr. Kunz then thanked the 


Karas found much to discuss during the reception before the banquet. 
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that are thixotropic which can be 
reduced in viscosity by agitation so 
that it has the ability to suspend 
efliciently in free flowing systems. 


Patents Regarded as Source 
of Technical Information 


As the results of industrial re 
search efforts are published through 
the medium of patents it seems 
proper to regard them as the only 
source of latest technical informa- 
tion Miss Gertrude Schutze librar- 
ian for the’ Bristol-Myers Co. 
pointed out in an interesting review 
of current literary sources for the 
cosmetic industry. Also, apart from 
a limited number of standard ref- 
erence books, most of the published 
technical information is to be found 
in publications. The advertising 
pages of technical journals are 
chemically informative giving much 
new information briefly. 


Human Patch Test Method to 
Find Sensitizing Effect 

Ihe human patch test method to 
determine the effect of a substance 
on the skin was developed by Dr. 
Louis Schwartz of the U. S. Public 
Health Service. ‘Time intervals nec 
essary for the materials to be kept 





Lest the reader draw a wrong conclusion this handsome group isnot =Mr.and Mrs. Walter Wynne of New York greet Mr. and Mrs. Wil 
made up of movie stars; for the gentlemen are Dr, Everett Saul, 


Irthur A. Mulligan, Stephen G. Capkovitz and also Hans Wagner. 
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1 charming group composed of Mrs, Moody L, Crowder, Mrs. Wal- 
ter A. Taylor, Mrs. Maison G. deNavarre and Mrs. Frank B. Tallman 


pauses for a very friendly chat about many things at the reception, 


in contact with the skin in order to 
determine the primary irritant effect 
of a substance, the concentration 
and the size of the patch are de- 
pendent on the end use to which 
the material is to be put. Large 
groups of human subjects must be 
studied to determine the sensitizing 
effect of a substance, Dr. Herman A. 
Shelanski of Industrial ‘Toxicology 
Laboratories pointed out in his 
paper, and he also emphasized why 
it is important to determine the pH 
ol a substance as well as the isoto- 
nicity of it with the skin. 


Testing the Degerming Efficiency 
of Hexachlorophene Soaps 


\ simplified in vivo method for 
determining degerming of the skin 
was given in an informative paper 
by Dr. Arthur R. Cade of the Sindar 
Corp. The method comprises utiliz- 
ing the basic Price multiple basin 
procedure. Six human subjects are 
used per test, each of whom while 
washing their hands three times 
daily with hexachlorophene soap is 
examined by means of the recom- 
mended procedure to determine the 
decrease in their skin bacterial flora 
counts. The test washings which em- 
ploy pure soap containing no hexa- 





Three serious minded men, Dr. Arthur C. Fox, 


W. H. Cochrane and 


H. D. Coleman find time for relaxation by exchanging pleasantries 


in the lobby after attending the highly technical morning session. 


chlorophene or any other medica 
tion are run on four days during the 
two weeks use of the medicated soap. 
Plate counts of the bacteria removed 
from the skin of the two hands by 
the recommended washing process 
are made. The reductions in bac 
terial flora removed indicate the 
effectiveness of the product as a de- 
germing agent. The data is used by 
plotting curves and calculating cer- 
tain coefhicients. 


Use of Lactobacillus Counts 
in Caries Control 


At present the restriction of carbo 
hydrates in the diet is the most satis 
factory method of reducing the lac- 
tobacillus count and dental caries 
activity according to Dr. Philip Jay 
of the School of Dentistry, Unive: 
sity of Michigan, in his interesting 
paper. The growth of saliva cultures 
on tomato agar serves as a suitable 
laboratory test to study dental caries. 
It has been found that the numbei 
of lactobacilli in the saliva increases 
markedly within six to 18 months 
before new caries can be demon- 
strated clinically. Conversely a sub- 
stantial reduction in their numbei 
is usually followed by a reduction in 
caries activity. It has also been found 





liam W. McQueen of Tipp City, Ohio after which both men entered 
into discussion on the uses of hexachlorophene in cosmetics. 
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ilbert J. Dillinger, I. R. Hollenberg 
and Herbert Linne snapped while com- 


paring views on a few technical papers. 


that the percentage distribution of 
high and low lactobacillus counts in 
population groups reflect the preva 
lance of dental caries in epidemio- 
logical studies. 


Swelling Studies of Single 
Human Hair Fibers 


Suitable equipment for swelling 
studies of human hair fibers and sev- 
eral actual experiments were dis 
cussed by Milton Eckstrom of Ray- 
mond Laboratories. The experi 
ments included the relation between 
ammonium hydroxide swelling ol 
reduced and partially oxidized 
fibers and the cystine content; the 
relation between the penetration 
rate of ammonium thioglycolate and 
the rate of reaction between it and 
the cystine of the hair; and the rela 
tion between the degree of swelling 
of hair in ammonium thioglycolate 
solutions and the degree of subse- 
quent deswelling by. potassium bro 
mate, 


Synthetic Detergent Shampoos 
Generally Most Effective in Tests 


Using the laboratory method to 
measure the cleansing action ol 
shampoos 21 commercial shampoos 


The precise center of attraction appears to be Miss Phillis Carter 


with Henry Eickmeyer and Emery A. Emerson on one side and Dr. 


Stephen Karas and William A, Kessel on 
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Wherever there is serious business and social activity Hans Weseman, Frederick ]. Lueders, 
Frank Goldsborough, F. G. Buehler, Ross L. 





B. Daggett and George J. Waeglin will be 


found to be present, adding experience to one and good spirits to the other. 


were tested and found to give from 
zero to 90°; soil removal according 
to G. Barnett and D. H. Powers, 
Ph.D. of Richard Hudnut, who pre- 
sented a paper on a quantitative 
method for the evaluation and study 
of shampoos. Several shampoos were 
poorer than water alone and those 
made from synthetic detergents gen- 
erally removed from two to three 
times as much soil and grease as 
those made from fatty acid soaps. 
Then 30 chemical compounds were 
tested for effectiveness as soil and 
grease removers and they ranged 
from 90°; soil removal to increasing 
the soil by 10°%. The alkyl sulfates 
and polyglycol ethers were generally 
slightly superior to fatty acid salts 
and the sulfonates and varied slight- 
ly better to slightly poorer than the 
fatty acid salts. The quaternaries in- 
creased the soil on the fiber. 


Future of Pressure Packaged 
Cosmetics is Good 


Ihe future of pressure packaged 
cosmetics is good if pressurizing is 
functional in addition to having 
gadget appeal, Earl Graham of the 
Crown Can Co. pointed out in his 


paper on pressure packing. Prob- 


other or right side. 


lems of reformulation of cosmetic 
products for pressurizing are gen- 
eralized, including such problems as 
sprayability, miscibility and corro- 
sion. Various propellants were com- 
pared and specifications of valves 
and containers were discussed. Also 
detailed consideration of the appli- 
cation of pressure packing to sham- 
poos, shaving creams, lotions, anti- 
perspirants, colognes, etc., were out- 
lined. Each new product it was 
pointed out requires accelerated 
storage tests before release for com- 
mercial production. Mr. Graham 
also outlined public health and 
salety requirements particularly the 
1.C.C. sale fill and pressure require- 
ments. 


Committee Chairmen Did Much 
to Insure Success of Meeting 


Ihe complete success of the meet- 
ing from every standpoint was due 
in a large measure to the work ol 
the following committee chairmen: 
Kenneth L. Russell, program; 
Moody L. Crowder, membership; 
Robert A. Kramer, publicity; Mar- 
cel J. Suter, entertainment; Maison 
G. deNavarre, publications; Dr. 
Curt P. Wimmer, medal award, Ed- 





| group snapped just before luncheon was announced found james 
Hall, Lawrence Driscoll, Miss Eleanor Kanar and Dr. Franz Bogne) 


in what might be called a receptive mood for all seem to be cheerful. 
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Irving 


Dr. ko 1.. Richardson, Dr. Gerhardt Salzmann and Dr. E.G. 


ward Sagarin, library; and Ray 
mond E. Reed, executive. The din- 
ner committee was composed ol 
Marcel J. Suter, chairman; Curt P. 
Wimmer, Miss Ruth R. Bien and 
Robert A. Kramer. 

Career of the Medalist 
foe picturesque career ol Dr. 

Eric C. Kunz was portrayed in a 
most interesting way by Edward 
Sagarin in his address at the ban 
quet, ~sten which the following facts 
have been taken. 

Dr. Kunz was born in 1884 in a 
small town on the Lake of Zurich, 
Switzerland. The German chemical 
industry was then developing rap- 
idly and he became interested in 
chemistry. In his studies at Zurich 
he came under the influence of Dr. 
Richard Willstatter, professor at the 
Polytechnic Institute of Zurich, later 
to become a Nobel prize winner; 
and his doctorate was conferred at 
the University of Zurich under the 
direction of another Nobel prize 
winner, Dr. Alfred Werner. 

Following a short period as assist 
ant to the chief chemist of a German 
textile finishing, dyeing and print- 
ing firm, he joined the research 


laboratories of the Givaudan organ- 
ization in Geneva, already a majo 





Second medalist Dr. Ralph I 


to an attentive audience composed of Robert A, 


rence W. Carter at the conclusion of the 
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Research problems were forgotten when four doctors 


Bennett. The aforesaid scholars being Dr. 





got around 
Victor Fourman, 


Gundlach. 


supplier of synthetic perfume chem- 
icals. 

In 1915 he came to the United 
States, where, with the collaboration 
of Dr. Kunz, a synthetic dyestufl 
plant was established in Lodi, N. J., 
by the United Piece Dye Works. 
Later he was invited by the U. S. 
Department of State to assist the 
late Dr. Charles Herty in represent 
ing the U. S. government at Ver- 
sailles. In that capacity Dr. Kunz 
drafted several paragr. aphs of the 
peace treaty pertaining to the Gen 
man dyestufl industry. At his sug- 
gestion the synthetic dyestuff divi- 
sion of the United Piece Dye Works 
was sold to duPont after World Wat 
I. He remained with duPont until 
1925 when he rejoined the Givau 
dan organization as executive man- 
ager and vice president and later as 
president of Givaudan-Delawanna. 
Under his direction the company 
brought for the first time on the 
American market a highly purified 
cetyl alcohol. He also did pioneering 
work as early as 1926 on the stabili- 
zation of the aldehydes, particularly 
phenyl acetaldehyde. He was also 
one of the inventors of a mixture ol 
isopropyl esters of fatty acids that 
has come to be known as Deltyl. 

He has always been interested in 


vans pauses to explain an interesting chemical technicality 


Kramer, Ernest R. Sloan and Law 


morning session attended by all of them. 








j 
President Everett G. McDonough drinks a toast as Harland J]. Wright 
congratulates medalist Dr. Evic C. Kunz while energetic Allen Ad 
dicks and James H. Moore Jr. of the Moore Publishing Co. look on 


the activities of the synthetic 
Organic Chemical Manufacturers 
Assn. of which he is now vice presi 
dent on the board of governors. He 
was a founder of the Essential Oil 
Assn. of the U. S. A. and has been 
chairman of the scientific section 
since it was founded 16 years ago. It 
was he who proposed the adoption 
of industry-wide standards for pet 
fume materials. 


Chicago Cosmetic Chemists 


Hold Final 1950 Meeting 


The final meeting of the year 
for the Chicago Chapter of the So 
ciety of Cosmetic Chemists was held 
November 14 at Henrici’s Restau- 
_ Speakers at the meeting were 

Gene Rose of George Barr & Co. 
who discussed “Stability Testing of 
Aerosol Products,” and Gus Kass, 
Helene Curtis Industries who spoke 
on “Stability ‘Testing of Hair Prep- 
arations. 


Cleveland Drug and Chemical 
Club Hears Election Speakers 


The Cleveland Drug and Chem 
ical Club of Cleveland, Ohio heard 
speakers from the Republican and 
Democratic parties at a_ recent 
meeting in the Carter Hotel. The 
speakers outlined the __ political 
views of their parties. 


Report on California Cosmetic 
Assn. Meeting in Poetry 


A report on the November meet- 
ing of the California Cosmetic 
Assn. in the form of a clever poem 
by Miss Lillian D. Nelson, execu 
tive secretary, has been sent to 
members. It relates in verse the elec 
tion of Kenneth Simpson as chai 
man and Edward Petersen as treas 
urer. The various activities of the 
meeting were told in a humorous 
way and a final tribute was paid to 
the outgoing chairman, Jack Leeds. 
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cosmetic chemist, and two psychologists contribute views 


| “A _ , 
MPHASIS' on. olfaction was 
given by the Scientific Section of 

the ‘Toilet Goods Assn. at its mid- 
year meeting in the Waldorf-Astoria, 
New York, N. Y. December 6. In fact 
the entire afternoon session was de- 
voted to a symposium on the subject 
sparked by five papers, presenting 
different angles of the baffling sub 
ject. The symposium brought to- 
gether a physician, two chemists 
specializing in perfumery and cos- 
metics respectively and two psychol- 
ogists. 

In his paper “Toward Scientific 
Method in the Study of Olfaction” 
Edward Sagarin stressed the lack of 
consistency among observers in ol- 
faction and the need for verification 
of results emanating from such in- 
consistencies. 

Impairment of the sense of smell, 
states Joseph H. Hersh, M.D., may 
be due to conditions which affect the 


Weiaihiidieies sca. 


T.G.A. Examines Olfaction 


A physician, two chemists, one a perfumer and the other a 


on various aspects of olfaction at interesting symposium 


nasal passages, the mucosa bearing 
the nasal nerve endings, the nerves 
themselves, the portion of the brain 
which the olfactory sense is lo- 
cated, or by the affective states. 

Chere have been numerous “the- 
ories of olfaction” which claim to ex- 
plain the mechanism of the olfactory 
process, according to James Middle- 
ton of Jacqueline Cochran, Inc., but 
none of them are entirely satisfac- 
tory, and theories have been postu- 
lated on the basis of insufficient 
experimental evidence. The devel- 
opment of an acceptable theory will 
require the cooperative effort of re 
search workers in many fields of 
science: perfumer, chemist, physiol- 
ogist, physicist, physician, psycholo- 
gist, and others. 

What are the practical applica- 
tions of studies in olfaction, and par- 
ticularly of olfactory measurement 
work? Of what value can such work 





Honorable mention for attendance at all of the meetings regularly goes to this group of 


scientists composed of Dr. John Wetterhahn, Dr. Sol D. Gershon, Dr. Jean Martinat and 


the sales expert William H, Adkins who are 
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found at the sessions from year to year. 





be to industry? This was the ques- 
tion considered by Dr. Bernice Wen- 
zel of the Department of Psychology 
of Barnard College, who finds many 
valuable uses of odor-measurement 
studies. 

Finally, where do we go from 
here? Dean Foster, psychologist and 
olfactory specialist of Joseph E. 
Seagram & Sons, Inc., proposes a 
twelve-point program for the future 
pathways of olfactory resez irch. His 
program outlines both the proble m 
and the proposed method of solu- 
tion. The program of Dr. Foster, 
likewise calling for interscience 
group cooperation involves a study 
of energy source, intensity, the extra- 
olfac tory effects of odorants, adapt 1- 
tion, after-effects, additive effects in 
mixtures, affective reactions, classi- 
fication, and the search for an “in- 
adequate stimulus.” 

It is interesting to note that the 





Miss Jill Jessee who has written a new book 
“Perfume Productions Press’ tells inter 
ested Miss Gertrude M. SaVoie about it. 
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Wallace F. 


Janssen tells about the Food and Drug 





Administration. Shown beside him are 


(left to right) Dr. F. J. Austin, honorary chairman of the Scientific Section, Dr. Edward J. 


Masters, vice-chairman, and Dr. Paul G. Lauffer, chairman, Questions followed. 


intergroup cooperation called for by 
several of the speakers, and recog- 
nized by all, was actually carried out, 
in a preliminary way, by this sym- 
posium. 


Technical Papers 


Dr. Paul Lauffer presided at the 
meeting and introduced the speak- 
ers at the morning session where 
four papers were presented. 

P. C. Wiesman of the Norwich 
Pharmacal Co. spoke on the equip- 
ment of a pilot plant and its appli- 
cation in drug and cosmetic develop- 
ment. 

Walter J. Hamburger of Febric 
Research Laboratories discussed 
“Some Aspects of the Mechanical 
Behavior of the Hair.”’ After discuss- 
ing the parameter to permit a first 
order classification of untreated hu- 
man hair data were giving showing 
classification of human hair into 
adult normal, adult problem and 
children’s. Effects of chemical treat- 
ments on specimens of human hair 
were discussed. 


A. Halpern, J. V. 


Powers and 


C. H. Bradney, E. Fougera & Co. in 
their paper on the pharmaceutical 





ilways interested in the progress of the in 
dustry Mrs. Samuel Isermann, shown with 
William A. Black, attends most meetings. 
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properties of the kaolins pointed out 
that the National Formulary mono- 
graph on kaolin does not adequately 
describe or control the product. 

Wallace F. Janssen, Washington, 
D. C., pointed out that the Federal 
Food and Drug Administration is a 
law enforcement agency and not an 
information bureau. The FDA will 
answer questions regarding the 
safety of individual types of prod- 
ucts. If it believes that any product 
is not safe or is labelled incorrectly 
it is required to take legal action 
against it. The FDA devotes less 
than 2 % of its total inspection 
budget to surveillance of the cos- 
metic industry. 


Cosmetic Credit Assn. Winter 
Party January 19 


The annual Winter party of the 
Drug, Cosmetic and Chemical 
Credit Men’s Assn. will be held on 
the evening of January 19 at the 
Hotel Governor Clinton, New 
York, N.Y. A cocktail party will 
precede the annual banquet after 
which there will be dancing and 
the usual excellent entertainment. 


Ben d’Ancona, Alexander Farkas and Gus 
tav Carsch chat about the outlook for raw 


materials in view of the Korean emergency 


NBBMA Annual Meeting in 
Chicago Aug. 18, 1951 


The annual meeting of the Na- 
tional Beauty and Barber Manu- 
facturers’ Assn. will be held in the 
Stevens Hotel, Chicago, Ill, Au- 
gust 18, 1951. John W. Hanlon, 
sales manager of Dermetics, Inc. is 
chairman of the 1951 convention 
committee. 


California Cosmetic Assn. 
Holds Annual Dinner Dance 

The California Cosmetic Assn. 
held its annual dinner dance at the 
Hollywood Athletic Club on Nov. 
17. Hosts at the affair were Carl 
Mitchell, Mr. and Mrs. Merton ‘Tay- 
lor, Miss Gene Salee, Mr. and Mrs. 
John Danley, Mr. and Mrs. J. Web- 
ster Smith, Mr. and Mrs. Alan 
Coghlan, Mr. and Mrs. Arnold 
Lewis, Mr. and Mrs. Gene Coleman, 
H. R. Schmidlapp, Mr. and Mrs. 
Jack Leeds, Mr. and Mrs. Ken Simp- 
son and Mr. and Mrs. Ben Cottle. 

The Christmas party of the Cali- 
fornia Cosmetic Assn. will be held 
at Perry’s Steak House, Hollywood, 
Calif., December 15. 





What lies ahead for the industry in the coming years was a fruitful source of informed 


conversation by this group made up of Dr. Jack B. Nagler, Henri Retailliau, Dr. Bernard 


Lustig, Richard Frascati, Dr. Morris Jacobs and Victor Marquise, A boom is coming. 
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Aerosol Problems Considered by 
Chemical Specialties Mfrs. Assn. 


A survey of retail distribution 
practices and consumer buying 
habits in the aerosol industry by 
F. L. Shackelfrod, C. E. Kimble 
and Edmond G. Young of the 
Kinetic Chemicals Div. E. I. du- 
Pont de Nemours & Co. was the fea- 
ture of the meeting of the Aerosol 
Division of the Chemical Special- 
ties Manufacturers Assn., in the 
Hotel New Yorker, December 4 
and 5, Other papers presented were 
“Showmanship,” by Zenn Kaul- 
man; “Publicity and How it Can 
be Used in the Aerosol Industry,” 
by Maurice Mermey; “A Report 
on Drug Store Trends and what it 
Means to the Aerosol Industry,” by 
Ray H. Haun and “Cosmetics and 
Drugs—Their Future in the Aero- 
sol Industry,” by Frazer Sinclair. 

Other significant papers on the 
subject were “Aerosol Lacquers,” 
G. F. Dittmar; “Aerosol Raw Ma- 
terials,” Melvin Goldberg; “Corro- 
sion in Aqueous and Alcoholic 
Aerosol Systems” by H. M. Parme- 
lee and R. C. Downing; “A_ Dis- 
cussion of Aerosol Valves” by 
Wainwright Tuttle; “Perfuming 
Freon Propelled Cosmetics” by R. 
Pantaleoni. 

Dr. E. G. Klarmann, chairman of 
the Disinfectant & Sanitizers Div. 
and H. W. Zussman, chairman ol 
the Soap, Detergent & Sanitary 
Products Div., both of whom are 
on the board of governors, jointly 
presided at the meeting of the two 
divisions. 


Michigan Allied Assn. 
Holds Christmas Party 


The Chemical & Allied Indus- 
tries Assn. of Michigan met for its 
annual Christmas party on Dec. 
%th at the Hotel Book-Cadillac in 
Detroit. Preceding the dinner and 
the dance which followed, a recep- 
tion and cocktail party was held in 
the hotel’s Michigan Room. 


Chicago Society of Cosmetic 
Chemists Elects Officers for 1951 


The Chicago Chapter of the Soci 
ety of Cosmetic Chemists, at its regu- 
lar meeting in November, elected 
the following officers for 1951: Gene 
L.. Rose (G. Barr & Co.), chairman; 
George S. Kolar (Kolar Laborator- 
ies, Inc.), vice-chairman; Dr. Kath- 
ryn Graham (Sears, Roebuck & Co.), 
secretary; William H. Lieb (Allen 
B. Wrisley Co.), treasurer. Herman 
|. White (Swift & Co.) has been ap- 
pointed program chairman, and 
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Gustav Carsch (Polak & Schwarz, 
Inc.) has been named _ publicity 
chairman for the coming year. 


Predictions for Beauty in 1951 
Made for Fashion Group 


Beauty editors presented predic- 
tions of beauty to come in 1951 il- 
lustrated with a model at the well 
attended meeting of The Fashion 
Group in the Biltmore Hotel, New 
York, N. Y., December 6. 

The editors and their presenta- 
tions were: Kay Torrey, Charm, 
“The Woman Who Works”; Helen 
Van Slyke, Glamour, “The Young 
Career Girl”; Sarah Lee, Harper's 
Bazaar, ““The Prettiest Girl at the 
Party”; Bernice Peck, Mademoiselle, 
“The College Girl—Plus”; Shirley 
Cook Mitchell, Town & Country, 
“The Custom Customer” and Mur- 
iel Maxwell, Vogue, “Mrs. Exeter 
and the Bride.’ Miss Alice Farley, 
cosmetics buyer, Lord & Taylor, dis- 
cussed store promotion follow 
through. 


Essential Oil Scientists Consider 
Proposed Specifications 


Proposed specifications on the 
following were considered by the 
Scientific Section of the Essential 
Oil Assn. at its December 7 meet- 
ing in the Advertising Club, New 
York, N.Y.: Ojl of Geranium, 
R. Weber, Schimmel & Co; 
Amyl Cinnamic Aldehyde, E. T. 
Theimer, van Ameringen-Haebler, 
Inc.; Methyl Phenyl Carbinol and 
Methyl Phenyl Carbinyl Acetate, 
W. G. Meuly, E. I. duPont de 
Nemours & Co.; Tests for Gums 
and Resins of Vegetable or Animal 
Origin, Philip Chaleyer; Oil of Si- 
berian Fir Needles, R. LeB. Dag- 
gett, George Lueders & Co.; Oil of 
Geranium Reunion, E. Langena, 
Fritzsche Brothers, Inc.; Linalool 
from Bois de Rose Brazilian, 
A. Fiore, Givaudan-Delawanna; 
Phenyl Propyl Alcohol, Aldehyde 
C-12 Lauric, Aldehyde C-12 MNA, 
L. Hediger, Trubek Laboratories; 
Oil of Cinnamon Leaf, H. Schwarz, 
Norda Essential Oil & Chemical 
Co.; Oil of Clove Leal, George V. 
Branigan, Ungerer & Co.; and Oil 
Dillweed, American, A. Warren, 
Dodge & Olcott, Inc. 

The meeting was opened by Dr. 
Eric Kunz, chairman of the Scien- 
tific Section under whose auspices 
the meeting was held. Problems on 
Oil of Coriander were discussed by 
A. H. Downey, Magnus, Mabee & 
Reynard, Inc. and E. T. Theimer 
of van Ameringen-Haebler _ re- 
ported on a proposed study on 
Ionone and Methyl Ionone. 





Talks on Literature, Aromatics 
to American Perfumers 


A large and appreciative audience 
greeted Edward Sagarin and Dr. 
Paul Z. Bedoukian who gave inter- 
esting lectures before the meeting of 
the American Society of Perfumers 
in the Advertising Club, New York, 
N. Y., November 15. 

Albert Dillinger, vice president 
introduced the speakers in the ab- 
sence of President George ‘Tombak 
who arrived late at the meeting on 
account of the pressure of business. 

The subject of Mr. Sagarin’s 
lecture was “A Glimpse into the 
Literature of Perfumery” which was 
especially interesting because Mr. 
Sagarin brought with him copies of 
rare books in various languages for 
the inspection of the members. Ac- 
cording to him the oldest book refer- 
ring to the subject of perfumery was 
published in 1562. A complete li- 
brary on the subject cannot be 
found anywhere; but if such could 
be assembled it would contain about 
500 titles. Marinello was one of the 
earliest writers. His book published 
in Italian in 1562 was called “Adorn- 
ment of the Lady.” The “Book of 
Perfumes” by Rimmel, a British 
author, has much historical value. 
It was translated into French and 
the French edition is superior. From 
the early works and their varied ap- 
peal Mr. Sagarin traced the impor- 
tant works down to the present day. 
He particularly emphasized the out- 
standing work “La _ Parfumerie 
Francaise” and “Grasse et sa Re- 
gion” published around 1925 as ex- 
cellent examples of _ illustrated 
books. He also referred to the more 
recent formula books. 

Mr. Sagarin has made the litera- 
ture of the industry his hobby for a 
number of years and probably has 
the most interesting collection of 
books in several languages as- 
sembled by any one man. He is 
library chairman of S. C. C. 

Dr. Bedoukian spoke on the “His- 
tory and Development of Aromatic 
Chemicals.’ The science had its be- 
ginning in 1828 when urea was syn- 
thesized. Then development pro- 
ceeded along three channels (1) 
natural essential oils; (2) efforts to 
synthesize chemicals which occur in 
nature; and (3) preparation of sub- 
stances which had odors but are not 
found in nature. 1875 was the most 
outstanding year in the develop- 
ment of aromatic chemicals and the 
period from then until 1900 was 
notable for work on artificial musks, 
the structure of terpene compounds 
and the synthesis of irone. From 
then on in the last half century 
great progress has been made. 
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Keep on Selling 


JZ EEP on selling, no matter what happens, was the 
theme of a stimulating address by Frederick Heit- 

kamp, executive vice president of ATF, Inc., before the 

annual meeting of the Midwest Sales Conference. 

Stressing the need for long-range planning to meet 
uncertainties in a period of transition from partial to 
full mobilization, Mr. Heitkamp declared that most 
companies will find it imperative to continue aggressive 
advertising when they have few or no units to sell. 

“Find out now from your company’s legal and tax 
consultants what portion of your company’s income 
may be allocated for advertising and plan to use it 
most advantageously to protect your long-term invest- 
ment in your products,” he said. 

Forecasting severe fluctuations in the supply and 
demand for civilian products before the full impact of 
mobilization is felt, he suggested that the alert sales 
and advertising manager “must be prepared to jump 
any number of ways and add a certain amount of 
guess-work to his usual good judgment, experience and 
facts in planning ahead.” 

Mr. Heitkamp predicted a “seller’s market’’ during 
the first quarter of 1951, and said the defense effort will 
“jolt people.” 


Forced Retirement 


LABOR Department expert says that if the aver- 

age life expectancy continues to increase and the 
average age of forced retirement is reduced further 
within twenty-five years, the run-of-the-mill worker wiil 
face ten years of unproductive idleness and depend- 
ence. This will not only be an emotional disaster for 
him but a crushing burden on society, leading either 
way to dangerous discontent and unrest. 

What needs to be realized is that not only does the 
rate at which people age, mentally and physically, vary 
widely, but one of the largest factors in solving or has- 
tening it is the sense of value to himself and the com- 
munity which the aging person is allowed to retain. 

We are slowly coming to see that it is socially and 
economically worth while to employ people who have 
been handicapped by accident or illness and must even- 
tually do the same for those whose handicap is the 
passing of time. 


Displays for Chain Stores 


ANUFACTURERS do not consider chain store in- 
terests when they prepare promotion material for 
them according to Joseph R. Rowen of the W. T. 
Grant Co. 

All too often, they don’t realize that chain store 
selling is geared to self-selection by the customer. Post 
ers frequently are not of standard size, making them 
impractical and too outstanding for standardized coun 
ter displays. 

Variety stores are not looking for exclusives, nor are 
they out to push specific items. 

Chain store space is tight and therefore fast moving 
items with a maximum assortment—with key informa- 
tion on a standardized sales card—are essential. Poste 
design is secondary. 
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W. T. Grant prepares a week-by-week promotional 
calendar every six months, and chain store sellers 
must make early arrangements to get in on the promo- 
tion, Mr. Rowen pointed out. “We find too many offers 
of promotion coming in after we have lined things up,” 
he said, illustrating, by way of example, that Grant's 
Christmas theme, “Gifts for a Wonderful Christmas,” 
was scheduled in July. 

He summed up promotion complaints against manu- 
facturers with four points: 

1. Not enough factual information. 

2. Manufacturers are more concerned with national 
advertising than with product merits. 

3. Some manufacturers conduct national ad cam 
paigns without the merchandise to support the pro 
motion. 

1. Some manufacturers try to coast along on their 
reputations. 


Preparation of Esters 


CONSIDERABLE number of esters have been syn- 
thesized by a simple method described by Clinton 
and Laskowski. The method consists of refluxing a 
mixture of the acid, alcohol, ethylene dichloride and 
sulphuric acid for six to fifteen hours. Water need not 
be separated during the reaction. 
The authors prepared esters other then those de 
scribed by Clinton and Laskowski. The list made is 
shown in the following table. 


Se 


ESTER B.pt or M.pt. YIELD 
Cc Per Cent 
Methyl sebacate B.pt. 164° to 168° /12 mm. 89 
Ethyl sebacate B.pt. 192° to 197° /25 mm. 80 to 84 
isoPropyl sebacate B.pt. 181° to 183° /10 mm. a) 
nButyl sebacate B.pt. 216° to 220° /14 mm, 92 
tertButyl sebacate Olefine evolved 
Methyl oxalate B.pt. 163°; m.pt. 51 14 to 47 
Ethyl oxalate B.pt. 182° to 192 to 51 
Methy! citrate M.pt. 79 56 
Ethyl citrate (a) B.pt. 136° to 138° /2 mm. 55 
Ethyl citrate (b) B.pt. 179° to 180° /12 mm. 40 
Ethyl citrate (c) B.pt. 176° to 178° /10 mm. 35 
fpChloroethyl citrate B.pt. 215° to 216° /0°5 mm. 32 
fHBromoethyl citrate B.pt. 226° to 228° /0-4 mm. 30 
nButyl citrate B.pt. 170° to 172° /0e5 mm. 65 
Ethyl tartrate B.pt. 158° to 160° /12 mm. $9 to 41 
Ethyl 9-undecylenate B.pt. 137° to 189° /13 mm. 88 
Methyl (p-methoxypheny])- 3.pt. 154° to 156° /16 mm.; 
propionate m.pt. 38 86 
Methyl (m-methoxyphenyl) 
propionate B.pt. 154° to 156° /16 mm. 76 


M.pt. 29° to 30 
Methyl p-hydroxybenzoate* M.pt. 128 8&5 
Fetrahydrofuryl cinnamate — B.pt. 207° to 209° /11 mm. 67 
Methyl piperonylate* B.pt. 146° /11 mm.; m.pt. 52 71 


Standard conditions: 1 mol. of aliphatic carboxyl group, 3 mol. of the 
alcohol, 300 ml. of ethylene dichloride and 3 ml. of concentrated sulphuric 
acid heated under a reflux condenser for 15 hours. 


° —aromatic acid, as above, but with 15 ml. of concentrated sulphuric acid 


per mol. of carboxyl group. 
(a) anhydrous ethyl alcohol. 
(b) ethyl alcohol (95 per cent.) 
(c) industrial methylated spirit used. 


Primarily alcohol reacts most readily. Benzyl esters 
do not form well. Di-basic acids whose carboxyl groups 
are far apart esterify readily. Thus oxalic acid esters 
produce lower yields then sebacic acid.—N. R. Camp 
bell and E. P. Taylor, Digest from the Organic Chemi 
cal and Research Departments, Allen and Hanburys 
Ltd., Ware, Herts., England. 
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The Unsolved Mystery of Olfaction 


British Cosmetic Chemists discuss odor theories at spe- 


cial meeting . . . “Odor fatigue” method of determining 


described . . 


SYMPOSIUM on Olfaction provided the main 
item of interest at a recent special general meeting 
of the Society of Cosmetic Chemists of London. 

The subject was introduced by Dr. William Mce- 
Cartney, of the Iodine Educational Bureau. Speaking 
on “The Mysteries of Olfaction,” Dr. McCartney re- 
ferred at some length and in very interesting detail to 
the literary and historical background of the subject, 
which certainly dated back as a basis for study to the 
anc ients’ preoccupation with incense and was specifi- 
cally discussed by Theophrastus in his essay on odours. 

Reference was also made to specialised works dealing 
with the sense of smell in animals, culminating in recent 
years with the valuable paper published by Walter. 

Dr. McCartney considered that vibratory or wave 
theories of odour transmission had “overwhelming evi- 
dence against them.” In regard to the various theories 
held by Beck and Miles, Cheesman and Duncan, Duran- 
ton, Guillot, Le Magnen, McCord and Witheridge, 
Moncrieff and others, he felt it impossible that “all 
these theories, which are to some extent mutually ex- 
clusive, can stand the test of time.” “In any case’, he 
concluded, “the modern theories and the experimental 
results on which they are based provide ample material 
for much fruitful discussion. No scientific subject in- 
volves mysteries more profound than those of olfaction. 
And certainly no subject is more fascinating and ab- 
sorbing.” 

The next speaker, Dr. G. H. Cheesman, confined 
most of his remarks to a description of the type ol 
work now being carried out in Odour Classification at 
the University of Reading. After referring to the more 
obvious difficulties of devising a reliably objective, quan- 
titative approach to the inherently subjective field of 
olfaction, he went on to emphasise the comparatively 
straightforward character of “threshold’’ measure- 
ments, which could not only be determined with the 
minimum subjective interference but were also sus- 
ceptible to the psychological technique of factor analy- 
sis. (For further details of Dr. Cheesman’s views, refer- 
ence may be made to Soap, Perfumery & Cosmetics, 
July 1949, page 697). 

Dr. D. R. Duncan, a former collaborator in this 
work with Dr. Cheesman and the co-inventor with him 
of an improvement on the conventional Fair-Wells os- 
moscope, then described in some detail the main fea- 
tures of the “odour fatigue’’ method whereby threshold 
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More work needed on odor perception 


values are determined. Dr. Duncan had previously read 
a paper entitled “The Perception and Measurement 
of Odour” before the British Esperanto Scientific As- 
sociation (summarised in Nature; March 11, 1950, pp. 
394-5). 

A somewhat radical departure from the domain of 
determining threshold values was represented by the 
views of the next speaker, Dr. R. R. Matelon, of the 
Department of Colloid Science, University of CGam- 
bridge. This speaker harked back to the work of Pro 
fessor Henri Devaux, which had been briefly referred 
to in his introductory talk by Dr. McCartney. Devaux’ 
experiments showed the phenomenon of odour trans 
mission in visible form, as a surface active effect on a 
bath of mercury covered with talc, the talce-dusted sur- 
face showing characteristic disturbance when subjected 
to the proximity of rose petals and other odorants. 
Ihe final statement was made by Dr. J. H. Kenneth ol 
Edinburgh, whose “Osmics: The Science of Smell” 
was published in its complete state in 1924. As Dr. 
Kenneth was unable to make the journey from Scot- 
land, his paper, which outlined the scope of osmics 
and made a plea for the publication of a Journal of 
Osmics, was read to the meeting by the Chairman. 





“T’ve doubled my business since I redesigned the package!” 
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Among those who joined in the discussion were Jack 
Pickthall, F.R.1.C., E. S. Maurer, D. W. A. Waite, Dr. A. 
W. Middleton, Frank Atkins, B.Sc., F.R.1-C., James 
Bather and the Society’s chairman. Some speakers sup- 
ported the vibrational theory of odour transmission 
while others doubted the validity of odour fatigue. 

At the conclusion of the meeting, a very sincere 
vote of thanks was unanimously accorded to Drs. Mc- 
Cartney, Cheesman, Matelon and Duncan for their in- 
valuable assistance in making the evening a notable 
SUCCCSS, 


The Composition of Surface Skin Fat 
From the Human Forearm 


NFORMATION about the composition of human 

surface skin fat is rather scattered and is not easily 
correlated, largely because of the varying methods used 
for the collection of the material. Some of the data given 
describes ‘sebum,’ as the secretion produced by the 
sebaceous glands and containing fatty compounds and 
epithelial debris. Unna and Golodetz, for example, 
found that sebum contains about 45 per cent of water- 
insoluble fatty acids, and they determined the amounts 
of cholesterol, certain related steroids and cholestery|! 
esters (cf. also Golodetz). Pachur examined the fat ol 
sebum collected from the foreheads of individuals of 
various age-groups and also that from patients suffering 
from eczema and acne vulgaris. More recently Carrié 
and Otto Frickenstein have determined the acid numbe1 
of skin fat, Zehender has examined the sebum triglyce- 
rides and Butcher and Coonin have studied the physical 
properties of human sebum. 

An appreciable amount of information about the fat 
of ovarian dermoid cysts is available (eg. Lieblein, Lud- 
wig, von Zeynek, Ameseder, Dimter and Behmel); in 
many respects this fatty matter appears to show a close 
resemblance to sebum and has been assumed by many 
to be identical with that secretion. Hair fat, which also 
resembles sebum or may at least be a mixture of sebum 
and sweat lipids with a little epidermal cholesterol, has 
also been studied (Eckstein, Burtenshaw), and extensive 
chemical investigations have been made on sweat, which 
presumably invariably contains an appreciable amount 
of sebum. Many different methods have been used for 
obtaining surface skin fat or sebum, and the nature of 
the material obtained will obviously depend very largely 
on the method of collection used. In our investigations 
we have confined ourselves to the acetone- and chloro- 
form-soluble material which is removed when the fore- 
arm is immersed for a short time in acetone, and we 
use the term sebum for this fatty mixture. This material 
includes lipids derived from the sweat glands and the 
cells of the horny layer as well as the lipids secreted by 
the sebaceous glands. Our investigations have shown, 
however, that after immersion of the arm in the acetone 
this lipid material is rapidly replaced, suggesting that 
the mixture we are collecting is a fatty material secreted 
by the skin and containing very little fat from the 
epithelial cells. 

With increasing intervals between the wash and the 
‘extraction’ with acetone the amount of sebum collected 
increased but it reached a maximum in 1-3 hr. (varying 
with the subject). 
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After some preliminary qualitative and quantitative 
investigations on small samples of sebum collected from 
a single subject each time, it was decided to make a 
more complete chemical analysis of larger batches rep- 
resenting mixed sebum from a group of subjects. ‘The 
sebum obtained was a light-brown plastic solid with a 
characteristic odor which was more noticeable when the 
fat was warm. Details of the amounts of sebum obtained 
from 9 groups of subjects (ranging from 4 to 82 in num- 
ber) are given. A summary of the general properties and 
composition of two of the largest batches is given in a 
Table. The ash content of these samples of sebum was 
less than 0.02 per cent. The fat was only moderately 
soluble in fat solvents. In ether it dissolved to an ex- 
tent of about 9 per cent at room temperature; in chloro- 
form it was moderately soluble in the cold but readily 
so on warming; while it was only sparingly soluble in 
cold, and readily soluble in hot acetone. Solubility in 
ethanol was similar to that in acetone. 

The preparation of the skin before the start of the 
experiment is important when the rate of sebum secre- 
tion is being measured. Ordinevy washing with soap 
and water removes not more than half the surface fat 
from the skin, and immersion of the arm in acetone at 
the ‘zero point’ is much better for experiments of this 
type. Under the standardized conditions of the experi- 
ments described in this paper the rate of sebum secre- 
tion showed much less variation from day to day than 
was expected. 

From the values for the amounts of free and com- 
bined fatty acids, the sterols, glycerol, etc., the average 
composition of sebum can be calculated, and these cal- 
culations suggest that an average sebum contains the 
following: about 20 per cent free unsaturated fatty 
acids, 10 per cent free saturated fatty acids, 25 per cent 
triglycerides, 25 per cent fatty acid esters other than 
glycerides (waxes, etc.), 5 per cent cholesterol (free and 
combined) and 15 per cent hydrocarbons (including 5 
per cent squalene). 

The experiments show that the amount of nitroge- 
nous matter in sebum is small, particularly if the 
‘chloyoform-purification’ modification is used. Urea, 
presumably derived from the sweat, accounts for about 
half the total N of sebum and most of the remainder 
is lipid N. This lipid N, was, however, very small (0.11- 
0.18 per cent) with all batches of sebum examined, and 
thus very little cerebroside or phospholipid can_ be 
present; the absence of the latter is confirmed by the 
very low P content of sebum (0.003 per cent). 

Among the compounds which do not appear to have 
been hitherto identified as constituents of sebum are 
squalene and vitamin E. Squalene, an unsaturated 
hydrocarbon (C,,H;.) found in the liver oils of shark 
and certain other fish and also in yeast, is present to 
the extent of about 5 per cent of all the mixed samples 
of sebum we have studied, and it would be interesting 
to know whether this compound has any special func- 
tion in skin metabolism. 

The secretion of significant amounts of vitamin E 
(tocopherols) in the sebum is also one of considerable 
interest, partic ularly, in view of the recent attempts to 
treat certain skin conditions by the oral administration 
of this vitamin.—R. M. B. MacKenna, M.D., F.R.C.P.; 
V. R. Wheatley, B.Sc.; and A. Wormall, D.Sc. (Con- 
densed from J. Invest. Dermatol. 15, 33, 1950). 
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RETAIL BUYERS REPORT 


Women Want Simpler Perfume Packages, Store 
Buyers Annoyed With Half-Price Sales 


JEAN MOWAT 

Chicago—Santa Claus and_ his 
cohorts got in their preholiday cos- 
metic presentations before the 
Thanksgiving turkey was even pur- 
chased. It may have helped No- 
vember special sales, but it did not 
produce the volume of advance 
holiday selling the departments 
had planned. 

Not in years have we heard so 


For Manufacturers Only 


If any manufacturer could have 
seen the nods of approval he 
would (or would he?) separate bot- 
tle from fragrance, offer the fancy 
ones for a woman to choose, and 
put the contents into a plain bottle. 
Mention has been made in this 
column that the smart French 
woman never pays for the bottle. 
She buys the essence. The fancy 
bottles are for the American trade 

. and at the moment that trade 
is pretty hot under the collar for 
being duped so long for cheap per- 
fume at high prices. 

Editorials have been used in 
THE AMERICAN PERFUMER 
asking what is wrong with the per- 
fume business. Perhaps they should 
have asked the ultimate consumer. 
Every woman in this particular 
group could buy any price perfume 
she wanted .. . but she had been 
duped and wanted essence, not 
bottle. It might be added that some 
of the French women have beautiful 
bottles on their vanity tables but 
these are like the store dummies 

. filled with colored water! 


What Buyers Say 


Manufacturers are very stingy 
with dummies and yet expect us 
to sell every new fragrance that 
comes on the market. In Novem- 
ber Carson Pirie Scott & Co. used 
Act IV in its State Street battery 
windows and dummies were defi- 
nitely needed to put on this huge 
promotion. The Golden Rule, St. 
Paul, also featured this fragrance 
with marked smartness. The 
smaller stores, both chain and in- 
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many women clamorous for fine per- 
fumes. But—these women will not 
pay for bottles when they want a 
fresh, clean, spicy or sophisticated 
fragrance. “If we want fancy bot- 
tles,”’ said a leader at a meeting the 
other day, “we can buy them. Too 
long have we been duped by so 
called ‘smart’ perfumers who put 
more into the bottle than into the 
contents.” 


dividual, complain that if more 
dummies were supplied they could 
constantly keep these in windows 
and display cases. In the smart 
stores many of the cases are dum- 
mies because the heat from the 
lights causes evaporation. 


What the Women Want 


“Please, please ask the perfume 
bottle makers to put on screw tops,” 
pleaded some women, in discussing 
perfumes. ‘““These glass stoppers 
may look attractive, but for one 
that comes out and goes in again, 
nine will break off and you 
have a pretty bottle without a 
head! We know perfume evapo- 
rates, but we can’t use it when we 
are annoyed at having the top 
break, or in finally getting it out 
and spilling half the contents.” At 
least the point is well taken. There 
are directions—in some packages—on 
taking out the glass stopper, but 
did you, Mr. Manufacturer, ever see 
the line of women who come in to 
the store to have the stopper 
loosened and see it break under 
the hands of an expert? A check will 
show that most perfume is kept in 
the bathroom, ready for quick ap- 
plication, and a solid base is de- 
manded to fit into the always lim- 
ited space. 


Better Closures Needed 


Buyers complain that one of the 
leading lines has a cork into which 
the glass stopper fits, but as many 
times as the stopper can be re- 
moved, along comes the cork, or 
else the latter sinks into the bottle 





Christmas shopping season 
began before Thanksgiving in 
most of the country 

* 
Buyers register complaints and 
better 


suggestions for 
chandising in 1951 

e 
Warm weather in some areas 
causes a poor showing on 
treatment line sales 
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and floats about and there is 
no cork to fit. Of course, the man- 
ufacturer will point out the ad- 
vantage of a glass stopper over any 
other type. But has he ever really 
considered having some _ research 
work done on this problem? After 
all, women who use perfume are 
your customers. Or perhaps you 
want to go out of the business and 
let some new and_ enterprising 
young chemist and research man 
take over and give the women 
what they want! 


Incompetent Line Girls 


The reason lies at two doors: 
The manufacturer whose line girls 
are either indifferent or unedu- 
cated, and the store at which one 
trades whose buyer has ‘not made 
it a point of store honor to know 
whether or not the girls know their 
products. The most recent theme on 
which one can play is the various 
new tints and rinses for the hair. 
These are suggested and even sold 
without much understanding of 
structure of the hair, and without 
detailed study of the scalp or aller- 
gic reaction. It is still early for 
these hair-complaints to register in 
volume but by spring there will be 
a stack of them. Such selling re- 
quires most careful training and 
few successful results will come by 
over-the-counter sale. The Dayton 
Company, Minneapolis, featured 
this in its “Looking Glass” where 
careful and detailed study of each 
case was made. Younkers, Des 
Moines, conducted a hair clinic and 
enjoyed packed houses and good 
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sales, and if one changed the hai 
tint, how about a new coiffure to 
go with it? Naturally it was a hit. 

There are too many half price 
sales, according to buyers, and 
many kicks from _ back-of-the 
counter selling. “If a manufacturer 
can send us such huge quantities 
on consignment for his half price 
sale,” said one of the outstanding 
buyers in St. Louis, “then we sug- 
gest that he offer this merchandise 
to us at this ‘regular’ price and we 
will buy it outright and sell it. To- 
day, half price sales are such a 
bug-a-boo, that we only do our cos- 
metic and treatment line selling at 
that time. Why would a woman 
buy at regular price when she 
knows it can be had for half, if 
she just waits? 

Probably only half the amount 
sent is sold, so it proves costly to 
do business in this manner, accord- 
ing to those who operate under 
control. 


Christmas Wrappings 


Buyers are less and less inte 
ested in Christmas decorated pack- 
ages. The stores all have wrapping 
departments and most men, as well 
as all women, want to see the con- 
tents. A package wrapped by the 
maker, at a slight additional cost, 
is not as active a seller as the dis- 
played item that the store will 
wrap. 


Suggestions for 1951 


Manufacturers ought to put up 
perfumes in one dram plain bottles, 
and combine two or four fra- 
grances in a package. The idea has 
proved to be one of the best sell- 
ing items in colognes. The same 
idea applied to small amounts of 
perfumes, say buyers, will increase 
the sale of perfume. The cost will 
not be too high, for with two on 
more fragrances a woman feels she 
is really getting a buy. 


Standard Lipstick Size 


The buyers also suggest that the 
fancy aes containers and the 
jeweled « r plain perfume dispens- 
ers for de handbag be standardized 
lor re-fills. Especially they want 
new fragrances packaged in tiny 
vials for the hand bag so that 
women can decide which and what 
they wish to buy. Another idea is 
that lipstick testers be offered when 
a new color is introduced. 

Simplicity of package, contents 
honesty, well trained personnel, 
and fragrances in a variety package 
seem to sum up the demands of the 
Midwest stores and their customers. 
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Stores Feature Treatments and Men’s Gift Items 
With Overseas Mailing Instructions 


JEAN ROBERTS 


Dallas—Christmas wraps and 
packages began to appear on cos- 
metics counters early in November 
this year. In the month before, 
stores for the most part promoted 
standard items of necessity rather 
than luxury leaving the impact for 
the glamorous goods for the holi- 
day season. 


Home Facials 


Counter displays have been full 
of hand creams, cleansing lotions, 
shampoos and the like. One store, 
capitalizing on the continued inter- 
est in home permanents has empha- 
sized home facials. A complete 
counter was devoted to the project 
and one clerk was _ especially 
trained to explain the intricacies 
of the operation. 


Home Gift Items 


One store featured men’s toilet 
items as good gifts for sending to 
men fighting in Korea since there 
was no spoilage. Many packages 
were in unbreakable plastic con- 
tainers. Clerks reported a good sale 
on this merchandise and said that 
many customers expressed thanks 
for the containers and the fact that 
the department also had overseas 
mailing instructions handy. 

Business was good in Dallas even 
before the Christmas rush begun 

. and it began much earlier this 


year than last. Last year people 
seemed to wait until late to buy 
their gifts in cosmetics lines. This 
year, the rush was early. Depart- 
ment stores almost without excep- 
tion report bigger business for 
October this year than last and 
are making plans for the biggest 
Christmas in history. 

Neiman Marcus’ Christmas cata- 
logue which was mailed late in Oc- 
tober devoted a major section to 
gift suggestions in cosmetics. Lan- 
vin’s “Arpege” in perfume, toi- 
let water and dusting powder; 
“Femme” by Marcel Rochas in the 
purse flacon and the toilet water, 
Nina Ricci’s new “Fille d’Eve” in a 
beautiful Lalique “forbidden ap- 
ple” container. Also shown were 
‘““MaGriffe” by Carni Carvin and 

“Crepe de Chine” by Millot. Other 
pages showed jeweled lipsticks and 
compacts. 

Sanger Bros. enlarged depart- 
ment which now occupies a large 
section of the street floor continues 
to build up traffic. The buyer in 
this store reports a continued in- 
terest in colognes here, eee 
where sales are steady. \ mailing 
piece on D’Orsay’s “Intoxication” 
brought in many orders for per- 
fume, cologne and dusting powder. 

The chain drugs, for the most 
part, are concentrating on counter 
displays for their promotions 
rather than newspapers. Gift wraps 
here come out a little later than in 
department stores. 


Weather and Stores Cooperate for Expected 


High Christmas Sales 


DON COWLING 


Los Angeles—It could be that 
we are mistaken, but it seems to us 
that this fall the stress on holiday 
merchandise is considerably 
stronger than we ever remember it. 
Department stores are keyed to an 
expectation of extremely high 
Christmas business. Christmas dec- 
orations, chimes and carols, and all 
the props pertaining to a highly 
commercialized blessed Noel made 
their appearance in Los Angeles 
stores early in November. ‘Treat- 
ment items are being pushed to the 
wall or relegated to under the coun- 
ter drawers to make room for per- 
fumes, compacts, cosmetic cases, 
and gadgets. Treatment line dem- 
onstrators are being transferred 
from their regular creams and _ lo- 


tions to perfume lines, with the 
amiable acquiescence of treatment 
line controllers, and toiletries de- 
partments have apparently been 
turned into gift sections. 


Christmas Promotions Earlier 


The first floor merchandise man- 
ager of Bullock’s Downtown, Harry 
Schwimer, has worked his way up 
to Mahogany Row through the tot- 
letries department stock room, assist- 
ant buyer, and buyer. In talking 
with him the other day we men- 
tioned our impression of the early 
and heavy stress on Christmas mer- 
chandising this year, and Harry 
nodded in agreement. ‘This is the 
time to get the gravy,” he said. “In 
the last two weeks before Christmas 
we are limited to the business our 
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LAUTIER FILS 


WORKS AT GRASSE GRASSE ESTABLISHED 1795 
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BOITE POSTALE 135 
PARIS IX, 
21 RUE FONTAINE 


ESSENTIAL OILS 


ne 


AROMATIC CHEMICALS 
PERFUMERY 
RAW MATERIALS 
CONCENTRATED 
FLORAL PRODUCTS 
FRUIT AND 
FLAVOURING ESSENCES 


em 


SOLE DISTRIBUTORS 
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sales girls can handle. That is an 
unincreasable maximum. We are 
sure of that business, and there isn’t 
any way we can get an increase 
there. But any increase we can get 
now, through impressing upon our 
shoppers the imminence of Christ- 
mas, is the best chance we have to 
run up our sales figures. We are 
bending every effort to get shoppers 
into their holiday buying mood 
now. We know that in the days im- 
mediately preceding Christmas 
we'll get all we can handle anyway. 

The A.M.C. Christmas bulletin 
showing holiday toiletries merchan- 
dise was mailed to the entire custo 
mer list the first week in November. 
Newspaper advertising of the store 
emphasizes Merry Christmas, Santa 
Claus, reindeer, and holly. And all 
this early in November. 

West Coast department stores are 
being aided in their endeavor this 
year by the weather. Iwo heavy 
frosts, snow in the mountains, and 
welcome rains in Southern Cali- 
fornia, with snow and not so wel- 
come heavy rains and floods in the 
Northwest effectively back up the 
stores’ entreaties to consider that 
Christmas is almost upon us. When 
the weather and the stores work to- 
gether, as they are doing on the 
Coast this year, a bumper holiday 
business is pretty certain. West 


Coast perfume salesmen are pre- 
pared tor a last minute rush with 
stocks of their leading numbers 
warehoused in garages, and all in 
all we are set out here for the big- 
gest and best holiday season ever. 

And if such should be the case, 
shelves will be bare by inventory 
time, and buyers will be wide open 
for your aaa Pee Many 
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of them in the staple lines are al- 
ready set, of course, but there. will 
be room for many more. Two brand 
new items by br and new companies 
are being groomed here for first of 
the year I: 1unching, and are meeting 
with good acceptance by local buy. 
ers. Out of Hollywood came some 
pretty hot promotions this past year. 
And next year there will be more. 


§ 


Pierre Harang, vice-president of Houbigant, appeared on the J. L. Hudson store’s tele- 
vision show in Detroit to help the store sell more fragrance items to Michigan women. 


Cosmetic Sales Not Damaged by Price 
Increases, Hair Promotions Result in Sales 


MAGGIE FLEMMING 


Buffalo—Some small amount 
of Christmas buying has evidenced 
itself at this writing, but it is still 
too early for it to have attained sut- 
ficient stature to produce any sig- 
nificant specifically-Christmas _ re- 
portings. In the general every- 
day buying, howe ver, we are happy 
to report that the price increases 
on such items as lipsticks, etc., do 
not seem to have —o affected 
business to any extent. People ap- 
parently realize that these increases 
were overdue and completely in- 
evitable, fully in keeping’ with the 
price rises encountered long before 
this in other fields of purchase. 


Nail Demonstration 


At J. N. Adam's, toiletry combi- 
nations are moving with a certain 
increased acceleration, those in top- 
most demand including Matcha- 
belli, Evyan, Faberge, Dana, Ru- 
binstein and Coty. Revlon and Ru- 
binstein combination packages of- 
fering liquid foundation — and 
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powder for $1.00 were both doing 
very well. A demonstration of the 
Juliette Marglen nail prepari ations 
by Miss Marglen was causing con- 
siderable aisle-cluttering and cash- 
register jingling. Featured were the 
base coat at $1.00 which is sup- 
posed to strengthen the nail, in- 
crease its growth and preclude peel- 
ing or cracking, along with the over- 
coat, at $1.50 and $1.75, which in- 
creases the longevity of nail polish 
applications. 

Aziza’s eye cosmetic promotion at 
J. N’s was a tremendous success. 
Their mascara, pencil, shadow, lo- 
tion and eye pads are enjoying 
great popularity as group purchases 
as well as in the single item cate- 
gory. The doe-eyed look seems to 
have bowed to the natural look, 
women seeming to prefer the re- 
sults achieved by making the most 
of the natural design of their eyes 
This preference has produced a 
marked increase in the sale of eve 
cosmetics at J. N’s that grows more 
remarkably solid with each passing 
month. 


Tintair was winning all popular- 
ity contests for hair coloring, the 
success of local store ads being ex- 
pedited handsomely by the color 
ad run by Tintair in the American 
Weekly the week before the prod- 
uct hit town. It was equally as much 
of a wow at J. N. Adam’s as at the 
William Hengerer Co., where one 
hundred and sixty-five purchases of 
it were made in the five days pre- 
ceding the appearance of their own 
local ad! 

Giving it a close run at Henger- 
er’s, however, were Helena Rubin- 
stein’s color rinses which have won 
a very enthusiastic following. An- 
other item of this same nature 
that has retained the popularity ac- 
companying its initial salvos is the 
Lamour color comb, which combs 
the preferred shade of color right 
into your hair. 


Treatment Lines 


New deodorants creating quite 
a stir at Hengerer’s are Ebb, the 
creamy liquid selling at $1.00, and 
Oboy’s liquid spray at $1.25. Spe- 
cial promotions conducted on two 
treatment lines, with the respective 
consultants of each line in attend- 
ance, had very gratifying results. 
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One was Denney’s problem skin 
promotion; the other featured Ar- 
den’s moisture cream and moisture 
oil, both offered for the price of 


$3.00. Charles of the Ritz’ blended 
face powder was another promo- 
tion that went over with its usual 
ey success. 


Warm Weather Causes Low Seeemness Sales While 
Early Christmas Shoppers Boost Volume 


MARY LINN WHITE 
Cineinnati—Christmas business 
started before Halloween, and 
though continued freakishly warm 


weather kept sales of treatment 
lines abnormally low in some 
stores, business was something to 
crow about. The few cold days 


there were produced good results 
in treatments, with the exception 
of hand lotions and creams. 

First-mentioned among “hot” 
items was Helena’ Rubinstein’s 
combination of powder and foun- 
dation at $1.50. Faberge’s Act IV 
was doing beautifully in several 
stores as the result of an advertise- 
ment by one, and the stores who 
benefited weren't planning any fur- 
ther promotion. Match: belli’ s “Be- 
loved” was doing well without 
plugging. Milkmaid’s new stay-on 
lipsticks were an instant hit and the 
buyer commented that the line is a 
solid one, with a steadily growing 
and faithful following. 

Ciro’s new Acclaim walked out 
after Shillito used a_ bill insert 
scented with it. The same store did 
well with half-price compacts (from 
$1 to $7.95) but the merchandise 
came from stock, hence was a du- 
bious profit to the departinent. 

or © Coty, Hudnut, Dorothy 


| 


Gray, Yardley, Barbara Gould, 
Max Factor etc. had slightly ad- 
vanced prices there was no imme- 
diate decrease in sale volume. The 
expected result was solely in dollar 
volume, not unit sales; a drop in 
sales was predicted for after Christ- 
mas. 


Home Permanents 


As always with hair products, a 
new one was doing well. This time 
it was Helene Curtis’ Whip Sham- 
poo. Lilt was steadily increasing in 
popularity, so that it even led Toni 
in one department. A demonstra- 
tion of a hair-conditioner and comb 
combination called Tress-roll pro- 
duced good results at Rollman. 


As for Christmas merchandise: 
dresser sets moved fast with one 
store reporting a most popular 


price of $3 and another $10-$12. 
Men’s sets went extraordinarily 
well, especially servicemen’s type ol 
kits. Sets of colognes, novelty pow- 
der puffs and bath salts at $. 59 and 
$1.50 were popular, but traffic was 
spotty in general. Christmas mer- 
chandise was advanced to the coun- 
ters as soon as it arrived, with all 
department heads complaining of 
cramped space. A good season was 
aneayeee. 


pe Preonee for Post-Christmas 
Competition with Training Programs 


MAYNITA GERRY 


Atlanta—Despite sales that re- 
main reasonably good for this 
time of year and the happy pros- 
pect of a very remunerative Christ- 
mas season, local cosmetic depart- 
ment heads could find immediate 
use for some swilt-working brom- 
idles. 

It’s like this down here: Price 
hikes, which are slowly but stead- 
ily taking effect across the board to 
the tune of 20 to 40 per cent are 
sure to increase the customers’ sales 
resistance once the Christmas shop- 
ping spree is over. So far there has 
been little open resistance to the 
price increases, but by the time 
january arrives—and February, 
with their normally lean shopping 
days, cosmetic departments will feel 
a sharp pinch. At least that’s the 
way it looks now. 
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In view of this situation; depart- 
ments are gearing themselves for a 
high powered selling job. Person- 
nel will be subjected to a series 


of stuff training programs — in 
which all new products will be 
thoroughly reviewed and _— ex- 


plained. They will also study cus- 
tomer psychology to prepare them- 
selves to better cope with individ- 
ual vagaries that beset women. 


Imported Perfume Sales Up 


The sale of perfumes, especially 
imports, has picked up consider- 
ably and buyers are laboring under 
the suspicion that this is a form of 
scare buying brought about by the 
possible price increase (which is 
really a pretty sure thing by the 
first of the year) as well as the fear 
that French perfumes might be- 
come scarce again. ; 











Perfume Sales Rise, Gift 
Sets Not Selling 


LEE MCKENNON 


New Orleans—Gilt Buying 
hasn't been active here so far, only 
one store reporting rather brisk 
pre-Christmas activity. However, 
regular purchases are pleasantly 
steady and perfume is selling above 
the average. One buyer expressed 
the hope that sets will go bette 
during Christmas shopping. Sets 
are not selling well at all just now, 
shoppers preferring — individual 
items. 

Creams, as is to be expected, 
have picked up this month with 
our first cold weather. The treat- 
ment business is doing very nicely. 

Helena Rubinstein’s Silk Tone 
and face powder is going well, sold 
in the combination at a reduced 
price. The local advertising which 
accompanies this promotion is the 
big puller. The shops all agree that 
local newspaper advertising pays 
off time after time. 

One of the shops is looking for- 
ward to having a Guerlain repre- 
sentative here this month for the 
first time and is eagerly anticipat- 
ing the visit. Representatives are 
still a drawing card and are wel- 
comed by the local retailers, espe- 
cially if they are well informed on 
the products they represent. 


Literature is Appreciated 


A buyer commented on how 
much benefit saleswomen gain from 
the literature manufacturers send 
out with products. She says a spe- 
cial effort is made to study this in- 
formation and feels that it is very 
helpful in selling the item. In this 
connection she feels that Fra- 
grance Foundation is a big help 
with its bulletins. 

Colognes were outselling all 
other items at one shop where a 
price reduction on these scents was 
featured. It seems the customer still 
likes a bargain, even though brand 
names are called for more and 
more. 


Gadgets Don’t Pay 


The magnifying glass which is 
accompanying Esoterica cream does 
little to sell the cream, according 
to buyers here. The cream has a 
reasonable sale but the customer 
is not especially drawn by the glass. 
Although clever packaging still 
draws very well and eye appeal 
cannot be overestimated as an aid, 
tricks and gimmicks do not seem 
to bring much response. 


The American Perfumer 





ee 












Some use Christmas bells... Some use Christmas holly ... 


Some use a fat Santa Claus , 

| Round , red, and jolly... But our wish takes all of them, 
| See? They're all here -— 

To say... 


Muar CHprsEmAS | 
| And a BRIGHT G00D next year ! 


Norda ESSENTIAL OIL AND CHEMICAL COMPANY, INC., 601 West 26th Street, New York 1, N. Y. 
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theres more to a 
than meets the nose 


Traditionally perfumers the world over have drawn from Nature’s floral 

gardens for inspiration. Oils from fragrant flowers have been utilized as versatile 
points of departure in creating a variety of exquisite scents. Yet no one single 
oil—be it a floral absolute or an essential oil—embodies all of the 

characteristics of the flower odor, or has all the desirable qualities of a perfume 
material. Some of those we endeavor to build into our specialties at a price which 
permits a much wider use, assuring our customers of a constant and 


economical source of supply. Particularly timely, we offer: 


YLANG 24 


For use in place of oil of ylang or complementing the natural oil. Its tenacity has been proven 


in all floral types and its great solubility increases its value for alcoholic solutions. 


NEROLI SL. 


Its distillation over fresh flowers adds to its power a natural smoothness truly 


evocative of the best quality of the essential oil. A basic note deserving greater application. 


TUBEROSEK GO 


Its strength and character will extend the use of that note to many bouquets either as a 


base or as a floral modifier and booster. Very interesting in soap compounds. 


Greater Distinction through 


(jivaudan-] )elawanna, 


Inc. 


330 West 42nd Street, New York 18, N. Y. 


Branches: Philadelphia + Boston « Cincinnati + Detroit « Chicago « Seattle « Los Angeles « Montreal + Toronto 





THIS YEAR... MAKE A BETTER 
SUN TAN PRODUCT 


WITH 29 


Sun Screening & Perfuming agents combined! 


Just mix Sunaromes with the base you prefer . . 

water-gum, water-alcohol, or even water alone. You 
can also use a cream base, mineral oil, fatty oil, etc. 
It’s the Sunaromes that make them effective sun screens 
...and scent them so attractively. The protection is 
positive ... and there is no problem of skin irritation. 


WRITE TODAY FOR 
COMPLETE DATA, 
FORMULAS & SAMPLES 
WITHOUT OBLIGATION 


SPECTRAL TRANSMISSION 


@ SUNAROMES completely screen out harmful rays of the 
sun between 2900-3100 angstrom units. 


e SUNAROMES permit sufficient of the actinic rays to 
reach the skin for a beautiful and healthful tan. 


e SUNAROMES combine a perfect and tested sun-screen 
and a wide choice of perfumes, soluble in all media, for 
easy and simple manufacture. 


¢ SUNAROMES are economical to use. 
¢ SUNAROMES are non-irritating to the skin and stable 
in the finished preparation. 
SUNAROME Trade Mark 
Registered U S. Pat. Off 


AROMATICS - PERFUME BASES - ESSENTIAL OILS 


ELTO CHEMICAL COMPANY, INC. 
599 Johnson Ave., Brooklyn 6, N. Y. 
PLANTS: Brooklyn, N. Y.« Los Angeles, Cal. * Montreal, Que. « Paris, France 


SALES OFFICES: Atlanta * Boston « Chicago « Dallas * Philadelphia 
Stocks Carried in Principal Cities St. Louis * Toledo * Toronto 











WD es ciscin and PROMOTIONS 





CAMPUS MAKE-UP CLINICS at) 44 
colleges and universities are being 
started by Coty. Working in co-op 
eration with the Student Market 
ing Institute, Coty has arranged fon 
the appointment of campus repre- 
sentatives at colleges through 
out the country. The applicants, 
chosen from students in their jun 
ior year, will be screened by thei 
instructors and chosen by Coty ex 
ecutives, after which they will re 
ceive special training by the com 
pany. 





REMAYN, “the perfected indelible 
lipstick,” has been launched in 
Whelen stores in New York, Con 
necticut and northern New Jersey. 
\vailable in six shades at $1.00 





New lipstick display 


each, the lipstick is claimed to have 
overcome the problem of bitte 
taste and darkening in indelible 
sticks. Austin-Greene, Inc., New 
York, the manufacturer, is using a 
transparent counte! display case 
containing open lipstick holders. 


MONSIEUR) PERFUME FOR MEN 
was introduced recently by tease 
ads in two issues and a page in one 
issue of The New Yorker., Selling 
for $10.00 plus tax, the men’s per- 
lume comes in a half ounce black 
and gold bottle with atomizer in a 
presentation box. 


CUTEX POWDER POLISH has been 
repackaged in a lipstick-size shake1 
container. The 25 cent dry nail 
polish is being promoted by 
counter cards. 


BELOVED, a new Prince Matcha- 
belli perfume, has recently been 
put on the market at $17.50 pe 
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ounce. Packaged in the Matcha- 
belli crown bottle in blue with 
gold trim, the perfume is available 
in half and quarter ounce packages 
as well as the one ounce size and a 
purse dispenser. 


BOBBL PIN-CURL. HOME WAVE is 
now being distributed nationally. 
\ccording to R.N.W. Harris, presi 
dent of The Toni Co., Chicago, 
manutacturers of the wave, Bobbi 
has become an important factor in 
the home wave market’ even 
though it has been on the market 
for only six months and for sale on 
a regional basis. 


rRYLON PRODUCTS, Chicago has 
launched its first perfume, called 
Myth and retailing at $1.00 a dram. 
The firm is also marketing Ocean 
Blue, «a deodorant hair sachet. 
Myth is being test marketed in Chi 
cago and Detroit while the sachet 
is on sale in several eastern and 
midwestern states. 


PLASTIC BOTTLES IN A PLASTIC EN- 
VELOPE are used for Jacqueline 
Cochran's new Beautility Kit. 
Priced at $2.00, the kit contains 
skin lotion, hand lotion and cleans- 
ing lotion. 


FORMULA A-10 FOR MEN, Richard 
Hudnut’s new hair treatment and 
dressing, is being advertised na- 





Plastic treatment kit 


tionally on the Walter Winchell ra- 
dio program. The new product sells 
for 51.00 plus tax. 


CHLOROPHYLL PRODUCTS Co., Chi- 
cago, has introduced Squairs, a 
chlorophyll deodorant selling for 10 
cents. Packed six tablets to a box, 
the deodorant is advertised as a 
breath sweetener. According to the 


company, Squairs has been under 
development since November of 
1948 but was not ready for market- 
ing until this summer. 


rUSSY MEDICATED LOTION to be 
used asa spot cover-up or asa pow- 
der base tor irritated skin will be 


introduced January by Lehn & 





New medicated lotion 


Fink Products Corp., Bloomfield, 
N.J. The new lotion contains Hex- 
ac hlorophene and will be available 
in two shades, each retailing for 
$1.00 for two ounces. 


NAILFILM, a new nail coloring 
which can be removed by peeling it 
off in one piece, will be the subject 
of an advertising campaign in East- 
ern markets beginning January 8. 
Che new nail coloring is being i 
troduced in drug and department 
stores by Joan ‘Nyola, Inc., New 
York and is reportedly based on a 
latex compound. 


viv, a deodorant cream shampoo, 
is being test marketed in Omaha 
and Lincoln, Nebraska by Toni. 
The company is also test marketing 
another cream shampoo called 
White Rain in Denver, Colorado. 


SECRET OF VENUS, to be used as a 
bath oil, hair rinse and perfume is 
being imported by Parfums Weil 
Paris, Inc. to sell at $5.00 per ounce. 
Secret of Venus comes in six fra- 
erances. 
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FEELING THE pincn? 


Do sharply rising costs of essential oils 

and the problem of replacing present stocks 

pose a big problem for you? 
If so, we suggest that you investigate 
without delay the merits of these 


PARENTO specialties: 


IMITATION BERGAMOT EXTRA 
SELECTAROMA YLANG 
IMITATION GERANIUM EXTRA 
SELECTAROMA JASMIN 
IMITATION CANANGA FINEST 





Trust only your own good judgment in You can be assured of a continuous sup- 
evaluating these materials. Samples will ply of consistently high quality mate- 


be forwarded promptly upon request. rials at favorable prices. 


“The Use Testis the Only Test” 


COMPAGNIE PARENTO 


INCORPORATED 


CEO ton Ne HUDSON, NEW ’O RR & 


NEW YORK DETROIT CHICAGO LOS ANGELES SAN FRANCISCO TORONTO MONTREAL 
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Technical 


Potassium Bromate Poisoning: 
Report of Case. H. F. Robertson, 
M. WW. Flothow Jr. and M. D. Kis- 
sen, Journal of Pediatics, (St. 
Louis) 36, 244, Feb. 1950. Potas- 
sium Bromate Poisoning with Cold 
Wave Neutralizer. Robertson and 
his associates report that a girl aged 
14 was hospitalized six hours alter 
she had ingested the neutralizer 
substance of a cold wave material. 
She had intermittent attacks of 
vomiting, persistent hiccup, mild 
periumbilical pain and oliguria. 
The psychiatric examination re- 
vealed the patient to be of a psy- 
chopathic personality type with 
strong suicidal drives. Emergency 
treatment consisted of gastric lav- 
age with 2 per cent sodium bicar- 
bonate solution; intravenous meth- 
ylene blue (1 mg. per kilogram of 
body weight in | per cent aqueous 
solution), and 3 Gm. sodium thio- 
sulfate by vein. Because of the 
acute gastritis, she was given no- 
thing by mouth for the first thirty- 
six hours, and a satisfactory elec- 
trolyte balance was maintained by 
means of intravenously given saline 
solution, dextrose and ‘sixth- molar 
solution of sodium lactate. All 
symptoms had subsided at the time 
of discharge, twenty-three days la- 
ter. A follow-up study six weeks 
after discharge revealed normal 
clinical and urinary conditions. 
The authors point out that several 
cases of poisoning with this sub- 
stance were reported in children 
and stress that this danger from 
home use of cold wave permanents 
should be called to the attention ol 
the medical profession. (Thru J. A. 

A. 143, 682, 1950) 


n-Butyl Oleate From n-Butyl 
Aleohol and Oleic Acid, Donald F. 
Othmer and Sanjeev Ananda Rao, 
(Thru Indust. & Eng. Chem., #2, 
1912, 1950)./ Butyl alcohol and oleic 
acid in the presence of sulfuric acid 
as a Catalyst react rapidly to give a 
yield of 90% , of n-butyl oleate in 30 
minutes at temper ratures of 100° to 
150°C. After a yield of 90 to 99°; 
side reactions and reverse reactions 
predominate and the yield starts to 
fall. Maximum yield was obtained 
in 2 to 3 hours under varying con- 
ditions of temperature, catalyst 
concentrations, and ratio ol butyl! 
alcohol to oleic acid. The reaction 
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was second-order up to a yield of 92 
to 97°, of n-butyl oleate. Reaction 
rate was proportional to catalyst 
concentration between 0.5 and 


1.2%, to the molar ratio of butyl al- 


cohol to oleic acid, and to the nega- 
tive reciprocal of the reaction 
temperature from 100° to 150°C. 
Catalyst concentration, molar ratio 
of butyl alcohol to oleic acid, and 
temperature were correlated with 
rate. An empirical equation was de- 
rived which would predict the rate 
constant from these three variables 
within an accuracy of 49% for molai 
ratios not above 10 to | of butyl al- 
cohol to oleic acid, for catalyst con- 
centrations of 0.5 to 1.2%, and for 
temperatures above 100°C. The 
equilibrium constant was also de- 
termined, and the effects of the 
three variables were observed. Cat- 
alyst concentration and tempera- 
ture had no marked influence, but 
increasing the molar ratio of butyl 
alcohol to oleic acid caused a de- 
crease in yield. The heats of reac- 
tion of this system at 100° to 
150°C. were evaluated graphically. 


Removal of Terpenes from Es- 
sential Oils without Distillation, 
Ennio Mariotti, Ital. 439,240, Sept. 
14, 1948. Oils (particularly lemon or 
orange oils are treated with a 70 per 
cent “ACOH soln. and alter sepn. of 
the 2 layers, the acid layer is neutra- 
lized to cause the respn. of the oil 
from which the terpenes have been 
removed. (Thru C. A. 44, 6086, 
1950). 


New Reaction for Identifying 
Salicylic Acid. A. Koowa (C. 
Sci. math. nat. Acad. polon 1949, 
No. 3-5, 24-25). To 1 1. of solution 
to be tested, neutralised by 
Na,CO,, is added 0.5 g. of cryst. 
Al(NOs); and the solution is boiled 
for | min. If the conen. of salicylic 
acid is 0.138 mg. per ml. or more, 
the solution becomes blue; more 
dil. solutions become green. To de- 
termine smaller contents, | ml. of | 
per cent HNO, is added to 20 ml. 
of solution and the whole is shaken 
with 10 ml. of ethyl ether for 15 
min. The ether extract is separ- 
ated and then evaporated. The dry 
residue is dissolved in | ml. of wa- 
ter, alkali (2 drops of 10 per cent 
aq. Na,CO,) followed by 0.5 g. of 
cryst. A1(NO.), is added, and the 








whole is boiled for | min. If sali- 
cylic acid is present a green colour is 
obtained, clear in solutions more 
conc. than | : 7000. With certain 
precautions the colour is visible in 
solutions of concn. 1 : 37,000. The 
chemistry of the reaction is dis- 
cussed. (Thru British Abs. Part 6, 
23, 1950). 


Notes on the Preparation of 
Monoglycerides and Monoesters 
of Polyhydrie Aleohol, P. Savary 
Oleagineux # (3), 155-159 (1949). A 
method is given for calculating the 
composition of the reaction prod- 
ucts formed by reaction of fatty 
acids with poly-alcohols in which 
all of the hydroxyl groups are not 
esterified. (Thru J. Amer. Oil. 
Chem. Soc. 27, 324, 1950 


Fatty Acid Determination by 
the Filtration Method, K. ¥.. 
Weber, Seifen-Ole-Fette-Wachse 76, 
93—4 (1950). Dissolve 5-10 g. soap in 
approx. 50 ml. H,O and sep. the 
fatty acids with HCl or H,CO, 
(i igainst methyl orange). Boil the 
mixt. until the f atty acids are clear; 
in the presence of large amts. of 
volatile fatty acids bring the mixt. to 
the b.p. in an oven at 80°. Filter the 
fatty acids on a fluted filter, wash 
with hot dist. H.O until free of acid. 
Rinse the filted with 10 ml. EtOH, 
dissolve the fatty acids in EtOH on 
Et.O into a weighed flask, distil the 
solvent, and weigh. (Thru C. A. #4, 
6167, 1950). 


Tale and Other Powders. Re- 
cent Developments in Particle- 
Size Analysis, Anon. —_ (Paint 
Manuf., 1949, 19, 387-405). A short 
review of some particle-size analysis 
methods that have been reported in 
recent years and a note on powder 
dispersion with special reference to 
tale are given. (Thru British Abs. 
Part 4, 159, April 1950) 


The Etiology of Poral Closure: 
Ill. The Pathologic Effect of Exces- 
sive Soaping on the Pores of the 
Skin, (J. P. O’Brien, M.D.) (The 
Jour. of Invest. Dermtgy., 15, 134, 
1950). Summary of Part HI. In a 
series of five experiments excessive 
soaping was found to produce poral 
closure associated with parakeratotic 
plugging. This effect was prevented 
in one experiment in which the skin 
was treated with a lipoid (lanolin) 
after each soaping. How these effects 
of soap are brought about is un- 
known; lipoid depletion, staphylo- 
coccal infection and direct injury or 
irritation are worthy of considera- 
tion. No evidence has been obtained 
to indicate that the judicious use of 
soap is harmful. 
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Recent Developments in Flavors 





The use of a proteolytic enzyme from filberts for cheese manufac- 


ture . . . The difference in flavor attributable to various sweet- 


eners in frozen fruits 


HE utilization of enzymes for 

the enhancement of flavor in 
foods is no particularly new devel- 
opment for the use of papain from 
papaya, Carica papaya, and of 
bromelin from pineapple juice for 
the tenderization of meat are prac 
tices of long standing. The latter 
was suggested as long ago as 189] 
and the former was used by the na- 
tive of Central and South Amer- 
ica centuries ago. Both amylases 
and proteinases have been em- 
ployed in bread making for a long 
time and pectinases have found 
employment in the wine, fruit 
juice, and jelly industries. 


Proteolytic Enzymes 


The isolation of othe proteo 
lytic enzymes than those mentioned 
above has been accomplished from 
such sources as figs (ficin); milk 
weed (from Asclepias mexicana 
(asclepain m and from asclepain s 
from Asclepias speciosa); another 
proteolytic enzyme can be obtained 
from Asclepias syriaca which grows 
abundantly in New York State, and 
other proteolytic enzymes can be 
obtained from lima beans, from 
wheat kernels, from many microo 
ganisms such as_ bacteria and 
molds. Many of these products have 
found use in such diverse fields as 
in the manufacture of foods such as 
bread, milk products, sirups, and 
beer; in the textile industry as in 
the degumming of silk; in the 





® Professor of Chemical Engineering, Poly- 
technic Institute of Brooklyn. 
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leather industry as in the dehairing 
of skins; and in other industries for 
many other purposes. 

Proteolytic enzymes have been 
particularly useful in cheese mak- 
ing. A new source of proteolytic 
enzymes has been developed by 
Parpia, Stein, Niven, and Wiegand 
of the Oregon State College, Cor- 
vallis, Oregon. These investigators 
presented a paper on the proteo- 
lytic activity of extracts from filbert 
nuts at the American Chemical So- 
ciety Meeting in Chicago before the 
Division of Agricultural and Food 
Chemistry. 

Since the introduction of the re- 
quirement for the use of pasteur- 
ized milk in the manufacture of 
Cheddar Cheese and some other 
types of cheese, the practice of. us- 
ing proteolytic enzymes ‘has been 
developed. The use of these en- 
zymes enables the cheese processor 
to obtain a product equivalent and 
often superior in flavor to that of 
cheese made from raw milk. The 
trend away from the use of raw 
milk for cheese manufacture is due 
to sanitary reasons. 


Superior Cheese Flavor 

The aforementioned  investiga- 
tors found that when their filbert 
extracted was incorporated with 
samples of commercial cheese taken 
after milling and then processed 
and stored as usual. A product was 
obtained which had much _ bette 
flavor than control samples without 
the filbert extract. In addition 


JACOBS, Pu .D.* 


Experiments with artificial sweeteners. 


to improvement in flavor, these in- 
vestigators found that the period 
of ripening could be materially 
shortened. 

The authors had a number olf 
objectives in this work. Their dis- 
covery suggests the use of a native 
product as a source ol veasseloui 
enzymes. This could help to reduce 
the surplus of filbert nuts in Ore- 
gon. Their discovery is also of use- 
fulness to the cheese industry for 
it provides that industry with an al- 
ternative source of proteolytic en- 
zyme. Incidentally there is no carry 
over of filbert nut flavor to the 
cheese. 

To make their product, they 
macerated the ground filberts with 
10 per cent sodium chloride solu- 
tion and separ ated the extract by 
filtration. The potency of the ex 
tract was determined by noting the 
extent of hydrolysis of egg albumin 
or dried skim milk. 


Sweeteners 


Caul, Sjostrom, and Turner of 
Arthur D. Little, Inc., reported in 
their paper on some of the effects 
of replacing sucrose by other sweet 
eners in frozen fruits, which was 
presented before the Division of 
Agricultural and Food Chemistry 
of the American Chemical Society, 
their work on the difference in fla- 
vor produced by the use of various 
sweeteners in processing frozen 
fruits. 

It is well known that corn sirup 
and dextrose are less sweet than an 
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equivalent weight of sucrose. These 
investigators attempted to ascertain 
how much sucrose could be re- 
placed by another sweetener before 
the difference in taste became de- 
tectable. They used peaches pac ked 
in sirups formulated at 35, 45, and 
55 deg. Brix with known quanti- 
ties of sucrose, corn sirup, enzyme- 
converted corn sirup, dextrose and 
partially inverted liquid sugar. 

They found that a panel of ex- 
pert tasters, using the system de- 
vised at Arthur D. Little could de- 
tect by taste whole and partial re- 
placement of sucrose by other 
sweeteners in peach slices and sir- 
ups. It was found that if sucrose was 
replaced by 10 to 45 per cent of 
corn sirup, a difference in the flavor 
of the packing sirup could be de- 
tected, the variation depending on 
whether a heavy or a light packing 
sirup was used. In a similar way a 
35 per cent replacement of sucrose 
by enzyme-converted corn. sirup, 
and a 25 to 75 per cent replacement 
by dextrose could be detected. 

In tasting peach slices replace- 
ments of 25 to 35 per cent of corn 
sirup, 25 to 75 per cent of enzyme- 
converted corn sirup, and 25 to 75 
per cent of dextrose were detect- 
able. The peaches in which detect- 
abie amounts of sugars other than 
surcose were present were gener- 
ally less sweet and had more evi- 
dent sourness. 


Artificial Sweeteners 

The topic of artificial sweeteners 
is one of endless interest and will 
be considered in somewhat greater 
detail in a future article. It is well 
known that the position of func- 
tional groups has a marked influ- 
ence on the taste of given com- 
pounds. Thus if we take the com- 
pound dulcin, which is sweet, we 
find that its isomer o-phenetylurea 
is not sweet nor is its homologue 
p-ethoxybenzylurea sweet. 


H Oo 
a 
N-C-NH, H 


C>Hs 

Dulcin 
p-pheneletylurea 

sweet 
In a study of artificial sweeteners, 
Noyce, Coleman, and Barr of the 
eee of Chemistry, Univer- 
sity of Arkansas, Fayetteville, Ark. 
attempted to find out the interrela- 
tionship of the functional groups 
of dulcin and the principle of vi- 
nylogy. According to this principle, 
if one or more vinylene groups are 
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-NH-c% NH, 


OC,H, 


p-ethoxybenzalurea 
not sweet 


interposed between two — other 
groups, the effects of these other 
groups on each other remain very 
much as if the vinylene radiclas 
were not present. To test this rela- 
tionship, the authors synthesized 
p-ethoxystyrylurea which they found 
to be sweet. 
H H H 2 
=C-N- ri NH, 


C2H, 
aa iadiliaes 
sweet 

In their synthesis they started with 
p-ethoxybenzaldehyde forming the 
successive intermediates p-ethoxy- 
beta-nitrostyrene, p-ethoxy-beta- ni- 
trostyrene dibromide, p-ethoxy-beta- 
aminostyrene dibromide, and 
p-ethoxy-beta-ureidostyrene dibro- 
mide. 


Separation of Vanillin 


A micromethod for the separa- 
tion and determination of vanil- 
lin, syringaldehyde, and p- ar 
benzaldehyde was described by. 
Stone and M. J. Blundell of a 
National Research Council of Can- 
ada, Saskatoon before the Division 
of Cellulose Chemistry of the Ameri- 
can Chemical Society. 

When vanillin and syringalde- 
hyde, that is, 4-hydroxy-3, 5-dimeth- 
oxybenzaldehyde, are present, they 
may be separated chromatograph- 
ically by a paper-strip technique 
cupieyinng water saturated n-butyl 
ether or petroleum benzine as the 
solvent for development. When p- 
hydroxybenzaldehyde is algo pres- 
ent, each of the two solvents may 
be used in turn for development in 
order to obtain the chromato- 
graphic separation. After separa- 
tion, the compounds may be ex- 
tracted from the paper with alco- 

Oo H oO 

Z 
N-C-NH 


Oc 


2 


2Hs 


o-phenetylurea 
not sweet 


hol and the amount of each may be 
determined spectrophotometrically. 
The method is suitable for concen- 
trations of the order of 0.025 to 1.0 
mg. 

The method was used by the au- 
thors for the analysis of reactions 
mixtures which were obtained from 
lignin and lignified materials by ox- 


idation with alkaline nitrobenzene. 
They set their conditions so that 
it is possible to separate the alde- 
hydes from the reaction mixture 
and from each other in one step, 
for the purification is performed 
along with the separation. About 
5 mg. of lignin is adequate for the 
procedure. 


Aseorbie Acid 


In a symposium on functional 
chemicals in processed foods ar- 
ranged by the Division of Agricul- 
ture and Food Chemistry, J. C. 
Bauernfeind ol Hoffmann-La 
Roche, Inc., Nutley 10, N.J. dis- 
cussed the use of ascorbic acid in 
the processing of foods pointing out 
that rancidity in frozen fish, off-fla- 
vor in fluid milk and other prod- 
ucts can be prevented from devel- 
oping by use of added ascorbic acid. 
The use of ascorbic acid for the 
prevention of discoloration — of 
frozen cut fruit attributable to both 
the action of enzymes and of oxy- 
gen was also stressed. 

In a discussion of the action of 
certain polar compounds in foods 
of high starch content, W. B. Brad- 
ley of the American Institute of 
Baking, Chicago, noted again that 
staling is not attributable to loss of 
moisture for canned bread can 
stale. Since there is no loss of mois- 
ture, there must be some distribu- 
tion of it. The principal com- 
pounds of this type used in the 
baking industry are glyceryl mono- 
stearate and polyoxyethylene mono- 
stearate, 


Flavored Notes 


MONG other papers of interest 

at the past meeting of the 
American Chemical Society at Chi- 
cago for the flavor chemist were 
the synthesis and characterization 
of 5-acetylvanillun presented by 

R. Russell, H. E. Smith, and L. 
E. Schniepp, of the Northern Re- 
gional Research Laboratory, 
Peoria, Ill.; the alkaline hydrolysis 
of lignosulfonic acid to vanillin by 
K. Kratz] of the University of Vi- 
enna; studies on lignin and related 
products by Irwin A. Pearl and 
D; t. Beyer of the Institute of 
Paper Chemistry at Appleton, 
Wis.; and the formation of lignin 
in wheat plants by J. E. Stone of 
the National Research Council of 
Canada, Saskatoon. 

An article in the September is- 
sue of CROWN, a house organ, de- 
scribes some of the methods used 
at Arthur D. Little for the measure- 
ment and evaluation of flavor. — 
M.B.]. 
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Get the Real Chocolate Flavor 


How to formulate chocolate products to get the rich chocolate 


flavor. . . 


the end result. 


HE FLAVOR factors, sight, 

touch, chemical taste and odor, 
are all important in giving that 
chocolate flavor to all types of tor- 
mulations. ‘The importance of each 
of these factors depends upon the 
end-use of the chocolate product. 
Of these, chemical taste is usually 
always important and a discussion 
of it follows. 


Cocoa Beans 


Exotic mixtures of beans in 
which components occur in 
amounts less than ten per cent are 
foolish. So are formulas and roasts 
which are rigidly adhered to in 
practice. The reasons for the above 
statements are the seasonal varia 
tion in the character and flavor 
notes in the bean. This variation 
has caused the contradictions no- 
ticeable in books written by experts 
at different periods (1,2). 

Although there are many varie- 
ties of beans, it is possible to sim 
plify the discussion of them by plac 
ing the most important of them 
into five groups (1) 


1. Java, Ceylon, Samoa. 
. Pto. Cabello, Maracaibo. 
Arriba. 
; Caracas, Carupano, 
Grenada. 
Bahia, San Thomé, 
roons, Accra, Lagos. 


‘Trinidad, 
Came. 


In some cases, improvements in the 
plants and in fermentation of the 
beans have upgraded the beans; 
e.g.; Cameroons can be considered 
to be in group 4. 

Some authorities felt that a good 
chocolate coating should be made 
up from nibs, 40% of which come 
from groups | and 2 and 60°, of 
groups 3 and 4. The low demand in 
this country for super-fine coatings 
coupled with stiff competition and 
mixed well with experimentation 
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Factors to consider . 


GREENSTEIN 


Competition forces manufacturers to get 
the best possible flavor from formulations 


using the lower grades of cocoa beans. 


now dictates a coating of 20—-30°;% 
group I—4 beans and the remainden 
group 5 lor the usual commercial 
coatings. ‘Today, the use of even 
20%, of beans of groups 2 or 3 is 
something of which a firm is proud. 
(3). 


Heat Treatment 

Beans of group 5 and several of 
the other beans have a harsh, bitter 
taste which must be removed to at- 
tain a pleasing flavor. This taste, 
along with some of the distinctive 
chocolate aroma, is removed by 
heating and aerating chocolate 
products during manufacture. This 
heat treatment may be given all at 
once, as is done for natural cocoa 
and baking chocolates, or may be 
given in doses. This was no prob- 
lem when coatings were conched 
for days but higher labor charges, 
lack of space caused by expansion ol 
operations, and the use of lecithin 
to stabilize the coating quickly have 
changed the role and the design ol 
the conche. 


Sight, touch, chemical taste and odor all contribute to 


Addition of flavorings 


Lhe ability to control the atmos- 
pheres to some extent in the newer 
roasters aids in the removal of the 
harsh principle. A high humidity 
and partially oxidizing —— 
do a great deal towards this end. 
full roast has been found to be cri 
best for making cocoa. This has 
been confirmed by work done for 
the QM during World War II. It 
is possible to attain the same results 
with less roasting if one or more of 
the following is practiced: hot mill- 
ing at temperatures approaching 
220 deg. F.; cascading the liquor 
from mill to mill in a wide, thin 
stream; or treating the coating in a 
dual temperature conche (4, 5). 
This can also be accomplished in a 
Bramley machine by forcing air 
through it at which time small 
amounts of steam or water may also 
be added to the coating or liquor. 
It is important that this moisture 
be removed before molding. 

The harsh taste is not very detri- 
mental to coatings that are to be 
flavored with materials which 
“bite” the tongue; e.g.; mint and 
spice flavors. It must be removed 
for coatings that are to contain 
dairy products or subtle flavorings 
since chocolates used in these prod- 
ucts are preferred bland. 

‘The awarness of this harsh taste 
can be dulled by use of small 
amounts of spicy flavorings. A dark 
sweet coating with a harsh charac- 
ter will lose all traces of this char- 
acter when flavored with a 100 
pt. vanillin, 10 pt. coumarin, | pt. 
cinnamaldehyde mixture. The same 
effect may be obtained by the use 
of monosodium glutamate but this 
material is not permitted by the 
present standards of identity for 
chocolate products (6). The bitter 
note can also be toned down by 
other means not allowed by the 
FDA. 
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Common salt has the ability to 
enhance the flavor in chocolate 
formulations. Salt works better for 
coatings which do not contain ma- 
terials of high soluble ash. One 
older method of dulling the bitter 
taste was by the inclusion of ground 
nut meats (1). This affects the flavor 
favorably oC causes a crumbly snap 
and dull bite and also tends to 
favor fat bloom. These same de- 
fects are apparent in imitation 
coatings. 

\romatic flavorings are usually 
added to the chocolate mass as close 
to the moulding of the chocolate 
as possible, sometimes even in the 
tempering kettle while those that 
are stable and have no vapor pres- 
sure may be added when the coat- 
ing is formulated. It is also im 
portant to inactivate starters if they 
are used to flavor or develop flavor 
in dairy compositions. 

In general, fruit flavors, except 
orange, are not flavored by choco 
late. Mint, spice and perhaps some 
coffee flavors are favored when used 
in dark chocolates. Cognac or rum 
flavors do well in dairy chocolates 
and nut, vanilla, or orange flavors 
do well in any chocolate composi- 
tion. 

Sweetness often becomes very 
noticeable when oil of orange is 
used so that this factor must be 
recognized, The easiest way to re- 
duce the sweetness is to cut down 
on the sugar used or to substitute 
a less sweet sugar for the sucrorve. 

It is sometimes most desirable to 
use graded beans in order to main- 
tain better control over the flavor 
of the chocolate product. This ts 
true especially when a crop dloes 
poorly as one sometimes notices 
complaints in the trade papers (7) 
about the high percentage of in- 
ferior beans in estates grades. 
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Industry News 


Nominations Sought for Stroud 
Jordan Award by February | 


The Stroud Jordan medal award 
originally made possible by the 
American Sugar Refining Co., 
which is the first award to be given 
for technical achievement in the 
candy industry to encourage re- 
search of a practical nature, will 
probably be awarded this year. 
Nominations of persons who have 
made outstanding contributions in 
the field of candy ‘technology will be 
accepted until February 1. Corre- 
spondence with reference to the 
award a be addressed to Prof. 
Katheryn E. Langwill, Drexel Insti 
tute ol’ lechnology, 32nd and Chest- 
nut Sts. Phil idelphia 4 , Pa. 


Hearings on Use of Synthesized 
Products in Food 


Hearings have been scheduled on 
House Resolution 323 which pro- 
vides for a Congressional investiga- 
tion of the use of chemicals such as 
fertilizers, insecticides, emulsifiers 
etc. in the production and _ process- 
ing of foods to determine whether 
they have a toxic effect over an ex- 
tended period of time. Hearings 
which began in Chicago Novembei 
15 will be scheduled in different 
parts ol the country. ‘T he cgmmittee 
is headed by Represent: itive James 
J. Delaney of New York and consists 
of.seven members. ‘The group will 
probably recommend to Congress a 
change in the law to set up an ad- 
visory committee to the Food and 
Drug Administration. 


Candy Technologists 


Invite New Members 


The American Association — olf 
Candy ‘Technologists, which was 
founded June 22, 1948 has mad¢ 
such notable progress and has con 
tributed so much to the advance 
ment of the industry that it has ex 
tended an invitation to candy tech 
nologists who are not now members 
to become members and thus share 
in the benefits of the association. 
Meetings are held in New York, 
Philadelphia, Chicago and Boston 
and are well attended. Many more 
who could benefit from membership 
are invited to get in touch with the 
national secretary Hans F. Dresel, 15 
Lombard St., Philadelphia 47, Pa. 


Chicago Candy Technologists 
Hold Election Meeting 


The Chicago group of the Ameri 
can Assn. of Candy Technologists 
elected Walter Richmond of the 
Reggi Candy Co. as its chairman 
and Mrs. Gloria Detzenroth ol 
John B. Long & Co. secretary at a 
recent election meeting. The meet- 
ing, which was attended by 65 
members and friends of the group, 
was also the occasion of a lecture 
on chocolate by Norman W. 
Kempt of the Walter Baker Choco- 
late & Cocoa Co., Dorchester, 
Mass. 


Agriculture Department 
Announces Export Program 


The Production and Marketing 
Administration of the U.S. Depart 
ment of Agriculture has an- 
nounced that payments will be 
made to producers to encourage 
exports of fresh and processed or- 
anges and grapelruit. The purpose 
of the program is to help market 
this year’s large crop of oranges 
and gri ipefruit by attempting to re- 
move from domestic channels 
quantities which were usually ex- 
ported before World War II. 


Useful Books on Flavor 


Flavor by Ernest C. Crocker. 
Philosophy of flavor perception, chemistry of flavoring 


agents 


Methods of preventing off flavors in 


commercial producis 


Synthetic Food Adjuncts by Morris B. Jacobs, Ph.D. 
Synthetic food colors, flavors, essences, sweetening 


agents, stabilizers and similar food adjuncts . . 
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ADVERTISEMENT 


This entire 


December * 


New Chemical Assay for 
Panthenol, Pantothenates 


Development of a rapid colorimetric method 
for the determination of panthenol and pan 
tothenates has been announced. Since pan 
thenol and pantothenates assume considerable 
importance as members of the vitamin B-com 
plex family, the method should be of great 
interest to manufacturers of vitamin prepara 
tions. 

The colorimetric procedure is based on 
formation of pantoyl lactone by hydrolytic 
cleavage in acid medium. The lactone reacts 
with hydroxylamine in the presence of alkali. 
The hydroxamic acid thus formed yields a 
purple color upon acidification in the presence 
of ferric chloride, This color is utilized for 
photometric measurements. 

With the new assay, results can be obtained 
in shorter time than required by present 
microbiological procedure, it is claimed, with 
good agreement between both. The method 
reportedly can be applied for the assay of 
panthenol and d-calecium pantothenate in pure 
form as well as in tablets and ampuls. An 
adaptation of the method is said to deal with 
the determination of panthenol in multivita- 
min preparations. Through the use of an ion 
exchange resin column for the absorption and 
elimination of interfering ionic substances, 
the method is rendered specific for panthenol. 


Booklet on Fundamentals 
Of Fire Extinguishment 


\ new 4-page booklet on fire has been re 
leased by a fire extinguisher manufacturer. It 
contains illustrated discussions of what fire 
is, classes of fires, and proper methods of ex- 
tinguishment, Originally introduced as an aid 
in training company salesmen, it has been 
widely requested and used by fire depart 
ments, industrial fire brigades, insurance com- 
panies, and other fire protection groups. 
Copies are available from the company. 


Patent Paper Parachute 


\ new, improved paper parachute is claimed 
to have many and to stand up under 
storage conditions. According to a recent 
patent, paper for the parachute is treated with 
i to 4% parts of glycerine in 100 parts of 
commercial alcohol. When the paper has been 
thoroughly saturated, 
moved and the aleohol is evaporated from the 
paper. Paper treated this way reportedly may 
be folded and tightly packed for storage with 
out damage to it or cracking at the folds. 


uses 


excess solution is re- 


Dry Lubrication Processes 


Processes said to impregnate surfaces of 
metals, plastics, rubber and ceramics with 
eraphite so as to produce a dry lubricating 
film that reduces friction and wear are now 
being offered by an eastern firm. They are 
reportedly available on a job work basis, or if 
volume warrants, on a licensing arrangement. 
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Southern Agricultural Leaders 
See Practical Demonstration of 


New Control for Corn Insects 


Guests Find 800 Bushels of Corn Still Insect Free 


Treatment with Pyrenone Grain Protectant 


‘THOMASVILLE, GA. 


Pyrenone Grain Protectant, 


After 


June, 1949 


a new control for the insects 


which eat up half of the corn crop and thereby cheat the South out of a profitable 


livestock market. 


was recently demonstrated at the ¢ 


sreenwood Farms planta- 


tion to federal and state farm specialists and agricultural leaders from ten 


New Data on Concentration 
vs. Germicidal Efficiency 
of Ethyl Alcohol 


From the wide range of concentrations in 
which ethyl aleohol destroys the moist vege 
tative forms of bacteria. it appears that too 
much emphasis has been placed on the im- 
portance of diluting 95 per cent alcohol to 
The statement that 95 
per cent alcohol is practically worthless as a 
germicide needs to be qualified, according to 
a recent report in a scientific journal. It is 
not true when referring to the moist vegeta- 
tive forms of bacteria. 

Escherichia coli, Salmonella typhosa, 
Serratia marcescens were killed, it is claimed, 
in 10 less by concentrations of 
ethyl alcohol of 100 to 40 per cent by volume 
Pseudomonas aeruginosa was reportedly killed 
in 10 seconds or less by concentrations of 
100 to 30 per cent by volume. Fifty to 90 
seconds were said to be required to kill Micro- 
variety aureus, and Strepto- 
coccus pyogenes, respectively, by absolute 
ethyl alcohol. The organisms were killed in 
10 seconds or less by concentrations of 95 to 
60 per cent. Forty-eight hours were reported 
required to kill a 24-hour-old broth culture of 
Bacillus anthracis by concentrations of aleo 
hol of 100 to 95 per cent. 

Compounds in 50 per cent alcoholic solu- 
tions. which are recommended for disinfect- 
ants, probably owe their germicidal action in 
large part to the alcoholic solvent. 


a lower concentration, 


1 
ana 


seconds or 


coccus pyogenes, 


Mosquitoes Tagged with 


Radioactive Phosphorus 


In an experiment in a western 
million mosquito larvae have been 
with radioactive phosphorus. Within 24 hours. 
a larva absorbs enough P82 from a solution 
to make it detectable through its entire adult 
life. Later the mosquitoes are gathered and 
identified to determine two important facts: 
how long a mosquito lives and how far it flies. 
The work is expected to be the pilot study 
of future investigations of dangerous insects. 


treated 


state, a 





| 





southern states. Dr. Walter E. 
of entomological research for U. 
Chemicals, Inc., of Baltimore, 


“x director 
Industrial 


ol former 


150 agricultural leaders from Federal Govern- 
ment and 10 Southern states watching demon- 
stration of application of Pyrenone Grain Pro- 
tectant to corn. 


chief of the Division of Insects Affecting Man 
and Animals. United States Department of 
Agriculture, said that the dream of the South 
in developing a livestock industry can never 
he realized as long as nothing is done to curb 
the insect menace. 

“Insects. principally the rice weevil. eat al 
most as much corn and other grains as do 
animals in the South.” Dr. Dove declared. “In 
instances. cattle have to be sold on 
otherwise disposed of in the spring because 
corn that was stored comparatively free of 
insect infestation in the fall is completely 
destroved.” 

Dr. Dove spoke at a demonstration of the 
application of Pyrenone Grain Protectant on 
three types of corn storage, shelled, husked 
and unhusked. The Pyrenone Grain Protect 
ant. which tests have shown to be free of 
toxicological hazards to humans and warm 
blooded animals, is mixed directly with the 
corn to prevent insect infestation. Guests at 
the demonstration also inspected 800 bushels 
of corn which is still insect free after treat 
ment Grain Protectant in 
June, 


too many 


with Pyrenone 
1949, 
Can Save Millions 

Dr. Dove told his audience of 150 persons 
that the new insecticide can save the South 
untold millions of dollars. Its use. he said, is 
not limited only to corn, but can be effectively 
applied to rice, barley and other grains. A 
companion product, Pyrenone Wheat Pro- 
tectant, introduced this year for treat 


ment of stored wheat. In both <> 


was 


products the insecticidal ingre 


dients are the same — a com 
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bination of piperonyl butoxide and pyre- 
thrins — and only the diluents, or carriers, 
differ. For Pyrenone Grain Protectant, fibrous 
talc is used as a carrier, and for the Wheat 
Protectant, finely-ground wheat is the diluent. 
The Pyrenone insecticides, he said, have been 
available commercially for several years, but 
their use in Grain and Wheat Protectants was 
investigated thoroughly for three years before 
they were produced for consumer use. 

“The field tests with the Protectant have 
always shown a worthwhile degree of control 


New Control 
for Insects 


Some of party inspecting corn before and after 
treatment with Pyrenone Grain Protectant. 


of the common grain insects, the degree of 
control depending upon the coverage ob- 
tained,” Dr. Dove stated. Treatment of un- 
shucked corn, which is always more or less 
field infested, can only give partial protec- 
tion by preventing the spread of infestation 
to sound ears. Farmers say this is well worth 
while and they are not looking for miracles. 
On shucked corn, the degree of protection is 
much higher as the insecticide comes in direct 
contact with insects as soon as they emerge. 
The difference in the protection obtained cer- 
tainly makes it worthwhile to shuck the corn 
before it is treated. 

Dr. Dove said that a conservative estimate 
of protection on stored shelled corn was 10 
months, and added that the treatment of 
stored shelled corn was definitely superior to 
that of the other two methods of storage now 
in common use. 


ALCOHOLS 
Amy! Alcohol (lsoamy! Alcohol) 
Butanol (Normal-Buty!l Alcohol) 
Fusel Oil—Refined 
Propanol (Normal-Propy! Alcohol) 


Ethanol (Ethyl Alcohol 
Specially Denatured—al! regular 
and anhydrous formulas 
Completely Denatured—all regular 
and anhydrous formulas 
Pure—190 proof U.S.P., 
Absolute—200 Proof 
Solox*—proprietary solvent— 
regular and anhydrous 
ANTI-FREEZES 
Super Pyro* Anti-Freeze 
U.S.1. Permanent Anti-Freeze 
ANSOLS 
Ansol* M 
Ansol* PR 


ACETIC ESTERS 
Amy! Acetate—Commercial and High Test 
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Buty! Acetate 
Ethyl Acetate—all grades 
Normal-Propy! Acetate 


OXALIC ESTERS 
Dibuty! Oxalate 
Diethyl! Oxalate 


PHTHALIC ESTERS 
Diamy! Phthalate 
Dibuty! Phthalate 
Diethyl! Phthalate 


OTHER ESTERS 
Diatol* 
Diethy! Carbonate 
Ethyl Chloroformate 


INTERMEDIATES 
Acetoacetanilide 
Acetoacet-ortho-chloroanilide 
Acetoacet-ortho-toluidide 
Acetoacet-para-chloroanilide 


Applying Pyrenone Grain Protectant by the lay- 
ering method to snapped corn during the dem- 
onstration. 


Develops New Vaccine 
Effective Against Mumps 


Production of a preventive vaccine against 
mumps, one of the most common diseases of 
both childhood and adulthood, was announced 
recently. The vaccine, which may give im- 
munity lasting for 
one year following 
the administration 
of two injections. 
is recommended 
for routine inocu- 
lation of children 
housed together in 
large groups, such 
as summer camps 
and orphanages, 
according to the 
announcement. 

The scientist who developed the vaccine 
stated that the virus used in its manufacture 
is cultured in chick embryos. After a suitable 
incubation period, the fluid from a sac called 
the allantois is removed from the egg and cen- 
trifuged to obtain the virus sediment. This 
sediment is put into solution, inactivated with 
formaldehyde, and standardized with respect 
to its immunizing capacity. Before the vaccine 
was released, the announcement stated, more 
than 1600 individuals received vaccine, the 
greater part of this number with the coopera- 
tion of a state board of health. 
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Ethyl Acetoacetate 
Ethyl! Benzoylacetate 
Ethyl! Sodium Oxalacetate 


ETHERS 
Ethyl Ether, U.S.P. 


ACETONE — A.C.S. 

FEED PRODUCTS 
Curbay B-G* 
o. -Methionine 
Riboflavin Concentrates 
Special Liquid Curbay* 


Supplement 
Vacatone* 40 
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Arofene*—pure phenolics 
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TECHNICAL DEVELOPMENTS 


An emulsion-type synthetic resin wood glue, de- 
signed for high shear strength coupled with a 
minimum of cold flow, has been introduced. It 
can be prepared in any desired viscosity to suit 
needs of the fabricator. (No. 629) 


A new clear, quick-drying, plastic synthetic fin- 
ish for hardware made of brass, iron, copper, 
gold, cadmium, chromium, and nickel has been 
innounced. It can be treated to give steel or 
aluminum a gold or brass appearance. (No. 630) 


A chlorinated rubber-base enamel for application 
by spray or brush on tank exteriors, structural 
steel, and concrete subjected to severe chemicals 
is said to stand up to chemical fumes, calcium 
chloride deposits, and other chemicals. (No. 631) 


Denser, stronger, more uniform concrete blocks 
and bricks are said to result from addition to the 
mix of small amounts of a surface active agent. 
It permits use of less water, providing “dry’ 
concrete of greater strength. At the same time 
plasticity needed for molding blocks and bricks 
is improved. (No. 632) 


A new portable electroplating set operating on 
110 volts AC can be used in electroplating gold, 
silver, copper, nickel, brass, cadmium, and tin, 
it is reported. (No. 633) 


A new water repellent said to make all types of 
fabric impervious to moisture will be introduced 
soon in “bomb’’-type dispensers. (No. 634) 


A new refillable ion exchange unit designed for 
small-quantity users delivers, from an ordinary 
faucet, water equal in chemical quality to triple- 
distilled. (No. 635) 


An abrasive metal said to be corrosion resistant 
and unbreakable has been developed. High ten- 
sile strength and yield points, ability to with- 
stand impact without cracking or breaking, and 
antislip qualities are mentioned by the maker 
as advantages in ladder and stair treads, car 
steps, and running boards. (No. 636) 


A portable vapor steam generator which sup- 
plies large quantities of high pressure steam for 
short or sustained periods has been announced 
This machine reportedly develops 200 lb. work- 
ing steam pressure in two minutes from cold 
water and makes over 3,500 lb. of steam an 
hour, at 75- to 300-lb. steam pressure. (No. 637) 


A packaged electrolytic plant for converting salt 
into caustic soda and chlorine at the point of 
use has been developed. It consists of a mercury 
cell complete with denuder, a power rectifier, 
brine operation tanks (arranged vertically), brine 
recirculation equipment and caustic receiving 
tank. Space occupied is 3.5 by 25 feet. (No. 638) 


Aroplaz*—alkyds and allied materials 

Congo Gums—raw, fused & esterified 

Ester Gums—all types 

Natural Resins—all standard grades 
INSECTICIDE MATERIALS 

CPR Concentrates: Liquid & Dust 

Piperony! Butoxide 

Piperonyl Cyclonene 

Pyrenone* Concentrates: Liquid & Dust 

Pyrethrum Products: Liquid & Dust 

Rotenone Products: Liquid & Dust 
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The Cleansing Action of Soa 


Why the detergent action of soap solutions is not 


due to hydrolysis. . 


Emulsification. . . . Dif- 


ficulty of measuring the cleansing action of soap 


_ cleansing action of soap and 
the cause of its detergent quali 
ties has never been convincingly 
explained. Some of the fundamen- 
tal principles which may contrib 
ute to the cleansing powder of soap 
solutions were studied by Eugene 
Schuck who considered the theo 
ries under the following classifica 
tions: 


The theory of hydrolysis and 
its relative consequence to the de 
tergent action of soap solutions. 

2. Kraflt’s colloidal-chemical the 
ory. 

The Emulsion theory. 

!. Dennan’s Emulsion 
(lowering of surface tension and 
capillary adsorption of colloids). 

5. Spring’s Theory of hydrolysis 
with following adsorption. 

6. Falck’s Swelling and 
sion theory. 


theory 


Emul 


Many of the theories which have 
been put forth are based upon the 
occurrence of hydrolysis of the soap 
solution. However it would go too 
lar to attribute the entire deter 
gent action of soap solutions to 
hydrolysis. 

Soap in aqueous solution under- 
goes hydrolysis which broadly ex 
pressed means a dissociation ot 
splitting up into fatty acids and 
free alkali. The former conse- 
quently unite with a second mole 
cule of undecomposed soap into an 
acid soap. The following equations 
express the reaction. The letter 
“R” is used to indicate the fatty 
acid radical. . 

NaR+H,O— 


I NaOH+HR 
NaR- 


HR —NaR-HR 
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No theory of chemical action has ade- 


quately explained how soap works. 


The theory consists in the sup 
position that the free alkali, lib- 
erated by the dissociaticn of the 
soap solution, saponifies with fatty 
particles contained on or in the 
soiled objects to be washed, while 
the soap foam, enveloping the 
dirty particles, only contributes to 
eliminate it. 

This theory has been proven a 
fallacy because it is hardly conceiv 
able that the comparatively small 
quantity of free alkali, obt lined by 
hydrolysis from the highly aqueous 
soap solution, could saponify the 
glycerides contained in the dirt 
particles and especially does this 
seem improbable in view of the 


fact that there is nothing to pre- 
vent this free alkali from reuniting 
with the fatty acids, liberated by 
hydrolysis, or for that matter with 
the acid soap. Considering the fact 
that the soap solution is very 
highly diluted and the quantity 
of free alkali liberated by dissocia- 
tion of the soap solution so small 
and considering further the fact 
that the soap solution has a ten- 
dency of continued hydrolysis, it 
may safe ly be assumed that a chemi- 
cal action between the free alkali 
and the fatty particles in the soiled 
objects is highly improbable. 
There is another reason which 
disproves the theory of saponifica- 
tion between the alkali obtained by 
hydrolysis of the soap solution and 
fatty particles in the soiled objects; 
namely, the fact that solutions of 
soap not alone remove stains from 
fats of animal or vegetable origin, 
but also those caused by mineral 
oils, which are unsaponifiable. 
\ccording to Krafft’s theory, the 
cleansing action of the soap solu- 
tion is based upon the fact, that 
both the acid salts and alkali, lib- 
erated by hydrolysis, exist in sepa- 
rate units and are as such effective 
partly by the physical property of 
emulsification and by the purely 
chemical dissolving action of the 
above mentioned agencies. In 
other words, soaps, easily soluble in 
cold water and hydrolysing fairly 
rapidly, have great cleansing quali- 
ties, whileon the other hand, 
soaps, which can only be brought 
into perfect solution by heating, 
dissociate into acid salts (palmitates 
and _stearates), insoluble in cold 
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water, and have therefore very 
poor detergent qualities in solu- 
tions of low temperature. 

Donnan and Quinke stress the 
importance of the emulsifying 
properties of soap solutions and 
their accompanying cleansing ac- 
tion. The emulsification theory dis- 
penses with the idea that the hy- 
drolysis of the soap solution has 
anything to do with the cleaning 
action, not even as a contributory 
factor. To these sponsors of the 
emulsion theory (lowering of the 
surface tension and capillary ad- 
sorption of colloids) may be added 
the opinion of F. W. Smithers 
which coincides so perfectly with 
the advocates of the emulsion the- 
ory. He says: “Dirt can be removed 
if a film of liquid can be forced be- 
tween it and the fabric or othe1 
material. Obviously, the ability of 
the solution to readily wet the fab- 
ric, and the foreign matter is of 
major importance. Drops of pure 
water assume a spherical shape and 
are slowly absorbed by fabrics; the 
surface of the water acts as if it con- 
sisted of an extremely thin elastic 
skin. Solutions of low-surface ten- 
sion will wet surfaces with which 
they come in contact more readily 
than will solutions of high-surface 
tension. Soap is the most effective 
agent for lowering the surface ten- 
sion (breaking or weakening the 
surface skin) of water, and so in- 
creasing the wetting power of the 
solution. 

“When a fatty oil and water are 
shaken together, the oil is distribu- 
ted through the water in thet form 
of small drops; after standing, the 
oil and water rapidly separate into 
two distinct layers. When the water 
is replaced with a soap solution the 
oil is distributed or dispersed 
throughout the solution in form of 

1 fine suspension; the ‘milky’ solu- 
tion is known as an emulsion. In 
the latter case the drops of oil are 
so small that it takes them a long 
time to coalesce to larger drops and 
separate out. The property of soap 
solutions and alkaline solutions to 
produce emulsions with oils or fats 
is known as emulsification and is 
one of the properties which en- 
ables them to remove grease and 
oil.” 

The cleansing action of soap or 
its detergent power concludes Mr. 
Schuck cannot be measured by any 
satisfactory test. The large consum- 
ers of soap must therefore be 
guided by specifications based on 
chemical analysis, which guarantee 
to them at least the suit: ibility of it 
for certain purposes. 
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Industry News 


Soap Convention to 
Feature Large Program 


Roy W. Peet, president of the 
Assn. of American Soap & Glycer- 
ine Producers has announced that 
the group’s 24th annual conven- 
tion to be held Jan. 31 and Feb. 1, 
1950 at New York’s Hotel Plaza 
will feature a wide variety of in- 
formational speeches as well as 
entertainment. The following is a 
portion of the program now being 
scheduled by the convention com- 
mittee: 

“Market Research,” the soap in- 
dustry picture, facts and figures 
presented by P. J. Stomberg of 
the A. C. Nielsen C company, 
“Business Outlook for 1951,’ 
outstanding economist. 

At luncheon the first day, Admiral 
Joel ‘T. Boone, Inspector Gen- 
eral, Naval Medical Activities, 
U. S. Navy, will be the principal 
speaker. 

At the second day luncheon, Gen- 
eral W. H. Harrison, adminis- 
trator of the National Production 
Authority (NPA) will speak. 

“Fats and Oils for 1951 Outlook,” 
by Ralph Trigg, administrator 
of Production and Marketing Ad- 
ministration, U. S. Department 
of Agriculture, president of Com- 
modity Credit Corporation and 
head of the War Foods Program. 
“Synthetic Detergents,” the out- 
look for tallow and grease and 
possible expanded _ industrial 
uses of these materials, by Dr. 
J. W. McCutcheon. 

“Synthetic Detergents,” their indus- 
trial application and outJook, by 
Lawrence Flett of National Ani- 
line Div., Allied Chemical and 
Dye Corp. 

Special group meetings with pro- 
grams pertinent to their prob- 
lems and interest are planned. 

The Industrial Soap Division has 
the acceptance of J. W. Perry, 
professor at the Massachusetts 
Institute of ‘Technology, who 
will talk on “New and Expanded 
Uses for Soap and Synthetic De- 
tergents.” 

This group also plans a panel of 
experts who will answer 
questions submitted by any in 
the industry. Prizes will be 
awarded to those who submit 
questions used by the panel. 

Special Features: The Maid of 
Cotton for 1951 with other beau- 
tiful models will show her wash- 
able cotton wardrobe designed 
by the outstanding designers in 


’ by an 


the country. This was one of the 
high- spots of last year’s conven- 
tion for both the men and the 
ladies present. The Metropoli- 
tan Sunday Newspapers will be 
hosts at cocktails and dancing 
during the early evening of the 
first day. True Story Women’s 
Group are hosts at a breakfast on 
the morning of the second day. 
All who attend our Convention 
are cordially invited to both of 
these affairs. The annual Ban- 
quet will feature a guest spéaket 
of national prominence and su- 
perb entertainment furnished by 
the major radio networks. 


Washing Method Combats 
Diaper Rash 

Diapers washed in synthetic de- 
tergent and rinsed with a quater- 
nary ammonia compound are effec- 
tive in treating cases of diaper 
rash, according to a recent issue 
of the Journal of Pediatrics. Doc- 
tors William Pfeffer, Jr. and Cle- 
ment A. Smith of the Children’s 
Medical Center, Boston, Mass. Ly- 
ing-In Hospital discovered that this 
treatment inhibits the urea-split- 
ting organisms, particularly bacte- 
rium ammoniagenes, commonest 
cause of erythema ammoniacal der- 
matitis or diz aper Yr ish. The quater- 
nary ammonia compound used in 
the experiments was Winthrop- 
Stearns, Inc. Roccal in a 1:5000 
dilution. 


Soap Sales Rise 32 Percent 


in Third Quarter of 1950 

Soap sales for the third quarter 
of 1950 were 32 per cent ahead of 
sales for the second quarter of this 
year. Synthetic detergent sales also 
registered a 16 per cent increase 
over second quarter sales, accord- 
ing to reports received by the As- 
sociation of American Soap & Glyc- 
erine Producers, Inc., from 96 
member companies representing a 
major portion of the industry’s 
volume. 

Total sales of soaps and syn- 
thetic detergents reported, for the 
nine months period to September 
30, were 2,636,833,000 pounds as 
compared with 2,479,126,000 for 
the same period in 1949, an in- 
crease in 1950 of 6.4 per cent. Of 
this total volume sold in 1950, soap 
amounted to 1,819,126,000 pounds 
and synthetic detergents 817,707,- 
000 pounds. 

Not included in the above fig- 
ure, liquid soap sales during the 
third quarter of 1950, totaled 732,- 
000 gallons, 7 per cent above the 
second quarter this year. 
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Hints for Improving Production 





How to reduce waste in manufacturing by means of suitable in- 


dividual and group employee bonuses. . . . Suggestions for waste- 


bonus plans. 


VERY method that can be em 

ployed to reduce waste of raw 
materials, semi-finished product 
and finished product contributes to 
eficient plant operation. 

Most waste can be traced directly 
or indirectly to the employees in 
plants and in their handling of raw 
materials as well as finished prod- 
uct. Constant campaigns devised to 
show methods of waste reduction 
are a part of most enterprising 
plant operations. 

Most such programs produce re 
sults. Those producing greatest re 
sults incorporate definite incentives 
for the employees of the plant to 
reduce material waste. When the 
employees " eagerness to co-operate 
is heightened by such incentives 
we can always be assured of more 
worthwhile results. 

No waste elimination incentive 
should be inaugerated until the 
most economical processing proce 
dure has been definitely estab- 
lished, outlined in complete detail, 
and made known to every em 
ployee in the plant. It should be 
preceded by a vigorous educational 
program designed to make certain 
that every employee knows and un 
derstands this economical 
ing procedure. 
courses have 
worthwhile. 

The next step is generally the 
recording of experience data and 
the setting up of a specific stand- 
ard of waste for use in one’s own 
plant. The characteristics of opera- 
tion in each plant make the estab- 
lishment of tailor-made plans 
highly advisable. The schedule 
that proves workable in one plant 
may be costly to even try in 
another. 

Wherever possible is also ad- 
visable to make time and motion 
studies in the plant based on cur- 
rent data, on the use of present 
equipment and on present person- 


process 
Frequent refresher 
been found well 
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Vew and improved equipment for the plant 


nel, rather than depend on any 
study made at some date in the past. 
Developments in new machinery 
and equipment and changing pat- 
terns in the working ability of the 
staff makes old studies obsolete for 
todays application. 

Standard — written 
should be formulated in 
plest possible language; and em 
ployees should be taught how to 
carry instructions out in 
cletail. 

The plan itsell should be as sim 
ple as possible; complicated set-ups 
only confuse employees and add a 
terrific bookkeeping cost that often 
offsets any gain made through sad- 
dling increased overhead on an 
other department of the plant. 

Waste bonus plans are being ap 
plied in industry today to both in 


instructions 
the sim 


these 


dividuals and to groups. A close 
study of operating conditions in 
one’s plant will determine which 


plan will work most satisfactorily. 
Generally speaking, individual ap- 
plication will prove far better in 
smaller plants, and group applica 
tion is favored in large plants with 
big payrolls. Such a schedule may 
be based on quantity production 
obtained from a given batch ol 
raw materials. 

This same incentive plan may be 
equally well applied as a bonus for 
reduction in the number of defec 
tive units finished as well upon the 
number of units obtained from a 
given batch of raw materials. That 
is, where no seconds are usable, 
waste and quality problems _be- 
come identical. 

Continuation of the bonus after 
results are apparent in sizeable fig- 
ures is a question for each execu- 
tive to decide. Certainly, if waste 
elimination continues high the 
plant is being repaid and can afford 
continuation of the bonus system. 
To throw it aside would encourage 
laxity afterwards, 





For this reason some firms an- 
nounce at the start that the whole 
program will last for a given num- 
ber of weeks and frame it as a sort 
of contest among employees. In so 
doing they instill better habits of 
craftsmanship and more attention 
toward waste elimination into the 
working pattern of employees. At 
the end of the program a goodly 


portion of this pattern will re- 
main as habit with employees 
whether or not they are con- 
sciously aware of their added at- 


tention toward elimination of 
waste of raw materials. 

When the program is announced 
at the start as lasting for a definite 
pericd it may be discontinued at 
the end of that period without 
much fear of a return to old habits 
by employees. There will be a no- 
ticeable slackening off during the 
week or two immediately follow- 
ing but the lessons learned during 
the period will not be entirely for- 
gotten and much will have been 
gained by the program.—Ernest W. 
Fair. 


Electronic Rat Trap 


\ new automatic insecticide de- 
vice has been incorporated into 
the electronic rat traps offered by 
Electronic Rat Traps Inc. to eradi- 





Spray Cleans Disease Infested Bodies 


cate disease bearing fleas and ticks 
from the bodies of rats while they 
are electrocuted in the electronic 
rat trap. The automatic rat trap 
kills rats electrically. No bait is re- 
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quired and the rats are never 
touched by human hands. The 
traps are merchandised on a rental 
and sales basis. 


Protective Dust Mask 


A protective mask weighing less 
than one-half ounce which is held 
in position by an adjustable elastic 
head band is offered by the General 


Low Priced Dust Mask 


Scientific Equipment Co. for use in 
talcum and powder plants and 
other places where protection ol 
the worker from dust is desired. 


Salvaging Shampoo Overflow 


By removing and salvaging with- 
out contamination the foam over- 
flow created in the filling process 
of liquid shampoos the Rilling 
Co., Bridgeport, Conn. manufac- 
turers of shampoos and hair prep- 
arations is saving two per cent of 
its weekly production volume or 
12,180 gallons of foam overflow 
per year according to Leonard F. 
Fellman & Associates. A Vanton 
pump with plastic block and liner, 
running dry part of the time and 
operated in parallel with the vac- 
uum pump and in conjunction 
with an = air-foam separator re- 
sulted in the efficient filling. 


Vibratory Ball Mill 


\ vibratory ball mill recently de- 
veloped at the National Bureau of 
Standards, Dept. of Commerce, 
Washington 25, D. C. grinds cot- 
ton into particles a few microns in 
length. Grinding takes place as 
3700 steel balls colliding over 100,- 
00 times per second pulverize ma- 
terial caught between them. It is 
expected to find extensive applica- 
tion in the grinding and blending 
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of a variety of substances such as 
powders, pigments, resins, etc. 
Working drawings of the mill may 
be had on request to the National 
Bureau of Standards, Textiles Div. 


Rack for Heavy Drums 


A portable rack that picks up 50 
or 55 gal. heavy drums and permits 
tilting and locking in any position 
is offered by the Penco Engineer- 
ing Co. The wheels are rubber 
tired and loads are moved easily. 
In lifting and transporting the cen- 
ter of gravity is almost directly 
over the wheels so that sufficient 
weight on the handles permits the 
operator to keep a full load under 
control at all times. The unit 
serves as a rack and as a drum 
hand truck. 


Temperature Regulator 


A self operated, hermetically 
sealed temperature regulator with 
improvements | is offered by the 
newly formed Farris Stacon Corp. 
The company has taken over the 
Stacon patents, etc. from the 
Thomas A. Edison Instruments Di- 
vision and has resumed manutac- 
ture with modernized design im- 
provements. Stacon is intermediate 
in its field of application between 


Supersensitive Temperature Regulator 


the direct operated type of regula- 
tor and the air operated type. Op- 
eration is based on a vapor flash 
principle which is stated to provide 
split second control. Finger tip tem- 
perature adjustment is provided. 
According to the company the Far- 
ris Stacon regulator gives ex- 
tremely accurate control for tem- 
peratures up to 350 deg. F at a 
maximum pressure Of 150 psig. 


National Packaging Exposition 


Packaging equipment will be 
shown at the 20th national packag- 
ing exposition in the Atlantic City 
(N. J.) auditorium, April 17-20, 
1951. 


Processing Literature 


Principles and operation of wa- 
ter stills are covered tersely in the 
M. B. C. News issued by Macalaster 
Bicknell Co. which may be had for 
the asking. 


Roller mills, colloid mills and 
mixers made by the Troy Engine 
& Machine Co. are described and 
illustrated in an 8-page catalog 
which will be sent to anyone inter- 
ested. 


Grinding and mixing equipment 
made by the process equipment di- 
vision of the U. S. Stoneware Co. 
is adequately described in a 20-page 
illustrated bulletin. ‘Tygon corro- 
sion resistant paint also made by 
the company is described in an- 
other bulletin of 12 pages. 


The advantages of a thorough 
management engineering job are 
pointed out in a brochure “How 
We Won Production Control” by 
C. Edgar Smith, vice president of 
the Towmotor Co. which has just 
been published by Remington- 
Rand Inc. Copies will be sent on 
request. 


A pneumatic machine used as 
the metering element in the meas- 
urement and control of steam, gas 
and liquid flow, liquid level, pres 
sure differential and similar appli- 
cations, known as the Hagan Me- 
ter ‘Type Differential Master 
Sender is described in bulletin 
2150 issued by the Hagan Corp. 
Copies may be had for the asking. 


Linings for steel drums and pails 
to protect a variety of products dur- 
ing shipment and temporary stor- 
age are described in a 12 page 
booklet issued by the Glidden Co. 


Management of Industrial Re- 
search is a 16 page booklet con- 
taining a selected and annotated 
bibliography issued by Arthur D. 
Little Inc. The bibliography was 
prepared primarily for use of mem- 
bers of the staff of the company as 
a supplement to their personal ex- 
perience in the management of re- 
search projects. Copies may be had 
on request. 
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HE TOP brass of the war-mak 

ing agencies of the United States 
met the weekend before the No- 
vember elections at the secluded 
Cloister Hotel at Sea Island, Ga. 
The representatives of the econ- 
omy, gathered from all the sections 
of the nation, were those ninety 
hush-hush men who constitute the 
Business Advisory Council of the 
Department of Commerce. This 
Council, incidentally, originally 
came into existence during the 
Hoover administration. Actually, as 
well as in theory, it is composed ol 
the men who control the basic in 
dustries of the nation. It is singulai 
that the group does not include 
anyone who represents directly, 
even in the largest sense, the in- 
dustries upon which are founded 
the business of toiletries, perfumes, 
flavors and the other interests rep 
resented by THE AMERICAN PER- 
FUMER. No one seems to know why 
the basic chemical industries were 
omitted. The only person at the re 
cent conference who has a remote 
connection with chemicals was 
Pangborn Williams, of the Freeport 
Sulphur Corporation. The Sea Is 
land conference sprang from the 
discontent of those who conduct 
the basic industries of the nation 
with the lack of clear information 
about the Administration's — pro- 
gram for defense production. You 
may understand how important was 
this discontent by the fact that 
present at this conference were 
Henry Ford, president of the Ford 
Motor Co.; C. E. Wilson, president 
of General Motors; Clarence Fran- 
cis, chairman of General Foods 
Corp.; Charles E. Wilson, who 
heads General Electric; Eric John- 
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ston, president of the Motion Pic- 
ture Assn. of America; and James 
S. cone president of Stewart- 
Warner Corp. Mr. Knowlson, inci- 
dentally, is chairman of the Business 
\dvisory Council of the Depart- 
ment ol Commerce. 


Metals and Power Needed 
For Defense 


These responsible leaders of the 
American economy apparently had 
been groping around in the conver- 
sational fogs of the Administra 
tion’s program much like the rest 
of us. They did not like it, and they 
let it be known that it was necessary 
they should have more exact and 
clear information about the things 
they were supposed to do. The no 
tably important information they re 
ceived came from Gen. Marshall, 
Secretary of Defense. He told them 
that he was working on a four-year 
program. This program, as yet in- 
complete, but sufficiently defined to 
enable those who heard about it to 
see where we are heading, is de- 
vised to rearm the U.S. and the 
friendly nations of Europe as well 
as in Asia, and elsewhere. The co- 
lossal implications of this program 
are far greater than any idea that 
has yet been conveyed to us. The 
program revealed we will have 
eleven million in our armed 
forces, with a supporting civilian 
work force which it is hoped may 
be built up to seventy million men 
and women employed in defense 
industries as well as in the essential 
industries for the support of civil- 
ians. Obviously, this stupendous 
program will bring us the essence 
of mobilization even if the eflect 
is not called by that name. The 
conference was told by Gen. Wil- 
liam Henry Harrison of NPA of 
the desperate need for more cop- 
per, aluminum, manganese, steel 
and practically all other metals. 
Gen. Harrison emphasized that 
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there is actually a great shortage 
of power, and that in order to 
fabricate the metals and other ma 
terials when they are available, 

will be necessary to have more 
power. The present lack of raw ma- 
terials such as those mentioned, 
and power, are regarded definitely 
as bottle necks which must be 
widened, or removed. Apparently 
Gen. Harrison thinks it will take 
two or three years to organize pro- 
duction to the fullest extent. Sec- 
retary of Commerce Sawyer and 
Mobilization Coordinator Syming- 
ton concurred in this opinion. 


Cosmetic Industry to 
Suffer Shortages 


The implication of the situation 
that is building up should be crys- 
tal clear. As the raw materials are 
increasingly diverted to the produc- 
tion for defense purposes to be used 
here and abroad, these materials 
will be withdrawn from civilian 
use. As was apparent in discussions 
among people in and out of Gov- 
ernment, the so-called luxury in 
dustries probably would be the ear- 
liest to suffer. It has been suggested 
the toiletries and other industries 
served by THE AMERICAN  PER- 
FUMER would eventually feel the 
effect in the difficulty of obtaining 
the materials to make containers 
and to make the many composite 
things that are e mbraced in the cata- 
logue of cosmetics, and kindred 
commodities. How soon these scar- 
cities will develop will be more ap- 
parent when Gen. Marshall’s four- 
year plan emerges more sharply. 
It is naturally intended that this 
defense production program shall 
be put in operation as swiftly as 
possible. The general thought in 
W ashington is that we will feel the 
increasing defense use of alumi- 
num, copper, zinc, and chemicals 
far more acutely during the first 
quarter of 1951 than we feel it now. 
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There has not yet been any rea- 
son to call in members of the 
pharmaceutical and the other in- 
dustries concerned with essential 
oils, and kindred materials, for con- 
ference with the NPA people. Jo- 
seph Sumner Bates, President of the 
Bates Chemical Company, has been 
appointed Director of the Chemical 
Division of the NPA. In such con- 
ferences as he has had with repre- 
sentatives of the chemical indus- 
tries, Mr. Bates has been flanked on 
one side by C. C. Concannon and 
on the other by Dr. Lowell B. Kil- 
gore. Mr. Bates, himself, like Gen. 
Harrison, was an officer in the 
Army during the Second World 
War. He was in the Ordnance De- 
partment with a rank of Lieuten- 
ant Colonel. He had charge of ex- 
port controls. Later he had an im- 
portant part in WPB’s Chemical 
Division, and became executive 
vice president of the General Ani- 
line and Film Company when the 
Government took it over. He was 
chief of the special mission which 
the Secretary of War sent to E urope 
to survey the I. G. Farben proper- 
ties in Germany. The first commit- 
tees he chose to assist his NPA Di- 
vision were representatives of the 
firms connected with chlorine and 


alkaloids. ‘They have had several 
meetings. Apparently the most 
acute shortage is in benzene. It is 
needed for synthetic rubber, weed 


killers, detergents, insecticides, plas- 
tics, nylon and many other essential 
military and civilian products. It is 
forecast that the present shortage 
may be eased in the near future by 
new facilities for synthetic produc- 
tion from petroleum. Apparently 
new plants are planned, and some 
are under actual construction. The 
method to be used is that which was 
discovered by Dr. Vladimir Haensel. 
The word also is abroad here that 
we need more vitamins, particular- 
ly vitamin A, and that lemongrass 
oil will be used for its synthetic pro- 
duction. Citrol is on the list as a 
source of iodine. It is reported 
that the shortage of glycerine 
is becoming rapidly more acute 
and that priority orders have ap- 
peared increasingly. They tell us 
that a Defense Order for glycerine 
must be honored even though the 
buyer has neve purchased glycer- 
ine before. Russia is ee to 
have offered to sell to the United 
States more than one rane tons 
of glycerine. Naturally the offer 
aroused considerable spec ulation. 
Chemistry, naturally, is expected 
to play one of the biggest key roles 
in the Marshall program. Various 
recommendations have been sub- 
mitted to Washington officials for 
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mobilization of scientific manpower 
when necessary. It is possible chem- 
ists will be required to register in 
the same manner as doctors and 
dentists were summoned to register. 
The national societies have been 
advised that it would be useful if 
they would persuade all members 
who are chemists and chemical en- 
gineers, to enroll in the National 
Scientific Register. It is suggested 
all those holding a Bachelor’s De- 
gree in chemistry, or chemical en- 
gineering, or those who are train- 
ing for a chemical career, from 
eighteen to sixty-five, should reg- 
ister. The Scientific Register is in 
process of assembly, voluntarily, 
and will be completed by the end 
of this year. 


Large Amounts of 


Aleohol Needed 


They tell us here that 350 mil- 
lion wine gallons of alcohol will be 
needed during the next year over 
all for defense and civilian require- 
ments in the United States. One 
hundred and fifty million galllons 
are required for civilian needs. One 
hundred and twelve million gallons 
are being brought in from France 
at the rate of eight million gallons 
per month. We are paying 60¢ per 
gallon for this imported alcohol. 
Approximately 120 million gallons 
are to be made synthetically. They 
tell us there is a grain potential of 
something like 200 million gallons. 
Molasses, a large proportion of 
which comes from Cuba, is  re- 

garded by those who speak for in- 
fennial alcohol, as the key to the 
alcohol problem. The NPA meet- 
ing with industrial alcohol produc- 
ers developed that there is consid- 
erable argument about the source 
of the molasses. There are many 
who think we can depend on do- 
mestic production of molasses plus 
what we can obtain from grain, po- 
tatoes and synthetics. It was pointed 
out with considerable vigor that the 
Government is now destroying hun- 
dreds of millions of bushels of pota- 
toes which could easily be trans- 
formed into good industrial alcohol 
and that the idle facilities for dis- 
tillation can easily be activated. 
Our Government will pay trom 90¢ 
to $1.00 per gallon. There is con- 
siderable skepticism about the abil- 
ity of our French friends to deliver 
the 112 million gallons on their 
schedule. 


Suggestions Wanted for 

Molasses and Syrup Standards 
There has been much criticism 

of the Government’s policy in buy- 

ing all of Cuba’s surplus sugar at 













the top price. In its latest sugar re- 
port, the Department of Agricul- 
ture states that the combined 
stocks of molasses in the United 
States, Cuba and Puerto Rico are 
below those of previous years, and 
that molasses prices are four 
times as high this year as they were 
in June 1949. Of course the chief 
thought of the Government is to 
funnel molasses from all sources 
into production of alcohol. The 
Department invites any suggestions, 
or data about U.S. standards for 
sugar-cane molasses, and standards 
for sugar-cane syrup, to be sub- 
mitted not later than January 20, 
1951, in duplicate, to the Director of 
the Sugar Branch, Production and 
Marketing Administration, U. S. 
Department of Agriculture, Wash- 
ington 25, D.C. Late in October the 
Department of Agriculture _re- 
quested the Department of Com- 
merce to place an embargo on all 
exports of molasses. 


Consumption of Canned 
Citrus Juices Rises 


There is an increase from last 
year’s level of output of canned 
citrus juices, according to the De- 
partment of Commerce. The tm- 
crease is recorded in grapefruit 
juice, blended grapefruit-orange 
juice, and particularly in orange 
juice. Frozen fruit juices are break- 
ing the record. The consumption is 
larger than ever before. 


Customs Decisions 
on Machine-Made Bottles 


The Department of Justice has 
an interesting case involving Yard- 
ley and Company, Ltd., concerning 
the proper rate of duty applicable 
to glass bottles. The imported bot- 
tles were classified for duty as bot- 
tles produced otherwise than by 
automatic machines, and they were 
classified at the rate of 75 per cent 
of their value. Yardley and Co., 
Ltd., claim the bottles are produced 
by automatic machine and, there 
fore, are dutiable only at the rate 
of 25 per cent of their value. Very 
considerable refunds are involved, 
not only in relation to Yardley but 
in relation to many other compa 
nies. The decision in this case will 
be of basic importance to the toi 
letries and glass bottle industries 
of the United States. In a forme: 
case involving the Griffon Import 
ing Co., the Griffon Co. succeeded 
in convincing the Courts that the 
Customs Court was in error in find- 
ing that the bottles were produced 
otherwise than by automatic ma 
chine. 





The American Perfumer 











N-Methyltaurine 


N-methyltaurine, an intermedi- 
ate used as a building block for 
detergents and many organic chem- 
icals is now available to industry 
in experimental quantities accord- 
ing to the Industrial Chemicals 
Dept. Antara Products, General An- 
iline & Film Corp. It may be used 
in the manufacture of detergents 
by combining it with fatty acid 
chlorides as disclosed in the com- 
pany’s U. S. Patent No. 1,932,180 
which is available for licensing. 
Products from this process are re- 
ported to be compatible with soap 
and possess such lime soap dispers- 
ing power that the ring around the 
bath tub does not form when used 
in hard water. 


Wax Activator 


A spreading agent for paraffin 
and microcrystalline waxes known 
as Paraspred is now in production 
by Glyco Products Co. Inc. As lit- 
tle as 1 per cent added to paraffin 
wax Causes it to spre ad readily even 
on damp surfaces it is claimed. In 
higher concentrations it enables the 
wax to penetrate into opaque white 
paper to give translucence to the 
paper. 


Stops Fluorescent Lamps Falling 


A new combination safety guard 
and guide to prevent fluorescent 
lamps from falling is offered by 
Koehler-Bird Associates. The new 
device is said to reduce by 80 pet 
cent the time required to install the 
usual fluorescent lamp guards and 
reduces maintenance costs by mak- 
ing relamping a one-hand opera- 
tion. 


Alpha Isopropyl Muguetton 


Alpha isopropyl muguetton, a 
new synthetically obtained chemical 
recently discovered by Jean A. du 
Crocq Jr., C. V., in the course of in- 
vestigating suitable improvements 
on hydroxycitronell: il is offered by 
that company. It is said to be stable 
even in alkaline surroundings, does 
not irritate the skin and will not dis 


color. Moreover it is claimed to have 


a deeper and more floral odor mak- 
ing it suitable for lily of the valley 
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New Products and Developments 


and lilac compositions in which it 
may be incorporated up to 70%. 

Other floral odors, it is added, may 
be improved by it and in fantasy 
perfumes quite original results may 
be obtained when it is used between 
10 and 30%. The makers point out 
its uses in preparations in which hy- 
droxycitronellal is not suitable such 
as creams, powders, face lotions, 
soaps and baby toilet preparations. 


Breathing Seat Cushions 


To relieve the strain on labora- 
tory technicians during long, tedi- 
ous hours of research and exacting 
control measurements a new foam 
rubber cushion which is said to 
provide a_ resilient, non-matting, 
“breathing” seat over an inch thick 
is offered by Fisher Scientific Co. It 
will fit any laboratory stool of 1214- 
13 in. diameter and is said to fit per- 
fectly on the usual steel revolving 
stool. It is covered with tough Koro. 
seal to provide a chemical resistant, 
long wearing surface. 


Trade Literature 


One minute tests for determin- 
ing water hardness are described in 


a bulletin just issued by Hall 
Laboratories Inc. which may be 
had for the asking. 

Perfume specialties and_ bases 


including some new synthetics de- 
veloped by Pigalle (International) 
Ltd. of London, England are ade 
quately described in an _ 8-page 
leaflet which has been issued. 


Resorcinol is fully covered in a 
12 page bulletin, No. C-9-124 is 
sued by the Chemical Division of 
the Koppers Co. Inc. The bulletin 
describes the uses for resorcinol in 
skin creams, lotions, medicated 
soaps, hair tonics etc. and gives 
considerable information on _ its 
physical properties and chemical 
reactions. Copies are available on 
request. An I1l-page bibliography 
of patent, technical and general 
references adds to its value. 


Acetylene chemicals and deriva- 
tives are covered in a pamphlet 
issued by Farchan Research Labo- 





ratories in List A-3. Over 80 acety- 
lenic chemicals and derivaties are 
listed including hydrocarbons, di- 
acetylenes, alcohols, acids, esters, 
halides and amines. Commercial 
grades of 3-butyn-l-ol, 2-methyl-3- 
butn-2-ol and __ 1-ethynylcylohexa- 
nol are now being offered in addi- 
tion to technical grades of 1- 
hexyne, l-heptyne and_ |-octyne. 
Among the new listings are di- 


ethyl acetylenedicarboxylate,  te- 
trolic acid, 1-diethylamino-2-pro- 
pyne, 1-chloro- !-octyne, 1-chloro-4- 


nonyne and1-chloro-4-decyne. 


The wholesale price list of Fritz- 
sche Brothers Inc., 76 Ninth Ave., 
New York 11, N.Y. is available to 
those who buy in wholesale quan- 
tities. In it there is a complete list- 
ing of products and prices. 


A miniature textbook in read- 
able form on the history, behavior, 
present performance and potential 
uses of the Monobed ion exchange 
systems in water conditioning, 
chemical process and other indus- 
tries is given in a new 12-page 
booklet on ‘Amberlite Monobed 
Deionization” issued by the Res- 
inous Products Division, Rohm & 
Haas Co. Reactions of the various 
combinations of exchangers are 
explained in text and equations 
and a final table shows the nomen- 
clature, chemical behavior and 
typical uses of each of the six sys- 
tems thus far developed and evalu- 
ated. Copies will be sent on re- 
quest. 


Colorimetry, a new booklet pub- 
lished by the National Bureau of 
Standards and available for 30 
cents from the Supt. of Documents, 
Government Printing Office, 
Washington, 25, D.C., gives much 
helpful information on color meas- 
urement. It contains 56 pages. 


Cleartype maps manufactured 
and distributed by the American 
Map Co. Inc. are fully described 
and illustrated in the 1950 catalog 
just issued by the company. The 
maps are for commercial lg gt 
and the numerous sectional U. 
county-town maps should prove a 
be of much help in sales work. The 
catalog contains 40 pages and will 
be sent on request. 
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THE ROUND TABLE - 


Department Store Sales of 
Cosmetics Rising 


Sales of cosmetic and drug sun- 
dries by 327 leading department 
stores for September were up 4 per 
cent over the corresponding month 
last year. The value of department 
store stocks of cosmetics and drug 
sundries at the end of September 
1950 was 14 per cent higher that at 
the end of the same period in 1949. 


Merchandise Returns up 33% 
in Five Years Study Shows 


Merchandise returned to depart 
ment and specialty stores with an 
annual sales volume of more than 
$1,000,000 increase from 5.7 per 
cent of gross sales in 19%4 to 7.6 
per cent in 1949 according to the 
research department of the New 
York University School of Retail 
ing. 


Life Magazine Features 
Angelique and Hair Tints 


The December 4 issue ol Life 
magazine carries an article describ 
ing the growth of Angelique & Co., 
Inc., Wilton, Conn. as well as arti 
cles on Tintair and Miss Clairol 
hair tints. The story of Angelique 
is told right from its founding by 
N. Lee Swartout and Charles N. 
Granville during a train ride up to 
the present. The articleon hai 
tints shows the effects of Tintair 


and Miss Clairol a swell as their 


application. 


Max Factor to Build 
New Plant in Mexico 


Max Factor, Jr., president of Max 
Factor, Inc., Hollywood, Calif. has 
announced that construction will 
begin immediately on a new and 


more modern plant to replace the 


company’s Mexico City factory 
which was destroyed by fire on No- 
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vember 9. The fire, which started 
in a lumber yard adjoining the 
plant, destroyed all of the manu- 


facturing equipment and damaged 
the firm’s warehouse and offices. 





Henry C. Bernard, president of Park & Til- 
ford, prepares to cut a birthday cake at a 
dinner held at the Hotel Pierre in New 
York on Dec. 5 to celebrate the 110th 


anniversary of the company’s founding. 


College Study Shows 
Student Toiletries Market 


College students atthe Univer- 
sity of lowa $147,000 according to 
a recent survey by the university’s 
graduate class in its College of 
Commerce. The survey conducted 
among the 13,000 students, faculty 
and other personnel, showed that 
the average woman student spends 

$2.49 monthly, while the average 
man student spends $1.65. 


Estimate 40% of All American 
Women Color Their Hair 


Louis Schneider, who publishes 
a widely syndicated newspaper col- 
umn from data submitted to him, 
estimated that 40 per cent of all 
American women color their hair; 
and so do 10 per cent of the men. 


Army Wants New Insect 
Repellent and Soap 


The Army Quartermaster Corps 
has appealed for help by chemists. 
It particularly wants an_ insect- 
repellent which will work up to 
twenty-four hours; and it wants 
something to keep wounded sol- 
diers’ toes and hands warm in the 
Arctic. Also, it is eager to obtain a 
genuine all-purpose soap, a soap 
that could be used for everything 
from cleaning gear to shaving. It 
wants a soap made without coco- 
nut oil, and would welcome one 
that is made completely of synthet- 
ics. With the problems ahead in in- 
dustry, the Defense Department 
also appeals for more, and faster 
production of compounds to pre- 
vent industrial skin diseases. It cites 
that attention to this problem has 
largely reduced trouble resulting 
from skin irritation, and conse- 
quent loss of working time, in sev- 
eral large line assembly corpora- 
tions. The present trouble of the 
Army Quartermaster Corps is the 
siege to which it is subjected by 
those who produce specialty food 
items such as health soups, prefab- 
ricated baked goods, and protein 
substitutes. The Army doesn’t want 
novelties. Lieutenant Col. Harry C. 
Keeney, Executive Officer of the 
Food Service Division in the Quar- 
termaster Corps, suggests that those 
who wish to work on food problems 
with the Army would save much 
time if they realized that the whole 
basic policy of food supply in the 
Army is common sense. Col. Keeney 
suggests that it would be wise for 
those who are interested to first dis- 
cuss the matter with the Quarter- 
master Corps people. 

“Basic Facts About Selling to 
the Government,” has been issued 
by the General Services Adminis- 
tration. The pamphlet describes 
the methods used by the U.S. gov- 
ernment in placing bids and pur- 
chasing from suppliers. 
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Purchasing Agents Expect 
Continuing Materials Shortage 


According to a survey by Pur- 
chasing, a magazine for purchasing 
agents, 75 per cent of the industrial 
purchasing agents expect the cur- 
rent condition of material short- 
ages to continue for a year or more. 


Technical Service Staff 
for Innis, Speiden & Co. 


The new technical service staft 
of Innis, Speiden & Co. is made up 
of D. S. Cushman, vice president in 
charge of sales; J. A. Schade, ab- 
sorption bases gums and waxes; 
John Snoop, service to gum and 
wax users; J]. P. Kesling, white 
goods such as tales etc.; and R. 
Poerter, insecticides and fumigants. 


Dental Assn. O. K’s Use 


of Fluoride 


The American Dental Assn. at 
its meeting in Atlantic City, N.]., 
November 3 approved the use of 
sodium fluoride drinking wate 
as an aid in fighting tooth decay. 


Stanton Chemicals Co. Opens 
New Headquarters in Chicago 


Stanton Chemicals Co. formerly 
of Philadelphia has opened an of- 
fice, a laboratory and a warehouse 
at 14 North Michigan Avenue, 
Chicago, 2, Il. The company will 
manufacture neutralizers and oil 
emulsions for the cold permanent 
wave industry as well as othe spe- 
cial products for the cosmetic in- 
dustry. Halby Chemical Co., Wil- 
mington, Del., has appointed the 
company to act as national sales 
representatives for its ammonium 
thioglycollate. Mrs. Bettie Stanton 
and Michael Stanton are the prin- 


cipals in the Stanton Chemicals 
Co. 


Variety Store Group 
to Run First Southeast Show 


The National Assn. of Variety 
Stores will operate the first 5¢ to 
$5.00 show to be run in the South- 
east section of the country on Feb- 
ruary 11-13, 1951. The show will be 
held in the Muny Auditorium, At- 
lanta, Ga. 


Blensol Color Shampoo Now 
in 30 Major Markets 


Blensol, a color shampoo made 
by Rapidol Distributing Corp., 
New Hyde Park, N.Y., is now being 
distributed in 30 major markets. 
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Users of Blensol wash their hair 
with it and its strength is between 
a dye and a rinse. The product was 
sold through beauty and hairdress- 


ing shops. for years until this year 


when chains and department store 
outlets were added. It comes in 19 
shades. 


Arnold van Ameringen An- 
nounces Daughter’s Engagement 


Miss Patricia van Ameringen, 
daughter of Mr. and Mrs. Arnold 
van Ameringen of South Orange, 
N.J. will be married to Philip 
Kind, Jr., son of Mr. and Mrs. Kind 
of the Little White House, Jenkin- 
town, Pa., February 10. Miss van 
Ameringen was graduated from the 
Kent Place School in Summit, and 
studied at the University of Ver- 
mont. An alumna also of the Mon- 
mouth Memorial Hospital School 
of Nursing, Long Branch, she is on 
the staff of the University of Penn- 
sylvania Hospital. 

Mr. Kind, a_ lieutenant com- 
mander in the Organized Naval 
Reserve, served for five years with 
the Naval Air Force during the sec- 
ond World War. He is an alumnus 
of the University of | North 
Carolina. . 


T.G.A. Proposes Titanium 
Dioxide Substitute 


Substitution of zirconium silicate 
for titanium dioxide has been pro- 
posed by the Toilet Goods Assn. as 
a result of its program for finding 
substitutes for scarce or critical 
cosmetic raw materials. Prelimin- 
ary experiments with zirconium sil- 
icate indicate that the substance 
may be a useful substitute in many 
preparations. Its covering power is 
lower than that of titanium dioxide 
but higher than zinc oxide. It has 
a good degree of slip and clings to 
the skin in somewhat the same 
manner as does titanium dioxide. 
According to H. D. Goulden, scien- 
tific director of the ‘T.G.A.,_ re- 
search is continuing on the new 
compound and a T.G.A. standard 
for the material is in preparation. 


Heyden Issues Brochure 
on Antibiotics 


The Heyden Chemical Corp. has 
just issued a new booklet giving in- 
formation and _ statistics on the 
treatment of certain diseases with 
streptomycin and penicillin, which 
Heyden manufactures at its Prince- 
ton, N.J. plant.. Copies of the bro- 
chure may be obtained by writing 
the Heyden Chemical Corp., *393 
Seventh Ave., New York 1, N.Y. 


Croda Ltd. of England Opens 
New York Branch 


Croda Ltd. of Snaith, Goole, 
Yorks, England will open a com- 
pany in the United States known 
as Croda Inc. and a plant will be 
set up for the manufacture of wool 
wax alcohols. F. A. $8. Wood, a di- 
rector of Croda Ltd. and the son of 
its former managing director, the 
late A. P. Wood, arrived in the 
United States early this month to 
establish the new company. The 
New York office of Croda, Inc., 
will be 51 Madison Ave., Phone 
MU.9-3639. It is planned to manu- 
facture other Croda products in the 
United States in the near future so 
as to make them more readily avail- 
able to the cosmetic and pharma 
ceutical industries. 


Proprietary Assn. Names 
Mobilization Committee 


Lupton Patten, president of the 
Proprietary Assn., has designated 
his group’s Executive Advisory 
Committee as a stand-by mobiliza- 
tion committee to cooperate with 
any branch of the government de- 
siring information on problems 
which might arise in the drug field 
during the mobilization program. 
The Proprietary Assn. represents 
the producers of 80 per cent of all 
packaged medicines manufactured 
in the U.S. 


Mademoiselle Advances Bridal 
Issue to February, 1951 


Mademoiselle magazine has an- 
nounced that it will publish its 
spring bridal issue in February 
rather than April, 1951. Betsy Tal- 
bot Blackwell, editor in chief, 
stated that the change was in line 
with the magazine’s merchandising 
policy, since a survey of stores 
showed that spring bride custom- 
ers are planning their weddings 
earlier. The stores expressed a defi- 
nite preference for a February 
bridal promotion program. 


Egyptian Factory Offers 
Essential Oils 


The Egyptian Food Processing & 
Essential Oil Factory of Cairo, 
Egypt, has announced that it manu- 
factures and has available for ex- 
port the following oils: garlic, on- 
ion, geranium, euc alyptus citriod- 
ora, spe armint, peppermint, tube- 
rose, jasmin concrete and absolute, 
and cassia concrete and absolute. 
The factory reportedly handles 90 
per cent of the Egyptian produc- 
tion of these oils. 
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Andre Givaudan Honored 
at Cocktail Party 


Several hundred executives ol 
the cosmetic and allied industries 
gathered at the annual fall recep- 
tion and cocktail party given re 
cently by Givaudan-Delawanna, Inc. 
in honor of Andre Givaudan dur- 
ing his visit to America. The party 
was held at the University Club in 
New York. 

Featured at the party was a dia 
grammatic demonstration of the 





Another example of the vicious 
circle is afforded in the refusal of 
many buyers to take long runs. Pre- 
war a manufacturer would reckon 
ahead for a period of months and 
book a long run of packs. Today 
the same manufacturer is cautious, 
and bursts his order into perhaps 
ten or twelve smaller orders. He is 
living, in fact, from hand to 
mouth, watching market trends 
and hoping tor a downward climb 
in costs. So tar he has been disap- 
pointed. But in turn he has forced 





Some of the executives who attended the Givaudan-Delawanna party in New York 


growth, number of buildings, floor 
space and production capacity at 
the Givaudan factory at Dela- 
wanna, N.J. Also on exhibit were 
23 original cartoons showing the 
humorous aspects of the cosmetic 
industry. Several of the cartoons 
have appeared in The Givaudan- 
van. The day after the party Mr. 
Givaudan left for Switzerland, fol 
lowing a three-week visit in this 
country and Mexico. 


Packaging Problems Worrying 
British Cosmetic Manufacturers 


Soaring carton and = containe 
costs and extended delivery of sup 
plies to even essential product firms 
in Great Britain are worrying the 
cosmetic industry whose appeal is 
based on eye-appeal. For such firms 
a steady and speedy flow of contain 
ers of the right type and the right 
price is essential. But neither condi- 
tion applies at present not do the 
prospects promise any improvement. 
According to one lei ding perfumery 
firm their programme of develop 
ment is being hampered conside1 
ably by this situation. Anxious to 
maintain a steady flow of new and 
attractive packs, timed to meet a spe 
cific buying period, they are finding 
themselves faced instead with delays 
of up to two months. The limitation 
on raw materials and higher costs 
all round are combining to make 
deliveries slower and more expen- 
sive and to make ‘specials’ unprofit 
able and scarce. 
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the manufacturer of his packs to 
do ten or twelve times the amount 
of preparatory work as would have 
been involved prewar, by refusing 
to take a long run. In essence the 
manufacturer who buys from the 
pack maker is defeating his own 
requirements by limiting his busi- 
ness. Every time he cuts his ordet 
down, playing sate, he automatic- 
ally adds to preparation time in 
the packaging plant; and conse- 
quently pushes up his own price. 
Ihe reverse side of the picture may 
well be that materials are not al 
ways available for longer runs, but 
where they are, the need for a 
more positive ordering policy has 
been stressed. 

A potential danger in the situa 
tion for less essential users of pack 
aging is the danger that priority 
may again be introduced for food- 
stuffs and similar output. At pres- 
ent these are waiting their turn fon 
new packs, with less nationally im- 
portant products—among which cos- 
metics and perfumery “would un- 
doubtedly be listed in an emer- 
gency. 


Reheis Enlarges Research 
Laboratories 


The Reheis Co., Inc., Berkeley 
Heights, N.]., recently finished an 
expansion of its laboratories to pro- 
vide more room fo development 
work in alumina gels and alumi- 
num salts. The new addition is un 
der the direction of P. M. Brown. 














Negro Brand Preferences 
Shown By Ebony Survey 


Brand preferences in soap, COs- 
metics and perfume among the 
readers of Ebony, the magazine for 
Negroes, are shown in a recent sur- 
vey by Daniel Starch & Staff. The 
survey is the first installment of an 
annual report to be made up from 
a sampling of 4000 people. 

According to the survey Arrid 
was the most popular deodorant, 
Revlon the most popular nail pol- 
ish and lipstick, and Lenthéric the 
preferred perfume. Among the 
toothpastes Colgate was chosen by 
15 per cent of the sample and 
Ipana by 18.9 per cent. Drene was 
the most popular shampoo and 
Ivory the most popular bath soap. 
Preferences in laundry soap and 
cleansing powders ran to_ Ivory, 
Tide and Ajax. 

One interesting point brought 
out by the survey wz aS that 38 per 
cent of the men and 3 7 per cent of 
the women said that it made no 
difference to them whether the 
models in advertisements were col- 
ored or white, although a rather 
unsatisfactory wording of the ques- 
tion made a real conclusion impos- 
sible. The magazine stated that it 
had made a special study of the 
problem and was prepared to of- 
fer recommendations on individual 
ci ampaigns. The survey includes 
economic and cultural information 
as well as brand preferences. 


Foster D. Snell de Mexico 
to Serve Central America 


Foster D. Snell de Mexico S. de 
R. L. of Apartado 20.609 Mexico 
City has been formed. The new 
firm will confine its activities to con- 
sulting development and engineer- 
ing problems in Central America 
and Mexico. J. Carner and J. Sper- 
ling are in charge of the new sub- 
sidiary of Foster D. Snell Inc., New 
York, N. Y. 


British Industries Fair 
in London April 30-May I1 


The British Industries Fair, an 
annual show now in its 36th year, 
will be held in London April 
May 11, 1951. 


Adam/’s Perfumes Inc. Moves 
New York City Office 


Adam’s Perfumes Inc. has moved 
its offices from 509 Fifth Ave., New 
York, N.Y. to its factory at 31 W. 
2Ist St. The new telephone numbei 
is Oregon 5-9429. 
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A.M.A. Council Sets 
Standards for Sun Lamps 


The Council on Physical Medi- 
cine and Rehabilitation of the 
American Medical Association has 
announced its requirements for the 
performance and advertising of 
sun lamps in order to obtain the 
council’s Seal of Acceptance. 

“These requirements,” it was ex- 
plained by Howard A. Carter, sec- 
retary of the council, “are designed 
to protect the public against un- 
warranted claims of the curative 
and beneficial values of sun 
lamps.” 

Natural sunlight contains a 
band of wavelengths in the ex 
treme ultra-violet, extending from 
about 2900 to 3200 angstroms, that 
is specific in preventing and curing 
rickets and also in producing vita- 
min D, reddish skin and tan. With 
the exception of the tanning reac- 
tion, which extends to about 3700 
angstroms, solar radiation of wave 
lengths longer than about 3200 
angstroms has been found to be of 
no specific biologic action. 

To comply with the require- 
ments for minimum intensity, a 
sun lamp must generate sufficient 
ultraviolet energy to produce a 
minimum perceptible — erythema 
(reddening of the skin) on the av- 
erage untanned skin in not more 
than one hour at a minimum dis- 
tance of two feet. If the intensity is 
less than this, the council is of the 
opinion that the radiation is too 
weak to have any significant pro- 
phylactic effect against rickets. An 
operating distance of two feet, it 
adds, is too short for use in a nurs- 
ery. 

“In accepting sun lamps, the 
council requires physical evidence 
of their production of energy from 
2800 to 3200 angstroms in wave- 
lengths at an intensity which is 
adequate and safe for use by lay- 
men,” said Mr. Carter. 

“It has been demonstrated both 
clinically and experimentally that 
adequate ultraviolet energy _ be- 
tween 2800 and 3200 angstroms 
plays an important role in deposi- 
tion of calcium and may prevent 
rickets. There is no warrant for 
the claim, however, that ultravio- 
let rays will insure normal tooth 
structure or that ultraviolet rays 
will prevent dental caries. Direct 
exposure of the skin to ultraviolet 
rays from the sun or from artificial 
sources results in the formation of 
vitamin D within the organism, 
but the council cannot recognize 
statements or implications that vi- 
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tamin D has all the beneficial ef- 
fects of exposure to sunshine. 

“Advertising claims for sun 
lamps containing statements that 
exposure to ultraviolet radiation 
increases or improves the tone of 
tissues of the body as a whole, stim- 
ulates metabolism, acts as a tonic, 
increases mental activity or tends 
to prevent colds are not accept- 
able.” 


Ungerer President’s Golf 
Trophy Awarded at Luncheon 


The President’s Trophy awarded 
annually by K. G. Voorhees, presi- 
dent of Ungerer & Co., Inc., New 
York, was presented to Roger Far- 
din. meintainance manager of Un- 

en ) T 
gerer’s Totowa, N.J. plant at a re- 
cent luncheon following the firm’s 


Ungerer golf trophy winner 


1950 golf tournament at Essex Fells 
Country Club, Essex Fells, N. J. 
William H. Dunney, Jr. was run- 
ner up in the match. The trophy 
was donated by Mr. Voorhees and 
remains in the possession of the 
winner for one year. 


English Perfume Houses 
Selling Under Difficulties 


Perfumery firms in England are 
fighting hard to maintain sales and 
in some cases to maintain conti- 
nuity. The collapse of spending 
power has hit perfumery as hard as 
any other line and appears to be 
affecting all sections of the trade. 
The attitude of the average small 
unit is that the tourist trade 
has undoubtedly saved the year. 
Whether the very large firms feel 
the same way is not so clear since 
most have a range of related lines 
and do not rely only on perfumery. 
One managing director made no 
secret of this aspect when discus- 
sing current conditions. “But ‘for 
the tourist trade we would frankly 


have been in a most difficult posi- 
tion,’’ was his verdict. 

One interesting point men- 
tioned by another firm is the fact 
that most support is coming now 
from working class and teen age 
girls. There is still, of course, a ma- 
jor market for high grade per 
fumes, as witness the continued 
success of both British and French 
leaders in the field; but mass buy 
ing has become a matter of avail- 
able money and girls of the lat 
teen age group, working for fairly 
good wages and with no family re- 
sponsibilities are the shoppers best 
able to afford perfume. For that 
reason quite a number of the smal- 
ler units are going after this less 
sophisticated market and _ finding 
that it pays. This is admittedly be- 
ing achieved through a downgrad- 
ing of quality; but the alternative 
is extinction and most firms make 
the obvious decision of accepting 
lower standards in their own field 
in order to keep in business. Most 
urgent ned is a buying boom and 
a decrease of production costs. 
Neither prospect appears immedi- 
ately likely. 


Ample Lanolin, Fats and Oils; 
Paper becoming Scarce 


Department of Agriculture, and 
other sources, report fats and oils 
are plentiful and that all indica- 
tions are they will continue in good 
supply. Lanolin, which is used 
freely and abundantly by the mili- 
tary, is reported to be plentiful for 
all purposes. No scarcity is seen in 
the immediate future. Zinc prod- 
ucts are constantly growing scarcer. 
They will be placed under further 
control. Paper and paperboard is 
being studied as a scarcity problem 
and is expected to be the subject 
of very careful consideration by 
NPA. The use of cellophane, par- 
ticularly, has become extraordinar- 
ily widespread. The mills are not 
able to keep up with the demand. 
Since this also is needed in de- 
der a particular control. Glycerin, 
which already is under control, is 
kept under careful observation by 
NPA. It is interesting that Russia 
recently was reported to have offered 
to sell to customers in the United 
States a thousand tons of glycerin. 
It was offered tor shipment in Oc- 
tober. The proposal, naturallly, 
caused much speculation since gly- 
cerin is a strategic war material, is 
in short supply in this country, and 
has wide civilian uses in cosmetics, 
medicinals, foodstuffs, soaps, to- 
bacco and liquor, textiles and scores 
of other industries. 
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Increased Need for Alcohol 
Puts Strain on Resources 


The greatly increased need for 
alcohol of all kinds made necessary 
restrictions on the export of inedi- 
ble molasses. The export control 
became effective September 15. 
The action was due to foreign 
drain on domestic supplies, which 
were used in Albania, Bulgaria, 
China, Czechoslovakia, Esthonia, 
Russian Germany, Hungary, Lat- 
via, Lithuania, Manchuria, North 
Korea, Poland, Roumania and the 
Soviet Union. It was reported also 
that Cuba is making adjustments 
to process the forthcoming crop of 
molasses into alcohol at its own dis- 
tilleries. Naturally, part of the tre 
mendous increase in alcohol con 
sumption is the result of the U.S. 
Government synthetic rubber pro- 
gram. During September, Recon- 
struction Finance Corporation an- 
nounced it had made arrangements 
to place into operation Government 
owned alcohol-butadiene plants in 
Pennsylvania and Kentucky which 
would produce over 755 thousand 
tons of synthetic rubber per year. 
Cuba has facilities to produce over 
100 million gallons of alcohol a 
year. Our sy nthe tic rubber program 
demands approximately 150 million 
gallons a year, Cuba’s plan is en- 
couraged because it eases, the pres- 
sure on the productive facilities of 
our own manufacturers. Domestic 
alcohol producers report they are 
meeting only 40 per cent to 50 per 
cent of their contract obligations. 

Government reports that the na- 
tion’s 600 million gallon annual al- 
cohol capacity distributes 175 mil- 
lion to distilleries as neutral spirits 
and an equal volume into indus- 
trial alcohol. At present 43 million 
gallons comes from only partially re- 
activated government ple ints, while 
facilities that may produce 200 mil- 
lion gallons are idle. The Depart- 
ment of Agriculture has hopes that 
a large harvest of soft corn will be 
picked up for alcohol production. 
The Senate Committee on Armed 
Services demanded that all Govern- 
ment-owned plants should proceed 
to capacity operation in order that 
every possible supply should be 

made available for the production 
of synthetic rubber. It is anticipated 
the defense problems connected 
with alcohol may come under an 
inter-agency committee. The De- 
partment of Agriculture, the De- 
partment of Commerce, the War 
Munitions Board, RFC, NSRB, and 
the various Defense Departments all 
would have a finger in the pie. It is 
expected the general technical and 
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industrial direction would be un- 
der the guidance of Carroll E. 
Mealey, Deputy Commissioner in 
Charge of the Alcohol Tax Unit of 
the Department of Internal Reve- 
nue. 


Andre Firmenich Flies Back to 
Switzerland After U. S. Visit 


André Firmenich, senior partner- 
and commercial director of Firme- 
nich & Cie, Geneva, Switzerland, re- 
turned by airplane to Switzerland 
December 7 after spending ten 
weeks in the United States. It was 
his twentieth trip to this country. 
Most of his time was spent in the 
American branch, Firmenich, Incor- 
porated, New York, of which he 
is chairman of the board of direc- 
tors, in conference with Charles ¢ 





Andre Firmenich 


Bryan, president of the company 
and other executives of the com- 
pany, and in calling on the trade. 
Before his departure Mr. Firme- 
nich expressed his gratification with 
the progress made by the American 
company; and in view of the rising 
tide of prosperity in this country, 
was optimistic on the business 
outlook. 

Dr. Roger Firmenich, partner 
and technical director of Firmenich 
& Cie, Geneva, Switzerland, and 
Mrs. Firmenich arrived in_ this 
country late in November for a 
brief visit. They were accompanied 
by Albert Firmenich, vice presi- 
dent, and his wife and children 
who will make their home in this 
country for some years. He will 
confine his activities largely to tech- 
nical matters. 

We were delighted to learn that 
Fred Firmenich, father of André 
and Dr. Roger Firmenich, is living 
in retirement in Geneva and is en- 
joying good health. It was also a 
source of pleasure to his many 
friends to learn that André Firme- 
nich retained his title of six meter 
international sailing class Swiss 
champion in the past Summer. 


U. S. Cosmetic Firms 
Succeed in French Market 


The French branches of U. S. 
cosmetic companies are taking ever 
increasing slices out of the French 
cosmetic market, according to a re 
cent article in the Wall Street Jour- 
nal. Such names as Dorothy Gray, 
Elizabeth Arden, Revlon, Peggy 
Sage and others are becoming 
nearly as well known in France as 
in this country as a result of Ameri- 
can merchandising methods. Esti- 
mates of the business indicate that 
U.S. concerns already have five 
per cent of the market in lipsticks 
and as much as 50 per cent in the 
better skin creams. 

Mme. Stella Rubinstein, sister ol 
Helena Rubinstein told the Wall 
Street Journal correspondent that 
business at her Paris beauty salon is 
double what it was before the war. 
She said however, that French 
women are thriftier than Ameri 
cans and buy less. 

According to an executive of 
Elizabeth Arden’s French branch, 
his firm is planning a new factory 
there to take care of increased de 
mand for Arden products. 

Two sections of the market in 
France have been left untouched by 
American houses. American firms 
have not found much response for 
their perfumes, French women 
seeming to prefer their country’s 
own products. The second un- 
tapped market is home perma- 
nents. The French government has 
banned the home wave kits at the 
request of the country’s 35,000 or 
more hairdressers. 

The only real difficulty in the 
French cosmetic business seems to 
be that American firms are unable 
to get their profits out of the coun- 
try. This is no great hardship for 
the privately owned houses because 
the owners can spend the money 
by living or buying in France. But 
the stockholder- owned firms are 
finding the problem perplexing. 


Three Variety Store Shows 


in Early Part of 1951 


Three 5¢ to $5 merchandise 
trade shows will be held in the 
early part of 1951 by the National 
Assn. of Variety Stores. A three day 
show will be held in Dallas, Texas, 
January 14-16; A five day show 
starting February 4 will be held in 
Chicago; and the southeast will 
have its first show February 11-15 
at a place to be announced. Later 
three more shows will be held in 
various sections of the country. 
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NEW PROCESS 
LOW COST 
SNOW—WHITE 


OZOKERITES 


145/150 M.P.—158]163 M.P.— 165/170 M.P. 


Write for samples and our low prices 


INTERNATIONAL WAX 
REFINING CORPORATION 


4415 THIRD AVE. BROOKLYN 20, N.Y. 
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Priorities for Aleohol and 
Glycerine Seem Likely 


From present’ indications it 
seems probable it may be neces- 
sary in the not remote future, to 
use the priorities machinery in con- 
nection with alcohol, glycerine, 
and other materials and supplies 
used in making cosmetics, soap and 
flavors. In order to meet this situa- 
tion, there is, in preparation, an 
order which they speak of in Wash- 
ington as a regulation for the con- 
centration of priorities. It is not en- 
tirely clear what this term means. 
It is supposed the concentration of 
priorities is intended to function 
very much like the example al- 
ready described. Assuming the 
commodities become scarce, those 
who must have them, to make the 
things they sell, either for military 
production or civilian products, 
will first await the action of those 
who allocate to the military, and 
then will depend on the agencies 
which represent their civilian in- 
terests, to present their claim, both 
as an industrial group and as sepa- 
rate industrial units, to the govern- 
ment agency which determines and 
rules upon priorities. 

It will be the function of this 
agency to set up the schedule 
which will indicate the order of the 
priority sequence, in which the ma- 
terial is distributed to the various 
civilian claimants. The cosmetic, 
soap and flavor industries for in- 
stance, first will probably discuss 
their problems with Nelson Mil- 
ler’s Office of Civilian Require- 
ments. It is assumed this branch of 
the NPA will have a general over- 
all diagram of the relative import- 
ance of the various products re- 
quired by civilians. The industries, 
also, will take up their problems 
with C. C. Concannon, head of the 
Chemicals Division in the Bureau 
of Industry Operation. It is very 
likely that some of the problems 
will be taken up with Concannon’s 
assistant, Dr. Lowell B. Kilgore, in 
charge of organic chemicals; o1 
Lewis Marshwood, in charge of in- 
organic chemicals. Undoubtedly 
some of these problems will have 
to be discussed with Lester A. Bar- 
ber, or Miss Schutrumpf, or Mr. 
Amos. From this springboard, the 
problems will go to the Bureau of 
Program Determination, where, in 
all likelihood, the sequence of the 
conflicting claimants, in relation to 
direct and indirect military needs, 
international needs, demands of 
foreign claimants, and our own Cl- 
vilian claimants, will be consid- 
ered. 
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The Bureau of Program Deter- 
mination undoubtedly will take 
the opinions and conclusicns of the 
Office of Civilian Requirements, 
and the Bureau of Industry Opera- 
ation, and present them to the unit 
that functions immediately under 
the administrator on the final de- 
termination about priorities. In 
those rare cases where this unit 
reaches no decision, the problem 
will go to the administrator; and, 
if he finds a doubtful situation 
upon which he does not wish to 
rule, he will present the problem 
to the Secretary of Commerce. In 
the event that the conflict brings a 
direct clash between the interests 
of various major agencies, the final 
devision will then rest with Coor- 
dinator Symington; particularly, if 
the Department of Commerce is 
one of the major claimants on be- 
half of those civilian industries it 
represents. 


Cholesterin in Cosmetics Does 
Not Increase Cleansing 


The Federal Trade Commission 
in docket 5454 ordered a cosmetic 
company to stop claiming that the 
inclusion of cholesterin in cosmetic 
creams increases their cleansing 
properties and that it is necessary 
to prevent face creams from inter- 
fering with the functioning of the 
skin. 


Fritzsche San Francisco Office 
Moves to New Address 


The New York office of Fritzsche 
Brothers, Inc. has announced that 
the company’s San Francisco office 
has moved from the Rialto Build- 
ing to 395 Monadnock Building, 
681 Market St. The resident man- 
ager of this branch is John T. 
Brickner. 


American Society of Perfumers 
Open Meeting December 20 


The December 20 meeting of the 
American Society of Perfumers in 
the Advertising Club, New York, 
N. Y., will be a good fellowship 
meeting with no scheduled speakers. 
It will be open to members and 
guests. 


Givaudan-Delawanna Opens New 
Los Angeles Offices 


The Los Angeles office of Giv- 
audan-Delawanna, Inc., New York 
recently opened new and expanded 
quarters at 8750 Alden Drive. The 
office is under the management of 
Ben Cottle, West Coast sales repre- 
sentative of Givaudan-Delawanna 
and Sindar Corp. 


More Merchandising by 
Druggists Advocated 
Competition in drug store items 


by grocery stores and supermarkets 
took up the greater part of the re- 


cent National Assn. of Retail 
Druggists’ convention in Long 
Beach, Calif. 

Executive secretary John W. 


Dargavel warned the members that 
they will have to promote more ef- 
fectively the services which the re- 
tail druggist can offer in order to 
meet competition from the increas- 
ing numbers of food stores which 
are branching out into drug store 
items. Dr. Dargavel pointed out 
that of the 400,000 food outlets, 75 
per cent have dentifrices for sale, 
more than 65 per cent stock sham- 
poos, and that grocery stores have 
become the principal dealers in 
baby products. 


State of Maine Issues 
Cosmetic List 


The State Dept. of Health and 
Welfare, Augusta, Maine, has is- 
sued its Supplementary List of Cos- 
metic Preparations tor the year 
1950. It consists of a list of prod- 
ucts approved for sale in Maine, 
their manufacturers, and a cross in- 
dex. 


Organic Synthesis Group 
Organized in Alexandria, Va. 


An organic synthesis group to 
synthesize compounds not generally 
available through commercial sup- 
ply houses has been announced by 
the Atlantic Research Corp., Alex 
andria, Va. 


Leipzig Spring Fair to Be 
Held March 4 to 11, 1951 


The Leipzig Spring Fair for 
1951 will be held at Leipzig, Ger- 
many, from March 4 to Il. The 
fair will feature 21 classes of con- 
sumer goods and 16 sections for 
machinery. 


Hair Color Cited by 
Women’s Institute 


Miss Clairol, the new hair color 
compound, was cited at the recent 
Women’s International Exposition 
in New York. The award was pre- 
sented by the American Board of 
Fashion Review of the Women’s 
National Institute to the company 
for its product, which is claimed to 
be the first in the hair coloring 
field to lighten and color bleach in 
one operation, thus eliminating 
the necessity of pre-bleaching. 
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IN 1906 THE AMERICAN PERFUMER ALREADY WAS HELPING CREATE A 
MARKET FOR YOU IN THE COSMETIC MANUFACTURING INDUSTRY. 


A” today, THE AMERICAN PERFUMER can do a much better job for you. The past 44 
years has taught us much and given us a prestige and loyalty throughout the related 


industries we serve rarely enjoyed by any business publication. 


There is good reason for this. We've grown with the industry, learned what it wanted in a 
publication edited solely for their use. This is the experience that will help you sell aromatic 


chemicals, essential oils, raw materials, supplies, packaging materials, etc., to this huge and 


MEMO still expanding industry. 
In the first year of its publication, THE 


AMERICAN PERFUMER set out to pub- 


to manulacttrers eens 


that were needed by the research chem- 


ists, as well as other executives, in the 


tion of cosmetics. 


to sell the Cosmetic, =~. 


than ever, the research chemist is the 
man who recommends what materials 
\0a and Flavor go into the manufacture of cosmetics. 
He reads THE AMERICAN PERFUMER 
« because he gets 30% more editorial 
Industries . material concerning the cosmetic indus- 
try than any other paper gives him. He 
knows that more of its articles are ab- 
stracted in Chemical Abstracts. Finally, he knows the articles in THE AMERICAN PERFUMER 
are written by experts, by men who know the problems and needs of the industry. The 
technical material is not staff written, it is written by acknowledged experts who know what 
they write about and can give the industry the important data it needs. 
Dernars you'd like to know more about THE AMER- FUMER has kept abreast of these changes. Write today 
ICAN PERFUMER and how it can help you sell to for your copy of “Important Data On The Cosmetic 
this huge and expanding industry. It has changed Market.’ It tells you where it is, its size and gives de- 
tremendously since 1906 and THE AMERICAN PER- tails on THE AMERICAN PERFUMER. 
THE AMERICAN PERFUMER A& ESSENTIAL OIL REVIEW 


9 East 38th Street, New York 16, New York MEMBER ABC, ABP 


A MOORE PUBLICATION. There are nine others, including ADVERTISING AGENCY Magazine, each a leader in its field. 


The Only Primary Publication Devoted Exclusively To The Problems Of Manufacture & Distribution Of Perfumes, Cosmetics, Soaps & Flavors. 
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DCAT Announces Date of 
25th Annual Dinner 


The Drug, Chemical and Allied 
Trades Section of the New York 
Board of Trade will hold its 25th 
annual dinner at the Hotel Wal- 
dorf-Astoria in New York on March 
8, 1951, according to a recent an 
nouncement by Charles P. Walker, 
Jr., DCAT chairman. 


Editorial Comment 


Trend to Higher Taxes 
Viewed with Dismay 


With increases likely in the 1951 
Revenue Act it is well to pause to 
consider what a large bite present 
taxes are taking out of the con 
sumer’s dollar. If you buy a $2,000 
automobile in New York City, $240 
of the price goes for taxes; of the 
$500 for a fur coat, $120 is for taxes. 
A 21-cent pack of cigarettes includes 
11 cents for taxes; and a $3.75 bottle 
of liquor includes $2.08 for taxes. 
Reports of probable increases in ex- 
cise taxes emanating from Washing 
ton are disquieting especially to the 
cosmetic industry which has notori 
ously kept prices of its products to 
the consumer down. 


Marked Success After Failure 
of a Typical American Company 


As one contemplates on its hun 
dredth anniversary the substantial, 
the respected and well managed 
Pennsylvania Salt Manufacturing 
Co. with its gross sales of $38 mil- 
lion, it seems incredible that the 
company was built on failure after 
the first five years of its life. A 
century ago five young Quakers 
who had a patent for a process for 
making alkalies from salt raised 
$100,000 among themselves and 
twelve friends to start the com- 
pany. The plant was located over 
salt deposits at East Tarentum, Pa. 

After about five years the proc- 
ess proved to be a failure’and vil 
tually the entire investment was 
lost. But with faith in a basic idea 
and with typical American courage 
and confidence in their own ability 
they raised sufficient funds to con- 
tinue the business. The first divid 
dend was paid 13 years after the 
company was founded and _ since 
then dividends have been paid 
continuously. As it grew the com- 
pany expanded its list of products 
which now number $00. The prod 
ucts of the company are now sold 
to practically every industry in 
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America. Under its policy of diver- 
sification no product represents as 
much as 14 per cent of sales and no 
one customer accounts for more 
than 3.25 per cent of sales. 

The old company’s growth and 
well earned success is an apt ex- 
ample of what enterprise, hard 
work, an ideal of service and sound 
management may accomplish in 
the United States under the free 
enterprise system. 


Complete Lines of Cosmetics 
Sold on Installment Plan 


When department store in a 
city of 100,00 boosts its sales of $15 
million annually it is evident that 
its merchandising must be enter- 
prising and carefully considered. 

For that reason the success of the 
plan of Hess Bros. of Allentown, 
Pa. to increase its sales of toiletries 
by offering to sell coordinated lines 
of nationally advertised cosmetics 
on the installment plan, will be 
watched with interest. 

A $20 assortment of nationally 
advertised cosmetics is offered to 
customers to be paid for in weekly 
installments of fifty cents without a 
down payment and without a car- 
rying charge. The purpose of the 
plan is to induce women to get the 
full benefit of a manufacturer’s co- 
ordinated line which otherwise 
would probably not be purchased 
because most women buy cosmetics 
one at a time and feel that they 
cannot afford to buy a coordinated 
line at one time. The installment 
plan is calculated to obviate such a 
necessity and it is felt is likely to 
result in the purché use and use ol 
some cosmetics in the line which 
otherwise might be passed by. 
Manufacturers are especially inter 
ested to learn what effect the plan 
will have on normal sales through 
other retail channels and on house 
to-house sales by agents. 


Among Our Friends 


EK. LEE TALMAN has. been 
elected administrative  vice-presi- 
dent and a director of Lever Broth- 
ers Co. effective Jan. 1 


KNOX IDE, former president of 
\merican Home Products Corp., 
has been elected president and a 
director of Eversharp, Inc. 


DR. CURT P. WIMMER post- 
humously presented the 1950 Rem- 
ington Honor Medal in memory of 
Dr. EDWIN L. NEWCOMB in the 


Harness theatre of Butler Library, 
Columbia University on the evening 
of December 4 at the memorial meet- 
ing of the New York branch of the 
American Pharmaceutical Assn. 


DR. WILLIAM H. BARLOW, 
secretary of the American Society of 
Perfumers has been reelected chair- 
man of the monthly dinner meet- 
ings of the Chemical Engineering 
Alumni of Pratt Institute. 


JOSEPH DANILEK, president of 
Mary Chess Inc., Mrs. CHESS and 
MRS. FRANCES HOLLIS, vice- 
president of the company, have re- 
turned from a six week’s European 
trip. 


ARTHUR G. HADLEY has re- 
signed from Parfums Schiaparelli as 
executive vice-president and general 
sales manager. He was with the com- 
pany for the past seven years, first 
as Pacific Coast representative and 
then in his most recent position. 


LEO V. TALAMINI has been ap- 
pointed to fill the vacancy effective 
Jan. 1. Mr. ‘T'alamini has occupied 


executive positions with Prince 
Matchabelli, Inc., and the Elizabeth 
\rden Sales Corp. 





Leo V. 


Talamini 


PIERRE HARANG, vice presi- 
dent of Houbigant Inc., recently 
broadcasted from San _ Francisco, 
Calif. over a television network on 
the subject of fragrance. 


CASIMIR NEUMARK export 
manager of the Bulgarian state 
monopoly “Bulgarska Rosa” and 
son-in-law of the late E. Bagaroff, 
producer of otto of rose, resigned 
from his position and emigrated to 
Israel. His address is ‘Tel-Aviv, 
Hadar Josef, Amidar Bl. 2 


HON. LUIS deHOYOS, accom- 
panied by Mrs. deHOYOS and his 
daughter MRS. FREDERICK 
DORMER, is enjoying a_ well 
earned vacation in Mexico. 
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WE CAN SUPPLY 
THE FOLLOWING BOOKS 


Chemical Formulary (Bennett) IX 


Chemistry and Manufacture of Cosmetics (de Na- 
varre) 


Condensed Chemical Dictionary 1950 edit. 12.00 
Cosmetic Dermatology (Goodman) 
Cosmetics and How to Make Them (Bushby) 
Drug & Specialty Formulas (Belanger) 
Emulsion Technology—a symposium 

The Essential Oils (Guenther) Vol. I 

The Essential Oils (Guenther) Vol. II 

The Essential Oils (Guenther) Vol. III 

The Essential Oils (Guenther) Vol. III 
Flavor (Crocker) 

Fundamentals of Detergency (Nevin) 


Hanley’s 20th Century Book of Formulas, Processes 
& Trade Secrets 


How to Make and Use a Small Chemical Laboratory 1.00 


Introduction to Emulsions (Sutheim) 
weer bead * . . : 
rT The Law of Foods, Drugs & Cosmetics (Toulmin) 


One large volume, 1460 pages 


eal A a 


Modern Cosmeticology (Harry) 


Modern Cosmetics (Thomssen) 


the finer STABILIZER 


EMULSIFIER * THICKENER 
GELLING AGENT * SUSPENDING AGENT 


Perfumes, Cosmetics & Soaps (Poucher) 
Vol. III Treatise on Cosmetics 


Perfumes & Spices (Verrill) 


Pharmeceutical Selling, Detailing & Sales Training 
(Peterson) 


In one booklet are facts you want to know about 
Kraystay, the finer vegetable stabilizer made by Kraft. 

Here you can find out what Kraystay will do... 
and what it won’t do: where it will help... and where 
it won't; how to use it... and how not to. 

This is an informative booklet . . . written by 
technical people for technical people . . . chock-full 
of charts and graphs... checked and double checked 
by Kraft research men. 

‘We believe it is the most thorough, basic and read- 
able booklet of its kind... and one that will save you 
time and trouble in the selection of a stabilizer. 

No charge, no obligation . . . just send the coupon 
below. 


Practical Emulsions (Bennett) 3.50 
Principles & Practices of Beauty Culture (Wall) ... 6.00 
Science & Art of Perfumery (Sagarin) 3.00 
Soaps & Detergents (Thomassen & McCutcheon) .. 9.00 
Spice Handbook (Parry) 

Surface Active Agents (Schwartz & Perry) 

Synthetic Food Adjuncts (Jaeobs) 

U. S. Dispensatory XXIV 


A KRAFT PRODUCT 


Stenthaten Chents Cubete Guapany Send remittance with your order 


Phenix Pabst-ett Company, Dept. M-24 Foreign postage extra 
460 E. Illinois St. 
Chicago, Illinois. 

Please send a free copy of your Kraystay booklet to: Book Department: 
NAME 


MOORE PUBLISHING CO. 
9. E. 38th St., New York 16, N. Y. 
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VICTOR ROBERSON has es- 
established the Victor Roberson Co., 
119 E. Soper St., St. Louis 11, Mo. 
Until recently he was a partner in 
the Clifford L. Iorns Co. Mr. Robei 
son is well known throughout the 
cosmetic industry and his host of 
friends will be glad to learn that his 
broad experience and friendly ad- 
vice as a supply expert will continue 
to be available to the trade in the 
mid west. 


MRS. GUY M. BJORKMAN, 
president of Germaine Monteil has 
returned with her husband from a 
year’s stay abroad during which 
time a plant and laboratory to care 
for foreign business was established 
in Paris, France. 


MISS VERA LILLY is the new 
Southwestern sales representative 
for Prince Matchabelli, Inc., New 
York. 


CLAUDE LIGOT, president of 
Claude Ligot Beauty Products 
Ltd., Montreal, Quebec, Canada, 
sailed November 19 on the Liberté 
for an extended European trip of 
about four months. Visits will be 
made in the principal cities of 
France, Belgium, Switzerland and 
Italy for the purpose primarily of 





BRIDGEPORT 


observing new developments in 
beauty products. Visits will also be 
made to the principal raw material 
centers including Grasse, France. 
Mr. Ligot is the creator of Ormonice 
ampule products with a hormone 
base widely used by women. He is 
the Canadian representative of the 





Claude Ligot 


\cadémie Scientifique de Beauté of 
Paris, France, and has been associ- 
ated with the cosmetic industry for 
10 years; and is well known through- 
out Canada, Europe and the United 
States. 

JEAN GRIMAULT and DONU 
EDMOND, developers of Tintair, 
predict that hair tinting will soon 
belong in the same casual class as 
hair tonics, shaving lotions and de- 


Quality = 


METAL CONTAINERS and CLOSURES 


by 


BRIDGEPORT 


odorants. Their prediction as well 
as a history of Tintair appears in 
the December issue of Coronet. 


LADILAS MEDGYES, art direc- 
tor for Helena Rubinstein, Inc. 
gave a lecture on “Colors and 
Lighting” recently at the New 
York Public Library. 


KENNETH L. SAYRE, GOR- 
DON W. ANDERSON AND ED- 
WARD G. APPEL have recently 
been appointed to the staff of 
Bjorksten Research Laboratories, 
Chicago, III. 


ROBERT W. JOHNSON, chair- 
man of the board of Johnson & 
Johnson, Inc., New Brunswick, N.]. 
received the human _ relations 
award of the Society for the Ad- 
vancement of Management at its re- 
cent dinner in New York. 


M. STANLEY BARKER, assist- 
ant vice president of Magnus, Ma- 
bee & Reynard Inc. has been ap- 
pointed field sales supervisor for 
metropolitan New York, New Jer- 
sey and Connecticut. 


GEORGE S. HAMILTON of In- 
nis, Speiden & Co. was recently 
elected president of the American 
Wax Importers and Refiners Assn. 








* ~=Perfume Vial Cases and Caps 


and 


Other Special Metal Products for the Cosmetic Industry 


THE Brivceport Meta. Goons Mee. Co. 


Established 1909 


Vanities Powder Boxes 

Jar Caps 

Bottle Caps Lip Brushes 

Dry and Paste Rouge Cases Drawn Talc Containers 


Lipstick Containers—Swivel, Slide, Automatic 


CONN. 
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. *25 ay designs ey You'll no longer worry about damaging Mixer or Filter 
eee S|. eer 14 Motors or the electrical connections because they’re com- 
neering te solve your pletely protected from spilled or splashed liquids and care- 


special problems . . . your = less washing at the end of an operation. You'll like the 


. vai | sparkling appearance of the highly polished, easy-to-clean 
; a stainless steel and you'll find it takes less time and labor to 
* | keep Alsop Equipment clean. Whether you base your buy- 
ing decision on efficient year-round service or on price, 
you'll be influenced by the obvious superiority of Alsop 
Filters, Mixing Machines and Tanks. Why not write for a 

copy of our complete descriptive catalogue today? 


att a —— POSITIVE FILTRATION 

4 \\ oa \\\ a This Alsop “Sealed-Disc” 

k | a ves 4) } i Filter assures uniform, 
 — oi , 7 positive filtration at low- 

be. | est-cost. It’s simplicity, 

. portability and compact- 


ness means convenience 
and speed in operation. 


oe | 
49 
i 
‘a 
ra CL: . 1 would 


welcome additional 
information or a call by one -} 


of your re resentatives: § Write to Alsop Engineering Corporation 


512 Rose Street Milldale, Conn. 


1 sooness | RET 


Filters, Filter Discs, Mixers, 
y City ZONE OUI esnsnssvssesis Agitators. Pumps and Tanks 


ee 
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HARRY HAUS, vice president of 
the George Luft Co. has returned 
from a trip to England where he dis- 
cussed plans for Tangee with Stan- 
ley Park, manager of the London 
branch. 


HERBERT KRANICH JR., son 
of the founder and president of 
the Kranich Soap Co., Brooklyn, 
N. Y. was married to Miss Florence 
Leslie, daughter of Timothy Nut- 
ting Holden, December 2. Mr. 
Kranich is associated with his father 
in the Kranich Soap Co. 


OLA OLSEN of the traffic depart- 
ment of George Lueders & Co. has 
been welcomed into the veterans’ 
organization of the company as the 
16th member. He received the cus- 
tomary gold pin and gilts from the 
company as well as from his associ 
ates at a dinner in his honor at the 
Drug & Chemical Club Nov. 20. 


CHESTER A. GAGE, vice presi 
dent in charge of sales of National 
Starch Products Inc. will retire from 
active work January | but will re 
main as a director. 


BERNARD M. BLANK has been 
appointed assistant chief chemist ol 
Food Research Laboratories Ine. 


LESTER K. ROSS, vice president 
of Charles Ross & Son Co. has taken 
over sales representation for the 
Great Lakes region and will make 
his home in Cuba, N.Y. 


Obituary 
William L. Schultz 


William L. Schultz, president 
and founder of Shulton, Inc., Clit 
ton, N.J. and founder of the Light 
foot Schultz Co., Hoboken, N.]. 
died recently at the East Orange, 
N.J., General Hospital alter a briel 
illness. He was 74 years old. 

Mr. Schultz moved to New York 
City in 1910 and organized the 
Lightfoot Schultz Co. to manutlac 
ture soaps and cosmetics. In 1933 
he sold the firm to the American 
Safety Razor Corp. and in 1935 
formed Shulton, Inc. to make soaps 
and cosmetics for the private label 
trade. In 1937 he introduced the 
Early American Old Spice line of 
toilet goods and shortly afterwards 
the firm moved from the small New 
York loft in which it began to a 
large factory in Hoboken, N.J. and 
thence to its present modern fac- 
tory in nearby Clifton. 

He lived for many 
“Georgian Farm,” New 


years” al 
Vernon, 


N.J. and kept a home at Palm 
Beach, Fla., where he spent his 
winters the last few years. Mr. 
Schultz is survived by his wife, Mrs. 





William L. Schultz 


Mabel LaVie Schultz; a son, George 
LaVie Shultz; a daughter, Eliza- 
beth Lightfoot Schultz, and a 
brother, Robert Spencer Schultz of 
Bernardsville, N.]. 


Ralph McRae King 
Ralph McRae King, field sales 


manager for “Tussy Cosmetiques 
died December + in Mount Sinai 
Hospital, New York. Mr. King had 
been in the cosmetic industry for 
more than 20 years and was field 
sales manager for the past six years. 


OIL ORRIS ROOT LIQUID ABSOLUTE 
ORRIS CONCRETE 
ORRIS OLEORESIN (Resinoid) 


Experience demonstrates that none of the substitutes for Orris 


is wholly satisfactory in giving the characteristic Orris note. 


It is therefore fortunate that these well known Bush specialties 


are now readily available. 


W. J. BUSH & CO.,, Inc. 


ESSENTIAL OILS ... AROMATIC CHEMICALS .. . NATURAL FLORAL PRODUCTS 


11 EAST 38TH STREET, NEW YORK 16, N. Y. 


LINDEN, N. J. 


LONDON 


NATIONAL CITY, CAL. 


MITCHAM 


WIDNES 
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HAVE YOU 
TRIED THESE? 


ALROSOLS 


(Nonionic fatty amides) for formulating soap and syn- 
thetic shampoos, bath oils, better levelling hair dyes, 
solubilized perfumes, liquid makeup, antiperspirant 
creams, shaving creams. 


ALROMINE RA: 


softener and antistatic agent for use in hair rinse and 
conditioners, cold wave solution. 


SEQUESTRENE 


(Ethylenediamine tetraacetic acid) . . clarifier, foam 
builder and water softener in soap shampoo, antioxi- 
dant, stabilizer for sulfites, hair rinse, dentifrice compo- 
nent, cuticle remover. 


ALRO AMINES 


(Tertiary amines) for antiperspirant and deodorant for- 
mulations, solubilized sunscreens, cationic shampoos. 


ALROPON CONC 


(Alcohol sulfate) skin and hair detergent par excellence. 


NONISOLS _ 


(Polyoxy 7 f i i i o- 
yoxy esters) for ointment bases, hair dressings, lo- 


tions, protective creams, makeup, solubilized dyes and 
oils, 


Write for samples and information today. 


NEW CATALOGUE 
NOW AVAILABLE 


ALROSE 
CHEMICAL COMPANY 


Providence 1, Rhode Island 


New York * Chicago °* Los Angeles * Portland, Ore. 
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Large selection of designs in a variety 
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in a diversity of colors, styles and 
PT TMS Tf: eile a: me ee LB 


43, 45, 48, 51, 53, 58, 63, 70, 
Reels MO Oslo 


/ 
eta 
ay ALILBTL 


Mack experience in 
designing sales-com- 
pelling, deluxe 
packaging is avail- 
able without ob- 
ligation. Consult 
our packaging 

oe See eels 
complete 
Teale 


Bed 


— supplies all 3 
quickly, economically! 


Just call or write for fast, capable assistance on stand- 
ard closures or exclusive custom designed closures 
and packaging specialties. All standard sizes are 
available in phenolics, ureas, styrene or polyethlylene. 
Samples and prices on standard stock items will be 
quest — estimates on spe- 

cialties will be forwarded 

ings or blueprints. Please W 
address inquiries to 

Mack Molding Co., Inc. MOLDED 


supplied promptly on re- “ . 
upon receipt of your draw- 
Main Street, Wayne, N. J. EXCELLENCE 


ees THREE FULLY-EQUIPPED PLANTS TO SERVE YOU + **e ee 


WAYNE, NEW JERSEY + ARLINGTON, VERMONT + WATERLOO, P.O.. CAN. 
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Market Report 


Shortages Cut Aromatics Production 


ASIC chemical shortages con- 

tinue to be reflected in essen- 
tial oils and aromatic chemicals. As 
an example the tight position in 
acetone and alcohol is making ex- 
tractions difficult and more costly 
and shortages in benzol, toluol and 
synthetic phenol are likewise affect- 
ing production costs of certain aro 
matics. Mounting prices of citron 
ella, bois de rose, and lemongrass 
promise to have a further influence 
in such items as geraniol, ionones, 
linalool and its esters, and citron- 
ellol. 

The generally strong statistical 
position should tend to keep oil 
prices at a generally firm level ove 
the year-end at which time buying 
normally slackens with the ap 
proaching inventory period and 
the passing of the holiday buying 
season. 

There is considerable specula- 
tion in trade circles regarding the 
size of consumer inventories follow 
ing the spurt in activity noted im- 
mediately after the outbreak of the 
Korean war. In the light of high 
costs and the uncertainty regarding 
replacements from the Far East 
and parts of Europe, the extent ol 
consumer inventories may not, 
however, play a very important 
part in determining the future 
trend in essential oils or many ol 
the aromatics. 


Citrus Oils Higher 


Several domestic oils including 
peppermint, spearmint, dill, worm- 
seed, orange and lemon are all 
a decidedly stronger position than 
at this time a year ago. This is pan 
ticularly true in the case of orange. 
A year ago at this time the situa 
tion in orange was highly unset 
tled because of the substantial 
quantities of Florida oil hanging 
over the market. 

Prices on Florida orange oil 
have already gained considerable 
ground over the past two months 
and reports from that state indicate 
a rather tight supply situation fon 
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some time. Italian lemon oil is be- 
ing offered at more favorable prices 
for shipment because of new crop 
influences and although recent ad- 
vances in domestic lemon have 
been fully maintained, local deal- 
ers point out that there should be 
ample supplies to meet the require- 
ments of the consumer trade in 
the months ahead. Advances of 25 
to 35 cents a pound in country 
prices of peppermint oil brought 
about renewed strength in the lo- 
cal market. The advance was at- 
tributed to a considerable amount 
of buying in the country on the 
part of some of the larget dealers. 
Peppermint oil is among one of the 
most popular flavoring oils in the 
domestic group. Some private ad 
vices reaching here stated that the 
crop was not as large as earlier es 
timates had indicated. 

Cedarleaf and cedarwood 
turned firmer because of labor con- 
ditions in the country. Workers 
were reported centering their at- 
tention on more renumerative pur- 
suits and difficulty was being expe 
ienced in obtaining collections. 


Coriander Shortage 


Little or no coriander cil is being 
shipped from Russia, and unsold 
parcels here are being held for bet- 
ter prices. Many other articles in 
the seed and spice group display 
considerable strength including 
cassia, Caraway, sage, and ginger. 


Vanilla Prices Unstable 


Mixed reports are current con- 
cerning the future trend in vanilla 
beans. The high prices being paid 
for new crop green beans in Mex- 
ico preclude possiblities of any real 
drop in the prices of new crop 
beans when they become available 
for shipment to the United States. 
The new crop of French beans is 
reported close to normal in size, 
however, and thus far compara- 
tively litthe buying interest his 
been shown on the part of Ameri 
can importers. 


Trade in refined glycerin has be- 
come more orderly. This is attrib- 
uted in some measure to the ap- 
proaching year-end inventory pe- 
riod, and inventory restrictions un- 
der the defense program. Glycerin 
is one of six chemicals under pri- 
ority. Output of crude glycerin hit 
a new high level in September of 
20,950,000 pounds or 645,000 
pounds over the output in the pre- 
vious month, August. The produc- 
tion figures included synthetic mate- 
rial. Stocks rose from 42,629,000 
pounds at the end of August to 43- 
917,000 pounds at the end of Sep- 
tember, but they were considerably 
below what was regarded as a safe 
total during World War II of 50,- 
000,000 pounds. The price of 
crude soap lye glycerin of 50 cents 
a pound held by non-refiners is still 
too high compared with the selling 
prices for refined material. 


Molasses in Short Supply 


Major alcohol distillers showed 
considerable concern cover the out- 
look regarding future supplies of 
molasses in the face of anticipated 
Government requirements over the 
new year. All of Cuba’s exportable 
supply of blackstrap molasses to be 
produced next year already has 
been sold to American and British 
interests at a price of 20 cents a gal- 
lon. Of the total output of 300,000,- 
000 gallons, Cuba has sold 140,000, 
000 gallons to American buyers 
and 50,000,000 gallons to the 
United Kingdom. From all indica- 
tions the stockfood trade, by far 
the largest consumer of Cuban mo- 
lasses may be forced to use less ma- 
terial at a time when its require- 
ments are expected to be 30 pet 
cent greater than the current year 
(1950). 

After declining to $10.50 pe 
pound, menthol turned firmer. The 
reversal in the downward trend was 
attributed to the unfavorable turn 
of events in China. Both spot and 
afloat parcels were affected by the 
reversal in the trend. 
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C oNSoLIDATED 
Established 1858 FRUIT JAR CO. 


|] NEW BRUNSWICK, NEW JERSEY 
7 a 
osmetries WiC. SHEET METAL GOODS : SPOUTS : SPRINKLER TOPS : DOSE CAPS 


21 Irving Place New York 3, N.Y. 


PRIVATE FORMULA |THE C. E. ISING CORPORATION 


scaneniadans ans IES | MANUFACTURING CHEMISTS 
AROMATIC PRODUCTS 


BULK AND COMPLETE PACKAGING SERVICE e 





Skilled Factory Employees FLORAL BASES 
ISOLAROMES 
(Fixatives) 


Personalized Service TRUODORS 
Perfected Details (For Perfumes and Toilet Waters) 


FOUNDED 1908 


Progressive Management 


for UNIFORM PURITY 
UNIFORM TEXTURE 


M , \X SQuce. UNIFORM WHITENESS 
anufacturing Was 


IN AUSTRALIA 


& A highly reputed cosmetic manufacturer in 
Australia desires to obtain the franchise for well- 
known and nationally advertised American 
cosmetics for hair (his present speciality) , face and 
hands for manufacture and marketing in Australia. 
The Company has a spacious factory with modern 
equipment for high-grade products and an efficient 
selling organisation throughout Australia. 
The Managing Director will be in the States during 5 
Experimental data and prac- 
tical manufacturing experience of nearly 
liminary contact and further details communi- 100 years’ specialization in beeswax and beeswax 
cate in the first instance by air mail with compounds are at your service without cost or 
obligation. Write about your beeswax problems to 
GOLDBERG ADVERTISING (AustT.) Pry. Lrp., WILL & BAUMER CANDLE CO., INC., Syracuse, 
Box 3988 G.P.O. N. Y. Est. 1855 


SYDNEY. (Austratta.) Spermaceti—Ceresine—Red Oil—Yellow Beeswax —Composition 
, Waxes — Stearic Acid — Hydistear 


March, 1951, for final negotiations. For pre- 
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PRICES IN THE NEW YORK MARKET 











(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 


ESSENTIAL OILS Cinnamon oil, Bark ...... 35.00@ 50.00 eS. ee 3.65@ 3.90 
De. duedwd aud sceeewws 1.35@ 1.50 Lovage (oz.) ........ .... 10.00@ 12.00 
All prices per lb. unless otherwise speci- Citronella, Ceylon ........ 155@ 1.90 WEG, 6s 6d civnwactiear accuses 3.75@ 4.35 
fied. bE I Ee 2.45@ 2.70 Marjoram ......... ..... 3.50@ 4.50 
FORE oo vite ccdeennes 2.25@ 2.50 Neroli, Bigarde P. ........ 85.00@ 95.00 
Almond Bit, FPA per Ib. . 3.75@ 4.50 Cloves, Zanzibar ......... 2.00@ 2.15 Petale, extra NF ........ 155.00@ 180.00 
WOE RUUD pv osccsictees 65@ 90 Madagascar ............ 2.25@ 2.60 INO = oo ccc ew ces: ... 3.85@ 4.10 
Apricot Kernel ........... JQ 58 CE, - cGuduacunaetnades 2.35@ 2.90 Ocotea Cymbarum ....... 0@ 85 
pe ree vidcnave See, Dae Coriander ...... ere 25.00@ 35.00 RIE e sc¢useederness 5.30@ 7.00 
Angelica Root ............ 150.00@190.00 MN? sevtucnnananeacwads 5.00@ 6.20 CIS duces ecdccinene 42.50@ 47.00 
Anise, U.S. P. ... 4 130@ 1.50 CUP betvaedues ciuenaees 5.10@ 6.00 Orange, Florida .......... 1.25@ 1.40 
Aspic (spike) Span ...... 145@ 1.65 Dill— SM ose ctaxavddugns 1.20@ 1.35 
DRM atuscecdecuns ... 11@ 1.50 NEE ceekeauncenvrentss 185@ 5.35 CAMs CNDb i ctcrcec: 150@ 1.75 
eee aS TaN 1.35@ 1.85 ROR eres 6.50@ 7.80 Orris Root, abs. (0z.) ..... 65.00@ 70.00 
| ee 6.75@ 8.00 Erigeron ..... ... 5.75@ 6.00 BE caseedunantes 36.00 Nom’ 
eT Cre 3.65@ 5.00 CID vs aciccccwes amuse 80@ 1.35 CUE Faiintccwacccnws 23.00@ 26.00 
Birchtar, crude .......... 155@ 1.70 Fennel, Sweet ............ 2.50@ 3.15 Pennyroyal, Amer. ....... 4.10 Nom’l 
Birchtar, rectified ........ 1.60@ 4.85 WOU MOUND ccavcsceseness 7.00@ 7.75 NI ccc cccksvacee: 5.25@ 5.85 
Bois de Rose ..... weveee 4.00@ 4.25 CONG acavcchevancens 100@ 1.80 Peppermint natural ...... 6.50@ 6.65 
Cs Ws Me Meo dascveus eos A0G@ .60 Geranium, Rose, Algerian . 26.00@ 32.00 Redistilled ......... .. 685@ 7.00 
eS Aree 2.50@ 2.85 MD. Kicceacasaduwdas 30.00@ 38.50 POR ci ieevcnesaecee 2.90@ 3.50 
Cajuput (technical) ...... 2.10@ 2.50 UM sceees aa . T80@ 10.00 Pimento, Berry ........... $15@ 5.75 
CIEE cccnccccecncsccces GOD ane SO .vccucnnas ; .... 22.00@ 25.00 reece --. 165@ 2.30 
Camphor “White” ..... -- w29@ 50 Guaiac (Wood) .......... 1.90@ 2.20 Pinus Sylvestris .......... 2.65@ 2.85 
Cananga, native .......... 5.25@ 5.40 Hemlock ...... ; .... 2.00@ 2.40 ee socee 200? 3G 
Rectified .... eh . 635 6.60 Juniper Berry ........... 3.25@ 5.00 Rose, Bulgaria (0z.) .. 35.00@ 60.00 
CMUUOE eo cecseevsss wooee 3IS@ 4.25 OE WINN cuienaccs danvae 9.80@ 12.50 Synthetic, Ib. .......... 22.00@ 28.00 
CE. ives saeievacenwe 60.00@ 85.00 ROU cciuwieakceceencas 2.85@ 3.25 Rosemary, Spanish ....... 95@ 1.25 
MIIIIED: x kta evar ds ciecnis 10.000 48.00 Lavender, French .. . 3.35@ 6.75 | 150@ 2.00 
Cassia, rectified, Lb. 5. PP... 4.85@ 5.00 Lemon, Calif. ....... . 425@ 4.50 Sage, Dalmatian .......... 10.75@ 11.25 
Cedar leaf U.S. P. .... 2.65@ 2.90 PE dieewcacchawcnes 3.50@ 8.00 Sandalwood, N. F. ........ 11.75@ 12.85 
COE WOOE ovccccccns AS] ae Lemongrass .. eas . 2.85@ 3.10 Sassafras 
COS wsvicces .. 17.0000 17.75 Limes, distilled .......... 6.00@ 7.25 Re oc a eee onwce es 85@ 1.25 
Chamomile Hungarian. . .250.000¢ 280.00 Expressed .. coccses IDSC 13.75 INGE s hadicnerxedncnw 185@ 2.00 





AMERCHOLS 


are naturally superior 


The AMERCHOLS are surfactants which are NATURALLY good for the 
skin and hair. They are odorless, color free forms of cholesterol and 


LABORATORY para 


related rare sterols which we isolate in purified form from animal 
tissues. They are stable in the presence of acids, alkalies and most 


drugs. 
Try AMERCHOL L-101 in your hair preparations. It is a highly 


effective liquid-cholesterol penetrant. alah ToT 


WE KNOW OF NO CASE OF ALLERGY DUE TO AN AMERCHOL 


Our research laboratories are available to you for advice and information. . 
Our booklet will help you formulate the AMERCHOLS in O/W and $ AMERICAN CHOLESTEROL PRODUCTS 


WSR CCR Gass 5 


W/O emulsions. MiLtTOwN NEW Jers 
— . ty 


i 
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BULGAROSE 


The charm and warm fragrance of the natural 
Bulgar Otto of Rose are captured in this ex- 
ceptionally fine compound. This superlative 
base will add richness and character to your 
fine creations. It blends smoothly and has ex- 
cellent fixative powers. Available in 3 different 
qualities—Bulgarose No. 1, for blends of ex- 
ceptional quality, $45.00 per lb.; for general 
use in fine perfumes and cosmetics, Bulgarose 
No. 2 at $25.00 per lb., and Bulgarose No. 3 
at $9.50 per Ib. fobny. 


* 
perfume specialties 


creators of the finest perfume bases for 


every purpose, in every price range 


8 . 
=GUNNING 


unning = qunning 


K 1, N. ¥- 
601 WEST 26th STREET, NEW YOR ’ 
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DO OOOR ib cccicccnnccevs 19.25@ 22.00 pi Met Prereererr ee 9.00@ 11.00 Diphenyl Methane ........ 105@ 1.15 
Spearmint ..........+.55. 4.75@ 5.00 © D cccccvccevsccccvcses 17.00@ 17.80 De A sis ccenceds 26@ 30 
Spruce ...... see eeeeeeeeee 2.10@ 2.40 C.D ccncenccscavcccsess 7.10@ 8.25 Ethyl Benzoate ........... 73@ ~~ =«.90 
Sweet birch Southern .... 2.504 3.75 ¢ i sienawiemunkedawawe 19.25@ 22.00 Ethyl Butyrate ........... 80@ 95 
RE ec oc eden ee 5.50@ 8.00 Cc ee eda ae amas 14.00@ 16.00 Ethyl Capronate .......... 2.20@ 3.15 
, Eee ree 8.00 8.50 C 14 (Peach so-called) .. 7.00@ 7.50 Ethyl Cinnamate ......... 2.45@ 2.80 
Thyme, OS cceuaewcwenh 2.15@ 2.85 C 16 (Strawberry so-called) 6.25@ _ 7.10 Ethyl Formate ........... 65@  .75 
White .........ceceeees 2.200@ 2.95 Amyl Acotate .....cccces. 53@~—«.70 Ethyl Propionate ......... 75@ 1.00 
Valarian, NUE cic kncceciuans 75.00@ 88.00 Amyl Butyrate ........... 20@ 1.10 Ethyl Salicylate .......... 80@ = «.95 
Vetivert . Amyleinnamic Aldehyde .. 2.00@ 2.40 Ethyl Vanillin ........... 6.75@ 6.80 
Haitian ................ 22.00@ 25.00 BE FO: cs nceacnaas 100@ 1.25 MINOUNNY db ccnacacccesesa 1.70@ 2.10 
Cae civexandenaneds 25.00@ 27.00 Amyl Phenylacetate ...... 3.75@ 4.10 BN ccddudaceecnceenas 2.65@ 3.60 
—— seek iceanwewenes 25.00@ 30.00 Amyl Propionate sa aad ea as 1.00@ 1.60 Geranoil. dom 275@ 3.25 

aaa ; é 9 En7 4 cok eee pe , . Se eecvcocsceses «.io ° 
ee ono, SE ee eee eee sro senee es = 1.10 Geranyl ‘Acetate .......-.. 2.80@ 3.60 
s ee SRSheSESSe RES <0 bee Amy! Valerinate ......... OU so Geranyl Butyrate ......... 5.30@ 6.10 
ae Whovessrenneese 6.15@ 6.50 Amethol  ........- 02s es: 1.25@ 1.40 Geranyl Formate ......... 5.50@ 6.10 
Vormwood ....... 6.0055. 6.50@ 7.10 Anisic Aldehyde .. cocce SAO 270 Guaiac Wood Acetate 165@ 5.00 
Ylang Ylang, Bourbon .... 16.50@ 23.00 RITE GOMEG vcccceineces 5.85@ 6.00 Heli in ; sean 3.10@ 3.90 
I Not kencecaw wenn 12.00@ 12.85 Benzyl Acetate ........... 0@ .85 oa ‘Aldeh = aged 6.30@ 6.85 
TERPENELESS OILS ae aoe Sve eRR NSS a ae Sieonstenstidl ; MTOM 7, 15@ 8.00 

4 ah JLB. oh Ly | | . y e “ee ree 8.754 2 A 
Rt 265@ 2.90 Benzyl Butyrate anew as 2.00@ 2.35 set nS SEae 
ia ..............., 13.:00@ 17.00 cones Sena eeeeees — 3.60 ie data 8.50@ 10.25 
Grapefruit ................ 30.00@ 38.00 CUEYE FOCMME ».-. +000. 2.00@ 2.30 i eeepe nent 6.00@ 8.75 
ccm 8.00@ 10.50 ee es an } 8@ 1.80 TGORUEMOEE cones ceesccsee 165@ 1.80 
BED. dntcadeiee ciesdaan 12.00@ 48.50 anh, es prene ae 10.00 Iso-butyl Acetate ......... 1.00@ 1.75 
EM srsttcesiasunces 80.00@ 90.00 penzy, Utopionate «...... oo, sy so-butyl Benzoate ........ 1.15@ 1.75 
Distilled ............... 55.00@ 62.00 Sanya Seen vane Se eHeeees SIV at Iso-butyl Salicylate ....... 2.15@ 3.00 
Orange sweet ............ 85.00@110.00 een Acetone ..... 1S on Iso-eugenol ........... .. 3.60@ 4.00 
PUD iiccccccuceeos 13.25@ 15.00 Faire ee ee eee ts oe See DEEN “dcewetnccdadens 2.10@ 2.80 
i OPP ener .. 5.35@ 6.40 Butyl Acetate, normal .... .144%4@ .15% ENDED facictrecdckendcuss 5.85@ 6.35 
Spearmint ............... 700@ 8.50 Cinnamic Alcohol ........ 3.10@ 3.75 Linalyl, Acetate 90% ..... 5.75@ 6.10 
Cinnamic Aldehyde ... 1.15@ 1.35 PO aceWetecedecakexven 3.25@ 3.60 
— : oan . 4 Cinnamyl! Acetate ...... 3.75@ 4.50 Linalyl Formate 11.20@ 12.00 

DERIVATIVES AND CHEMICALS ~ i . 7 sumably: Formate ......---. — - 
pai 7 ; Citral, C. P. ......- eee eee. 5.60@ 6.35 Linalyl Propionate ....... 10.00@ 11.10 
Acetaldehyde 50% ........ 215@ 2.50 Citronellol ..........0+0+: 3.50@ 3.90 PEN Cad cee edcsccesens 11.00@ 11.50 
Acetaphenone ............ 150@ 1.75 Citronellyl Acetate ...... 3.95@ 5.40 Methyl Acetophenone .... 150@ 1.90 
Alcohol wer awe cece See 2.35 Citronellyi butyrate ...... 5.75@ 6.00 Methyl Anthranilate ..... 2.55@ 2.90 
CD .ccccccccccceceeeees 13.00@ 14.10 ee ace S09 SS Methyl Benzoate ......... .60@ 1.00 
Se ease oe os veveeeee 2,00@ 2.30 Cuminic Aldehyde ... 5.40@ 6.35 Methyl! Cinnamate ........ 1.75@ 2.25 
Cc il Ba cali le ace end Wade ; 14.50 ee Diethyl phthalate . as _40@ _ 45 Methyl Heptenone ....... 6.25@ 7.00 
Wie Gace cecsnereemaany 2.30@ 2.65 Dimethyl Anthranilate .... 5.50@ 5.90 Methyl Heptine Carbonate 45.00@ 60.00 


Metamorphosis from illusion to reality takes onty 
a chemical formula.... 
Our cosmetic laboratory can develop your dream product into a salable 


item packed with merchandising appeal. 
Private label customers we have served for over 


stuff that dreams 40 years have learned that our 
methods of developing their products and 


are made of sts approaching their problems offer them the greatest advantages. 


Make your dreams pay. Use our experience, 


skill and imagination in cosmetic formulation to YOUR advantage. 


KLIV AER 


MANUFACTURING COMPANY 
9210 BUCKEYE ROAD + CLEVELAND 4, OHIO 





Manufacturers of Private Label Cosmetics Since 1900 


uw 
a 
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FOR N FORTY YEARS 


JOHN HORN 835-839 TENTH AVE., NEW “st N.Y. 
eva edeossto DIE STAMPING ENGRAVING EMBOSSING 


|. DIE STAMPING FOR BOXMAKERS Telephone: e Cable Address 
Fi COLUMBUS 5-5600 HORNLABELS NEW YORK 





COSMETICS “Absolute French Perfume Bases | | 


SPECIALISTS TO THE All of the Most Popular Types 


a Series 300 Oils 
—— Water Soluble Perfume Oils — 
Our experienced staff offers a com- Exquisite Perfumes | in Bulk 


| 
@ Packaging | 
| 
plete Sosvece for Distributors in Write for our price list of new low prices. 
the Atlantic and Central states. For 30 years we have served a satisfied clientele. Our 


consulting Department is always at your service. 


COSMETIC LABORATORIES, INCORPORATED EB M. _—a — 


5850 Second Avenue Detroit 2, Michigan 
133 Stuyvesant Avenue Irvington 11, N.J. 





oF OOD PY, 


" DIE & LABEL CO. FINE 


SUPPOSITORIES ST MEN ew TAGS § 
pepe PENCILS VE f PACKAGES 
“ais Bess Nuit jor aeeseg ee § 


aa 54 WEST 14'H STREET, NEW YORK Il, NEW YORK 
A. CAVA LLA, INC. 163 | West 18ra Strecr, NEW YORK, II, NY. TEL: OR.5- 0228 


B-W LANOLIN U.S.P. 


EV ENTUALLY—For better creams, with economy 


B-W Lanolin the superior quality puts into your cream that which gives the 
skin that smooth soft velvety feeling. 





B-W Lanolin will never cause your cream to darken, is best by test and con- 
tains over 15% free and combined Cholesterol. 


No other base used in your cream, equals the merits of B-W Lanolin. 


B-W HYDROPHIL (Absorption Base) Made in U.S.A. 


BOPF-WHITTAM CORPORATION 


Executive Office, Laboratory America’s Original Lanolin Producer Sales Office: 509 Fifth Ave. 
and Factory: Linden, N.J. ESTABLISHED 1914 New York, N.Y. 
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Methyl Naphthyl Ketone .. 3.25@ 4.75 Beeswax, bleached, pure MO DUONOM 6 xb secevccecws 11@ 12% 
Methyl Phenylacetate .... 1.30@ 1.85 SNS ctatcinenaceexas 1@ ~~ «73 Rose flowers, pale ........ A0@ = =A8 
Methyl! Salicylate ......... 45@ 80 Yellow, refined ......... 61@ ~~ .63 Rose Water, jug (gal.) ... 2.00@ 2.50 
Musk Ambrette .......... 5.60@ 5.85 Bismuth, subnitrate ....... 2.654 Rosin, M. per ewt. ........ 9.05@ 
 dcucececevcawies 5.00@ 5.30 Borax, crystals, carlot ton . 61.25@ 81.25 Salicylic Acid ........000. A2 Nom’l 
" PD -scsnieetenevures 1.75@ 2.00 Boric Acid, U. S. P., ton ..129.00@133.50 DOMINGUE ccacaecias 2.45@ 2.60 
Neroline (ethyl ether) ....  2.25@ 2.45 "alei wales 3 Silicate, 40°, dru . 
Sasciaal Acaen 9184) 275 Calcium, phosphate seeeees 08@ 08% san ’ ' ms, works, ilies hal 
, MRO ccccse. 2.1: 2.78 Phosphate, tri-basic .... .0634@ .07% _100 pounds ............ 1A0@ 1. 
Paracresyl Methyl Ether . 2.50@ 3.00 Camphor, pwd., domestic. 50@ 52 Sodium Carb. 
Paracresyl Phenyl-acetaic 1.75@ 5.40 Castoreum, nat., cans ..... 7.85@ 15.00 98% light, 100 pounds .. 1.60@ 4.62 
Phenylacetuldehyde 50°, 2.75@ 3.25 Cetyl, Alcohol ........... 150@ 1.55 Hydroxide, 76% solid, 100 
100% teteeee seteeeeeees 4.10@ 4.65 Chalk, precip. bags, clts .. .02%@  .03  POGNES  . 6c cccnsccnes 3.35@ 4.55 
Phenylacetic Acid ........ 1.65@ 2.25 Cherry Laurel Water, jug, PONE a cactaatecvenes 28@ 32 
Phenylethyl Acetate ...... 1.85@ 2.50 MN i ak aie seceeee 125@ 1.70 Stearate Zine U.S. P...... 39@ Al 
Phenylethyl Alcohol .... L.70@ 2.00 Citrie Acid ............... 24% Nom’ PRUWEES vxdcceutsucsew cones 150@ 1.85 
Phenylethyl Butyrate .... £15@ 4.35 Civet, ounce .. ae _ 450@ 15.00 fio te ee 36@ 39% 
Phenylethyl Propionate ... 3.30@ 4.00 Cocoa butter, bulk ........ 10@ 71% Tragacanth, No.1 ......... 3.65@ 3.80 
a we Salicylate .... 4.35@ 4.80 Cyclohexano! (Hexalin) . 30@ ~~ —B2 Triethanolamine ......... .245%4@ .25% 
Phenylethyl Valerianate .. 5.60@ 5.85 %, . B.. "Seat ian i Violet Flowers ........... 1.85 Nom’! 
Phenylpropyl Acetate .... 4.25@ 4.85 Futter’s am mamentiaadhidigoe~ =e Zine Oxide, U.S. P. ctns. .. .194@ 20% 
RN bi enmck cewewnwcs 100@ 1.25 Glycerin, C. P. .... -- AA] 551% 
Sesto] C. P. (os.) ........ 265@ 3.40 Gum Arabic, pwd. . 21a a4 © AND FATC 
Styrolyl Acetate ......... L7s@ 2.50 Amber ......... - MLZ@ 15% : Sera — Ce 
Vanillin (clove ofl) ...... 4.00@ 4.50 Gum Benzvin, Siam 3.50@ 3.85 Castor, refined, drums wba 2544@ 264 
(emaiacsl) .....<..... 3.00@ 3.05 GUE. . «cre cesces a 55a 70 Coconut, crude, Atlantic ae 
pia ~ Gum Galbanum ..... 80@ 95 ports, CEPR CCE ERe AT4@ 
DE cskuuedesencw ats 3.00@ 305 : > c : : $ 
Veins Antes ......... 13.00@ 48.00 Gum Myrrh ........... : 35@ 37 2orn. crude, Midwest, mill, ies 4 
Violet Ketone Alpha ..... 9.35@ 10.25 Henna, pwd. .......... . 27@ 29 _tanks .---. besa es ase Betas 19%G <0 
Yara Yara (Methyl ether) 2.25@ 2.80 GME -Gaawae cvecsnuanes 05@ 07 Corn Oil, refined, tanks ....234@ 
, — Cottonseed, crude tanks ... .2044@ _ 21 
BEANS RAO ce cccccnwpens 5.00@ 7.00 Semin, ‘sake Da 
— Lanolin, hydrous ......... 29@ 30 pein am. ka 
Tonka Beans Surinam .... 1.00@ 1.10 Anhydrous ..........+.. 31@ 32 Lard Oil, common, No. 1 7 
ID esc ckesecnseves 1.75@ 1.80 Magnesium, carbonate .... 14a 14 drums 1644 17 
Vanilla Beans Stearate 104 12 7 a cece ss 7 Se Cane aaa 
é é sae Stearate ...........eeee HOG Ae Olive, edible (gal.) ...... 3.00@ 3.25 
— tpeaeedeee dae 3.79 i 1.80 es NE cn ere weeeweas 38.00@ 45.00 Palm Congo drums ....... 17! 4 
Sar sey whole .... (649 Nom’! Olibanum. tears .......... 16@ ~~ 30 Peanut, refined tanks ..... 28@ .28%4 
Mexican, cut ........ 5 O25 Nom’ Siftings ..... ensen ren 12@~ = 18 Red Uil, single distilled 
Tahati ..........0+6- . 2.79@ 2.99 Orange Flower Water, gal. 1.75@ 2.25 GT oe kee diccics s 20444 21% 
- din Orris Root, Italian ....... 1M4@~ 21 Stearic Acid 
2S AND DR , 1@ Stearic : i 
SUNDRIES AND DRUGS OS Serer 638@ 07% Triple Pressed .......... 2154,@ “a 
RR ry Koper cancers ues A0YA@ ~~ 14 Peroxide (hydrogen U. S. P.) Double pressed ........ j19K%G@ ~~ .20 
Ambergris, ounce ........ B.50@ 18.00 Me, Candee es nicer eer 034@ 05 Tallow, acidless, drums ...  .18@ 18% 
Balsam, Copaiba ......... L1O@ 1.25 Petrolatum. white . ‘ 164, 083% Re QUE ce cicacccduew 124%@ 12% 
PUNE ea catiis ac Dem eo rede 115@ = 1.30 Quince Seed .......... 1.00@ 1,50 Whale oil, refined ....... Nominal 





Since the introduction of this new face powder material 
' sales of it have constantly increased because the use of 
it actually represents a development in fine face powders. 


the POWDER BASE NO. 7 
WW 





Its exceptional silky. soft, smoothness, the complete ab- 

gence of odor and the extremely fine particle size of it. 

plus its extraordinary adhesiveness actually improves a 

face powder in which it is used. As little as 5% added to 

oe your formula will bring about this result although it is 

ge being used in some face powder to the extent of 15% and 
a formula is offered showing its use in this percentage. 





Samples are at your disposal and we believe that this 
is one of the Plymouth products which warrants a serious 
investigation by every face powder manufacturer be- 
cause it has real merit and will improve your product. 





M.W. PARSONS 


59 BEEKMAN STREET Imports AND TELEPHONE: BEEKMAN 3-3162 — 3163 — 3164 


NEW YORK, N. Y., U.S. A. PLYMOUTH ORGANIC LABORATORIES, Inc. caste ADDRESS: PARSONOILS, NEW YORK 
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CLASSIFIED ADVERTISEMENTS 


Rates per line, per insertion: Business Opportunities, $1.00; Situations 


Wanted and Help Wanted, 50c. Please send check with copy. 


BUSINESS OPPORTUNITIES 


WANTED Chemicals, Colors Pigments, Resins, Solvents, Oils. 
Aromatics, Other Raw Materials & Supplies, Machinery & Equip- 
ment: CHEMICAL SERVICE CORPORATION, 80-08 Beaver St., 
New York 5, N.Y., HAnover 2-6970. 





WANTED: 2—Dry Powder Mixers; 2—Pony Mixers; 2—Tablet 
Machines; 1—Filler; 3—Kettles; 2—Filling Machines. No deal- 
ers. Write Box 2353, The American Perfumer and Essential Oil 
Review, 9 E. 38th St., New York 16, N.Y. 


LOOK: 
ist, Long Experience can help you. Tell Me what you want; I 
will send you finished samples, and price of formulas before you 
buy. Liquid Egg or Creme Shampoo, Creme Rinse, Soapless lath- 
ering oil shampoo—excellent for Dandruff. Many other products. 
Cosmetic Chemist—5634 Lucas-Hunt Road St. Louis 20, Missouri. 


New Cosmetics, from tested Formulas. Cosmetic Chem- 


IF YOU ARE CONTEMPLATING RELOCATING, you should 
request a copy of “BUSINESS OPPORTUNITIES IN WATER. 
TOWN, SOUTH DAKOTA.” Call or write Mayor Gilbert or the 
City Promotional Director, J. G. Ihnet. 


COSMETIC, DRUG 
large quantities 
pilot 


PRIVATE LABEL and bulk in small or 


consulting—Laboratory faeilities and research 


batches cosmetics. Physician 


Mt. Vernon, New York. 


hypo-allergenic 


Box 30 


perfumes 
Formula Laboratories 


WANTED exclusive West Coast Distribution for reliable manu- 
facturer or raw materials for Cosmetic, Food, Pharmaceutical and 
other allied industries by long established West Coast Sales Organi- 
zation with own warehouse facilities. Main office in Los Angeles. 
Replies treated confidential. Write box 2883, The American Per- 
fumer, 9 E. 38th St., New York 16, N.Y. 


FOR SALE OR IN ASSOCIATION; Paris, France Famous hair dye 
trade mark and numerous other hair beauty products. Important 
agencies Place Vend6me and in all Europe, (Italy, Spain, Finland, 
etc.) as well as in North Africa, Egypt, etc. Write Box 2885, The 
American Perfumer, 9 E. 38th Street, New York 16, New York. 


FOR SALE 


FOR SALE: 40—-Unused 200 gal. ALUMINUM storage tanks. 
Original cost $295. Our price $85.00 each crated; 8—Day 40 x 84” 
Stainless “ROBALL” Sifters. 1—Fitzpatrick Model “D” S-COM- 
MINUTOR, reversible head; 1—Standard Knapp SELF-ADJUST- 
ING #429 Carton Gluer-Sealer & Comp. unit; 1—Stokes 79-80 
Tube Filler-Closer Clipper; 1—2000 gal. Jacketed agitated steel 
KETTLE; Stokes DD and RD Rotary & Colton 4-14 Single punch 
TABLET MACHINES: Also a large stock of Aluminum & Stain- 
less Steel Kettles and Tanks, Dry Powder Mixers, Powder and 
Liquid Fillers, etc. Save money by sending us your inquiries, 
CONSOLIDATED PRODUCTS CO. INC.,, 14-15 Park Row, New 
York 7, New York—BArclay 7-0600 
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FOR SALE (Cont.) 





FULLY EQUIPPED COSMETIC PLANT, doing steady Business, 
Carrying 25,000 unfinished stock, $5,000 finished, and equipment. 
Reason for selling, some sickness, and want to retire, old line Co 


Lady Edna’s Cosmetic Company, Gaylord, Michigan. 


SITUATIONS WANTED 





WELL INFORMED ESSENTIAL OIL SALESMAN with demon- 
strated ability and energy, now employed, open for bigger oppor- 
tunity. Over 15 years successful experience. Principals are invited 
to write in strict confidence to Box 2886, The American Perfumer, 


9 E. 38th Street, New York 16, N.Y. 


COSMETIC CHEMIST AND PERFUMER GRADUATED seeks 
position with progressive company in N.Y. or NJ. territory. 10 
years of unusual experience. Able to take charge production, 
laboratory, research, formulation and developing high cosmetics 
and shampoos for U.S.A. or Latin America. Willing to start at a 


moderate salary. Write box 2855, The American Perfumer, 9 E. 


38th St., New York 16, N. Y. 


PERFUMER-CHEMIST, 


Familiar with soap and cosmetic fields. Can purchase, control raw 


original, creative, broad experience. 
material. Synthetic chemical background. Administrative experi- 
ence, Able to direct research program. Write Box 2884, The Ameri- 


can Perfumer, 9 E. 38th St., New York 16, N.Y. 


Just Published! 


HOW TO RUN A 
SMALL BUSINESS 


By J. K. LASSER, C. P. A. 


Adjunct Professor of Taxation, Chairman, Institute on 
Federal Taxation, New York University 


350 pages, 6 x 9, $3.95 


A new guidebook for proprietors and operators of 
small stores, factories, and service companies that 
shows how to buy, sell, manufacture, operate, control 

. . handle all parts of your business better. In it, 
you will find an amazing list of do’s and dont’s— 
ideas, methods, and pointers to help the small busi- 
nessman not only stay in business, but also, more 
important, make a satisfactory profit. In the form of 
check lists and brief, fact-filled statements, the book 
covers everything from how to keep good records 
and check a customer’s credit . . . to how to plan 
a buying program for your store and lay ovt a plant. 
Presents every opportunity for building business— 


plugs every loophole for escaping profits. 


MOORE PUBLISHING CO. 
BOOK DIV. 


9 EAST 38TH ST., NEW YORK 16, N. Y. 


The American Perfumer 












ALBERT B. PACINI, Sc.D. 
Cosmetic Consultant 
Processes Products 
208 N. Maple Ave., East Orange, N. J. 
Tel.: ORANGE 2-7806 


“L’ART de la PARFUMERIE par EXCELLENCE” 


DR. JEAN JACQUES MARTINAT 
FERFUMER CONSULTANT 























e 
C ONSTANT research, skillful blending and ® 


development of subtle aromatics by the 


Creations of Highly Original Perfumes. 
Duplications ef Most Difficult Fragrances. 
Unique Kind of Professional Services. 


333 West 52nd Street, New York 19, N.Y. Tel. PL. 7-3708. 





Perfume Chemists of N.B.W. assures the 


GEORGE W. PEGG Ph. C. 
Consulting Chemist 
MEDICINALS COSMETICS 


Specializing in Labeling and Advertising 
to meet Federal and State Regulations 


quality of its Essential Oils, Aromatics and 





Floral Creations. 


To be sure of constant high quality and lasting 
consumer acceptance of your products... 
Rely on NEUMANN-BUSLEE & WOLFE, Inc. 
where RESULTS have merited your repeat 


Appointments promptly arranged 
57 Fourth Ave. Telephone ORange 5-9007 East Orange N. J. 





business since 1920. 


NOW AVAILABLE! 


COSMETICS & HOW TO MAKE THEM | BATS TT Te TILE seed 


By Robert Bushby 

Third Edition, 1945 . . . $3.00 postpaid int 
MOORE PUBLISHING CO. ‘ 

Book Dept., 9 East 38th St., New York 16, N. Y. re ee ee el 
























Founded 1854 


FEZANDIE & SPERRLE, Inc. 
205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 





OUR CHEMICAL CONSULTANTS CAN HELP YOU 
In Cosmetic Formulation and Improvement 
We likewise serve in Packaging Problems . . . Perme- 


ability and Dermatological studies . . . Organoleptic Panel 
Tests on Taste, Odor, Flavor Evaluation. 


SORES eee ae ere 











Write Today 


LIPSTICKS PERFUMES '| | for Booklet No.3 RESEARCH LABORATORIES 
ROUGES ; LOTIONS | 29 W. 15» St. New York IILNY 
aa aa } “The Chemical WArkins 4-8800 

REA Consultant and 
SOAPS Etc. Seer Weskene” mMAaiae aU i 


‘ | _CHEMICAL SERVICE | 


Your inquiries are invited 





FIFTH AVENUE | Aromatic Chemicals 
PROTECTIVE ASSOCIATION FOR PERFUMERY AND FLAVORS 


‘ 28.18 Iso Propyl Quinoline e¢ isobutyl Quinoline 
142 Lexington Ave. Our Own Building Ethyl Anthranilate ¢ Butyl Anthranilate 


New York 16, N.Y. Skatol 
Linalyl Anthranilate e  Linalyl lsobutyrate 


EAIRMOUNY 


CHEMICAL CO., INC. 
600 Ferry Street Newark 5, N. J. 


45 Years of “RESULT PRODUCING” Service 
Proves Our Worth. The “TRADES” Recognized 
CREDIT and COLLECTION AGENCY. 


“TRAVELING ADJUSTORS == RESULTS" 








& Essential Oil Review December, 1950 519 


INDEX TO ADVERTISERS 


Advons Chomabend Goes... coccccccccss 
Alsop Engineering Co. .............- 
American Cholestral Products, Inc. .. 
Aromatic Products Inc. ............ 
ee EE ED bk ccce kcknnaeacs ee 
Association of American Soap & Gly- 

cerine Producers, Inc. ............ 
Avon Allied Products, Inc. .......... 


Berjé Chemical Products, Inc. ...... 
Bopf Whittam Corp. ..............- 516 
Bridgeport Metal Goods Mfg. Co. ... 507 
eas er A SS Ws Bs oo ae gecan ss 133, 509 
Bush Aromatics Division of The Dow 
Chemical Co. ...... Inside Back Cover 


California Fruit Growers Exchange .. 140 

Cameo Die & Label Co. .......... 516 

Camiitli, Albert & Laloue, Inc. ...... 

Carbide and Carbon Chemical Divi- 
sion, Union Carbide and Carbon 
Corporation 

Carr-Lowery Glass Co. ............. 

Cavalla, Inc., A. 

Chiris Co., Inc., Antone 

Classified Advertisements 

Consolidated Fruit Jar Co. ......... 512 

Cosmetic Laboratories, Inc. ......... 

CeeEOR BRE. 6.x b 55s ccaercnscdsss 


Dammann & Smeltzer 

Pence fae, Gorard J... «.....06ccsces 
DeLaire Division of Dodge & Olcott 
Dodee & Olcott, Inc. ...........055: 
ee a eee ee 


Fairmont Chemical Co., Inc. ........ 
Felton Chemical Co., Inc. Facing page 
Fezandie & Sperrle, Inc. ............ 
Firmenich & Co. ........ Facing page 
Fleuroma, Ine. 
Florasynth Laboratories, 
French, Benjamin, Inc. .........-.. 
Fritzsche Brothers, Inc. 

insert between 110 


Gair Co., Ine., Robert 
Geneva Chemical Co. .............. - 
Givaudan-Delawanna, Ine. 

Insert between 480-481 


“Z 


06606 


Reelen 


if 


; 


ca 
i 


it lays oo 01 
we 8 in| 


4 het biley ; *as” 


Ramasngy Leuting Lopench 
Stays On and On until You Toke & Of! 
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«Fdhemes for a modern SYMILPWMONY OF SCENTS 
_” 


Expand your modern repertoire of perfume themes As a result of constant research and development in the 


by making use of the interesting specialties of Bush Bush and Synarome Aromatic laboratories, our list of 
Aromatics and Synarome. In these modern Aromatics, interesting, and often indispensable, specialties is con- 
you may find the answer to your search for that new tinually growing larger. 

note . . . that last touch of refinement ... or that Write to us on your company letterhead for com- 


extra dash of crispness in your own blends. plimentary copy of our newest, most complete catalog. 


BUSH AROMATICS 


DIVISION OF THE DOW CHEMICAL COMPANY « MIDLAND, MICHIGAN 
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FLUTED OVAL SQUAT JAR 


* 
@ Smart shoppers choose smartly dressed products. Pack to attract in crystal clear Maryland 


Glass. It's easy . . . and economical, too. 
A wide variety of smart, graceful designs in a complete range of sizes is always 
carried in stock for your convenience . . . ready for immediate shipment. 


Just drop us a line and tell us the nature of your product and the sizes in which you pack 


it. We'll send you appropriate samples and complete details. No obligation, naturally, so write today. 


MARYLAND GLASS CORPORATION «+ BALTIMORE 30, MARYLAND 


pick to Mac iv 
MARYLAND GLASS 





